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Whicker  (left)  and  Bisheff 

When  Orange  County  Register  sports  columnist  John  Hall  (decidetd 
to  abandon  locker  rooms  and  airports  in  favor  of  a  new  column 
in  the  Metro  section,  we  knew  his  would  be  a  tough  act  to 
follow.  So  we  went  out  and  hired  one  of  the  best:  Mark  Whicker 
of  the  Philadelphia  Daily  News. 

Whicker  joins  Steve  Bisheff,  recent  winner  of  the  Professional 
Football  Writers  of  America  column-writing  contest,  in  presenting 
one  of  the  nation's  premier  sports  columnist  combinations. 

Whicker,  whose  column  will  continue  in  syndication,  is  insight¬ 
ful,  witty,  perceptive  and  unfailingly  provocative.  He  comes  to 
one  of  the  best  sports  markets  and  one  of  the  best  sports  sections 
in  the  nation. 

As  one  memorable  chapter  in  Orange  County  sports  closes, 
a  new  one  begins. 
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THE  ONLY  T-SHiRTS  STILL  LEGAL  IN  SOUTH  AFRICA 


Just  about  everything  that  happens  in  the  world  triggers 
the  imaginations  of  our  11  editorial  cartoonists,  including 
Steve  Kelley,  J.D.  Crowe,  Pat  Crowley,  Gary  Markstein, 
Bruce  Beattie,  Mike  Luckovich  and  Paul  Rigby. 

They  take  sides.  Point  fingers.  And  express  their  views 
of  social,  domestic  and  international  issues  in  a  variety  of 
graphic  styles. 

Some  of  their  cartoons  are  conservative.  Others  liberal. 
But  they're  all  razor-sharp. 

Their  commentaries  get  comments.  And  readers. 
Which  is  why  more  than  800  publications  across  the 


country- like  the  Washington  Times,  Boston  Herald, 
Detroit  News  and  Sacramento  L/n;on- subscribe  to  our 
editorial  cartoon  package.  For  less  than  30<t  each,  they're 
getting  more  than  30  editorial  cartoons  a  week,  camera- 
ready. 

Call  toll-free  800-445-4555  for  free  samples  of  our 
editorial  cartoon  package,  available  daily,  weekly  or 
monthly.  Alaska,  California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818. 

Get  the  package  that  ties  up  readership  and  revenues. 
And  the  best  world  views. 


Post  Office  Box  190  •  San  Diego,  CA  92112-9979 
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Barry  Sussman 

founded  The  Washing¬ 
ton  Post-ABC  News 
Poll,  served  as  city 
editor  of  The  Wash¬ 
ington  Post,  and  was 
the  editor  in  charge  of 
the  newspaper’s  Pulit¬ 
zer  Prize-winning 
Watergate  coverage. 
He  becomes  UPl's 
Managing  Editor/ 
National  and  will  have 
responsibility  for 
UPl’s  coverage  of 
national  affairs, 
including  government 
and  political  report¬ 
age  at  the  federal  and 
state  levels. 


Ben  Cason,  was 
News  Editor  and 
Night  Managing  Edi¬ 
tor  of  The  Washing¬ 
ton  Post  before  taking 
on  development  of 
new  sections  as 
Assistant  Managing 
Editor  for  New  Proj¬ 
ects.  He  will  oversee 
UPl’s  financial, 
sports,  photo,  graph¬ 
ics,  features  and 
regional  coverage  as 
well  as  have  responsi¬ 
bility  for  UPl’s 
worldwide  network  of 
correspondents  and 
bureaus. 


Kim  Willenson  has 

been  Congressional 
correspondent,  Tokyo 
Bureau  Chief  and 
international  affairs 
editor  for  Newsweek. 
Willenson  previously 
served  as  UPl’s  Asia 
Division  News  Editor 
in  Tokyo  and  a  UPl 
correspondent  in 
Saigon,  Bangkok  and 
Washington.  As 
Managing  Editor/ 
International,  he  will 
have  responsibility 
for  UPl’s  coverage  of 
international  affairs, 
including  diplomatic 
and  national  security 
reportage. 


Bill  Ferguson,  who 
joined  United  Press 
in  1950,  is  credited 
with  many  of  UPl’s 
editorial  innovations, 
including  Custom- 
News  for  broadcast¬ 
ers  and  Custom  Data 
for  newspapers.  As 
Managing  Editor/ 
Broadcasting,  he  will 
oversee  UPl  Radio 
Network  wires  and 
special  services  for 
television  clients. 
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12-14 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12- 15— Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13- 15 — Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

15-17— Suburban  Newspapers  of  America,  Circulation  Conference,  Royal 
Orleans  Hotel,  New  Orleans. 

18- 20 — Ohio  Newspaper  Association,  54th  Annual  Convention,  Hyatt  on 

Capitol  Square,  Columbus. 

19- 21 — Annual  Communications  Conference,  Developing  Leadership  and 

Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  The  Howard  Inn,  2225  Georgia  Ave.,  N.W., 
Washington,  D  C. 

19-21 — South  Carolina  Press  Association,  Winter  Meeting,  Columbia. 

19- 22 — SNPA,  Mid-Winter  Meeting,  The  Breakers,  Palm  Beach. 

20- 22 — Alabama  Press  Association,  Winter  Convention,  Mobile. 

21- 23 — Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 

O'Hare,  Rosemont,  III. 

26-27— New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Parker  House,  Boston. 

26-3/1 — New  England  Collegiate  Newspaper  Association,  Layfayette  Hotel, 
Boston. 

28-3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 


MARCH 

4-7 — National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D.C. 

13-15 — Mississippi  Valley  Classified  Advertising  and  Telephone  Sales  Man¬ 
agers.  Annual  Convention,  Palmer  House,  Chicago. 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18- 20 — Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

19- 21 — Independent  Free  Papers  of  America,  Spring  Conference,  Airport 

Marriott,  St.  Louis. 

21-24 — Central  States  Circulation  Managers  Association,  The  Radisson, 
Indianapolis. 

21-24— Texas  Daily  Newspaper  Asssociation,  Annual  Meeting,  San  Antonio. 
23-26 — Inter  American  Press  Association,  Midyear  Meeting,  Four  Seasons 
Hotel,  San  Antonio,  Texas. 

25- 27 — America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 
29-31 — SNPA  Key  Executives  Conference,  The  Harbour  Island  Hotel, 

Tampa. 


APRIL 

5-8— Newspaper  Research  Council,  General  Conference,  Opryland 
Hotel,  Nashville. 

7-10 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel,  San  Fran¬ 
cisco. 


SeminarsiWorkshopsIClinics 

FEBRUARY 

8-21 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Man¬ 
agement  for  Professionals,  St.  Petersburg. 

11 — NENA  Newspaper  in  Education  Committee,  Literacy  Seminar,  Hyatt 
Regency  Hotel,  Cambridge,  Mass. 

14-20 — NACON  Winter  Sales  Seminar  and  Management  Workshop, 
Bonaventure  Hotel,  Los  Angeles. 

22-25 — NCAMA,  Managing  the  Classified  Department,  Marriott  Hotel, 
Worcester,  Mass. 


MARCH 

1-4 — SNPA  Foundation  Seminar,  Economic  Development  in  the  Rural 
South,  Natchez  Eola  Hotel,  Natchez,  Miss. 

15-20 — The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Copy  Edi¬ 
tors,  St.  Petersburg. 


Vol.  120,  No.  05,  January  31, 1987;  Editors  Publisher,  The  Fourth  Estate  (ISSN:0013-094X) 
is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street.,  New  York,  N.Y.  10011.  Cable  address  “Edpub,  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co., 
East  Stroudsburg,  Pa.  18301 .  Titles  patented  and  registered  and  contents  copyrighted  1986 
by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  1 1  West  1 9th 
Street,  New  York,  N.Y.  10011 


2 


By  Doug  Borgstedt 


-  I'M  OFF  TO  THE  WG  APPLE, MARLIN -50  LONQ-  ANO 
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About  Awards 


Alicia  Patterson  winners.  The  Alicia  Patterson  Founda¬ 
tion,  named  for  the  founder  of  Newsday,  announced  six 
fellowship  winners  for  1987  who  will  spend  the  year 
traveling,  studying  and  writing  on  projects  of  their  choice. 

The  fellows  are  Yvonne  Baskin,  a  free-lance  writer  from 
San  Diego;  Washington,  D.C.  free-lance  writer  David 
Burnham;  Michael  D'Antonio,  Newsday  religion  writer; 
Robert  I.  Friedman,  a  New  York  free-lance  writer;  Los 
Angeles  Times  staff  writer  Myron  Levin;  and  Washington 
Post  science  and  health  reporter  Cristine  Russell. 

Rhodes  Scholar.  Kenneth  Brashier,  a  journalism  senior 
at  the  University  of  Missouri,  was  one  of  32  students 
selected  this  year  for  a  Rhodes  Scholarship.  Brashier  was 
the  only  journalism  student  selected  and  the  first  journal¬ 
ism  student  to  be  named  a  Rhodes  Scholar  since  1983. 

A  spot  in  Cooperstown.  Veteran  New  York  Daily  News 
baseball  writer  Jack  Lang  will  be  inducted  into  the  writer's 
wing  of  the  Baseball  Hall  of  Fame  next  summer  at  ceremo¬ 
nies  in  Cooperstown,  N.Y.  Lang's  induction  and  his  win¬ 
ning  the  annual  J.G.  Taylor  Spink  Award,  named  for  the 
late  publisher  of  the  Sporting  News,  was  voted  on  last 
December  by  the  Baseball  Writers  Association. 

Hearst  winner.  Jack  Evans,  a  University  of  Texas  at 
Austin  senior,  won  first  place  in  the  Feature  Writing 
Competition  of  the  William  Randolph  Hearst  Founda¬ 
tion’s  27th  annual  Journalism  Awards  Program. 

Outstanding  alumnus.  Thomas  W.  Jobson,  managing 
editor  of  the  A.s77//n’  Park  (N.J.)  Press,  was  presented  with 
an  Outstanding  Alumni  Award  from  Michigan  State  Uni¬ 
versity’s  College  of  Communications  Arts  and  Sciences. 
Jobson  received  a  B.A.  in  journalism  from  MSU  in  1949. 
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THE  YEAR  WAS 

18.^7 

ndrew  Jackson  was  President, 
I”  the  flag  had  26  stars,  and 
America  was  riding  a  crest  of  growth 
and  expansion.  In  the  Massachusetts 
town  of  Quincy,  founded  in  freedom 
and  forged  from  granite,  John  Adams 
Green  and  Edward  Butler  Osborne 
began  the  town’s  first  newspaper.  The 
Quincy  Patriot.  For  6«!  per  copy,  this 
four-page  weekly  brought  300  Quincy 
residents  all  of  the  news,  that  accord¬ 
ing  to  its  publishers,  was  "worth 
perusing  and  remembering”  about 
the  town  of  3,000. 

When  the  fifth  largest  town  in 
Norfolk  County  grew  with  the  indus¬ 
tries  of  granite  and  shipbuilding,  so 
did  The  Quincy  Patriot.  The  death  of 
John  Green  in  1861  was  the  first  in  a 
series  of  events  that  would  begin  the 
newspaper’s  change  of  ownership.  In 
1894,  former  Quincy  Patriot  delivery 
boy  George  W.  Prescott  acquired  full 
ownership  of  the  weekly  paper,  which 
would  continue  to  fill  the  town’s  grow¬ 
ing  need  for  news  until  1916.  In  that 
year  (published  by  the  then  eight-year- 
old  George  W.  Prescott  Publishing 
Company)  the  paper  grew  to  become 
a  daily:  The  Quincy  Patriot  Ledger. 

As  America,  and  Quincy,  changed. 
The  Quincy  Patriot  Ledger  was  there 
to  chronicle  the  events  of  the  times. 
World  Wars,  revolutions  in  industry, 
transportation,  social  customs,  the 
Roaring  ’20s,  the  turbulence  of  the 
’60s  and  more  reached  home  through 
The  Ledger. 


W  J- 

JCR 


THE  YEAR  IS 


f  onald  Reagan  is  President. 

^  WThe  American  flag  has  50 
stars  and  our  region  of  the  United 
States  is  again  riding  a  crest  of  growth 
and  expansion. 

Through  four  generations  of  one 
family’s  leadership  and  now  pub¬ 
lished  under  the  masthead.  The 
Patriot  Ledger,  Quincy’s  first  news¬ 
paper  continues  to  serve  its  readers. 

Its  circulation  has  gone  from  300 
weekly  to  more  than  90,0(K)  daily.  Its 
circulation  base  from  one  town  to  30 
communities.  Its  coverage  from  eagle 
sightings  in  local  woods  to  local, 
national  and  world  affairs. 

We  commemorate  our  150th  anni¬ 
versary  with  this  special  symbol.  For 
1987,  shadowed  lines  have  been  added 
to  the  familiar  Ledger  logo  to  repre¬ 
sent  our  newspaper’s  evolution.  Its 
growth.  Its  progress. 

Drawing  strength  from  the  past, 
we  continue  our  pledge  to  bring  our 
readers  a  complete  daily  newspaper, 
one  that  not  only  keeps  them  informed 
of  local,  national  and  world  events,  but 
also  contains  information  that  is  use¬ 
ful  and  valuable  to  them  in  meeting 
the  challenges  of  each  new  day. 

A  new  era.  A  new  symbol.  A 
renewed  dedication  to  community 
service. 

The  Patriot  Ledger. 


1^0  Ifears  Old*.*  New  Ewry  Day! 


A  news  center 
in  its  own  right .  .  . 


...  the  Classified  Pages  of  EDITOR  & 
PUBLISHER,  where  thousands  of  newspaper 
people  get  together  every  week. 

Whether  you’re  looking  for  an  editor,  a  sales 
rep,  an  ad  manager,  reporter,  cartoonist, 
professor,  graphic  designer,  pressman, 
circulation  manager  .  .  .  you  will  reach  more 
and  better  prospects  with  an  advertisement  in 
EDITOR  &  PUBLISHER. 


CLASSIFIED 


IVs  your  people-to-people  meeting  place 

Rates  and  order  form  in  Classified  section  .  .  . 
All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St., 

New  York,  N.Y.  10011  •  212  675-4380 


About  Awards 

Missouri-Penney  winners.  Pierre  Bowman,  a  Hawaiian 
journalist  who  died  of  cancer  last  September,  is  among  the 
recipients  of  the  J.C.  Penney-University  of  Missouri 
newspaper  writing  and  editing  awards.  Bowman  won  the 
series  award  for  his  stories  about  his  four-year  struggle 
with  the  disease  in  the  Honolulu  Star-Bulletin. 

Other  winners  were:  James  A.  Revson,  Newsday,  spe¬ 
cial  award,  series;  Guy  Gugliotta,  Miami  Herald,  single 
story;  Don  Hamilton,  Portland  Oregonian,  consumer 
affairs;  Karyn  Snead,  Fort  Lauderdale  News/Sun-Sen¬ 
tinel,  fashion  winner;  Pat  Morgan,  Dallas  Morning  News, 
special  award,  fashion;  the  health  staff  of  the  Washington 
Post,  health  and  nutrition  winner;  special  health  and  nutri¬ 
tion  award  to  Laura  Misch,  Rocky  Mountain  News. 

The  newspaper  winners  in  the  lifestyle  competition 
were:  Santa  Fe  New  Mexican,  under-25,000  circulation; 
Eugene  (Ore.)  Register-Guard,  dailies  25,000  to  100,000 
circulation;  Seattle  Times,  dailies  100,000  to  250,000  cir¬ 
culation;  the  Washington  Post,  dailies  over-250,000  circu¬ 
lation. 

The  Village  Times,  East  Setauket,  N.Y;,  won  in  the 
weeklies  under- 10,000  competition. 


In  Brief 


P.M.  daily  folds  in  Chicago 

Chicago’s  only  afternoon  daily  folded  (Jan.  16)  after 
nine  months  of  publication. 

The  Daily  Digest  died  because  it  could  not  get  final 
stock  quotations  printed  in  time  to  hit  downtown  commu¬ 
ters,  publisher  Randall  Selig  said. 

“We  had  some  problem  getting  the  paper  downtown 
consistently,”  he  said. 

Selig  said  that  though  the  paper  was  on  the  streets 
between  4:35  and  5  p.m.,  about  half  of  the  commuter  train 
traffic  had  already  left  downtown.  And  wire  service  trans¬ 
missions  of  stock  prices  were  often  late,  he  said. 

The  paper  was  owned  by  a  subsidiary  of  the  Levy 
Organization,  a  company  primarily  involved  in  restau¬ 
rants  and  food  service.  It  was  printed  on  presses  of  the 
Daily  Southtown  Economist  in  south  Chicago. 

Born  April  24,  1986,  as  the  Daily  Market  Digest,  the 
tabloid  published  stock  quotations,  business  news  and 
sports  items.  Until  July,  the  paper  was  given  away,  after 
which  it  cost  a  dime. 

Selig  had  hoped  the  Digest  would  sell  about  20,000 
copies  daily.  He  said  at  the  end  only  about  3,000  copies 
were  sold  and  another  4,000  to  5,000  were  distributed  free 
at  downtown  hotels. 


Dow  Jones  buys  Telerate  stock 

Dow  Jones  &  Co.  recently  acquired  Oklahoma  Pub¬ 
lishing  Co.’s  4.4  million  shares  of  Telerate  Inc.  for  $133.1 
million,  or  $30  per  share. 

Dow  Jones  announced  last  December  that  it  had  agreed 
in  principle  to  sell  to  Telerate  its  24.8%  interest  in  AP-Dow 
Jones/Telerate  Co.  for  2.6  million  shares  of  Telerate  com¬ 
mon  stock. 

The  completion  of  the  two  transactions  gives  Dow  Jones 
about  44.8%  of  Telerate  stock  and  leaves  OPUBCO  with 
about  9.4%  of  Telerate. 
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THE  POWER  IS  YOURS 

The  CGS  250G  terminal  from  CYBERGRAPHIC  SYSTEMS  gives  you  many  times  the  process¬ 
ing  power  of  most  terminals  currently  used  in  newspaper  production.  The  intelligent 
CYBERGRAPHIC  terminals  allow  everything  from  keyboard  entry  to  modular  page 
make-up  and  manipulation  to  be  performed  right  in  the  terminal.  This  means  greater 
throughput  and  performance,  regardless  of  system  load.  Now  the  ultimate  terminal  is 
available. 


1  PRODUCE  TEXT 

Designed  for 
■  both  sophisti¬ 
cated  editorial 
functions  as  well  as 
providing  complete 
■  ■  display  advertising 

capabilities.  The  CGS  250G  terminal  can 
perform  up  to  300  different  routines. 

2  EDITORIAL  MODULAR  MAKE-UP  The 

COMPOSE  command  allows  you 

■  to  perform  local  _ 

H  &.  J  and  copyfit  on  all 
elements  of  text  using 
any  combination  of 
fonts,  sizes,  and  depth. 

Styles  can  be  selected 
with  user-friendly  syntax  _ 

in  the  story  header.  * 


3  DISPLAY 

ADVERTISING 
■  MAKE-UP  Text 
can  be  entered  on 
this  terminal  or  any  of 
the  integrated  CGS 
.  ,  family  of  terminals.  The 

CGS  250G  has  fully  inter¬ 
active  functionality  in  WYSIWYG  mode  for 
all  display  advertising  functions  including 
mouse  and  tablet  control. 


4  ALONGSIDE 
WYSIWYG 

m  The  DRAW 
command  lets  you 
preview  the  typeset 
image  on  one  side 
of  a  split  screen,  while 
B  w  maintaining  text  on  the 

other  side.  Alterations  are 
re-drawn  immediately  as  a  result  of  H  &  J 
continually  showing  you  a  soft  typeset  result. 

5  MOUSE  OR 
KEYBOARD 

■  The  EDIT  mode 
gives  you  image 
manipulation  using 
either  keyboard  tab¬ 
let  or  mouse.  Heads,  ■  T 
blocks  of  text,  '  '  ‘ 

boxes,  borders,  ^ 

size,  measure,  — 

position  can  be  defined  and  manipulated. 
Fonts,  sizes,  kerning,  measures,  and  set 
widths  are  also  controlled  by  a  simple  point 
and  click  menu,  ail  interactive. 

CYBERGRAPHIC  SYSTEMS  offers  you  the 
kind  of  terminal  as  part  of  an  integrated 
publishing  system  that  will  make  you 
wonder  how  you  ever  lived  without  it. 
With  CYBERGRAPHIC  SYSTEMS  the  power 
is  yours. 


the  cost  effective  solution 


cL^bergraphic 


CYBERGRAPHIC  SYSTEMS  INC. 

47  Constitution  Drive,  Bedford,  NH  03102 

(603)  472-2523 
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High  cost  of  “jamming” 

An  AP  dispatch  from  Moscow  quotes  a  F oreign  Ministry  spokes¬ 
man  as  saying  that  Russian-language  broadcasts  of  the  British 
Broadcasting  Corporation  would  no  longer  be  jammed,  but  that  some 
American  and  other  Western  broadcasts  would  continue  to  be  block¬ 
ed  by  jamming.  The  halt  in  jamming  is  an  effort  to  promote  cultural 
and  information  exchanges,  it  was  explained.  A  contributing  factor, 
however,  may  involve  economics. 

In  a  speech  to  the  World  Press  Freedom  Committee  conference  on 
censorship  in  London  two  weeks  ago,  John  Tusa  of  the  BBC  said  that 
targets  of  Soviet  jamming  —  BBC,  Radio  Free  Europe,  VGA, 
Deutsche  Welle,  Kol  Israel  —  are  “blotted  out  at  an  extraordinary 
cost.” 

“BBC  estimates  are  that  the  whole  operation  —  it  includes  local 
jamming  of  signals  into  urban  areas  of  more  than  100,000  people;  sky 
wave  jamming  and  monitoring  and  control  of  the  jamming  signal  — 
could  cost  as  much  as  £626  million  ($939  million)  per  year.” 

Mr.  Tusa  asked:  “Is  it  too  much  to  hope  that  the  Gorbachev  policy 
of  glasnost  in  the  domestic  media  could  reach  up  into  the  ether  and 
unlock  the  destructive  knot  of  jamming?  It  would  be  a  significant 
gesture,  if  it  occurred.” 

A  week  later  the  announcement  came  from  Moscow.  Whether  it  is 
to  improve  the  exchange  of  information  or  to  improve  the  Soviet 
budget  deficit,  we  hope  it  will  be  the  beginning  of  the  end  of  a 
40-year-old  practice,  the  only  aim  of  which  was  to  keep  a  large 
segment  of  the  world’s  population  in  darkness. 


Let’s  zero  in  on  iliiteracy 

Less  than  a  year  ago  in  San  Francisco,  Jonathan  Kozol  dropped  a 
bomb  in  the  laps  of  American  newspaper  editors  and  publishers  with 
his  report  on  the  high  rate  of  illiteracy  in  this  country.  He  said  that 
35%  of  the  population  is  functionally  illiterate.  Figures  from  other 
sources  may  vary,  but  nothing  can  change  the  conclusion  that  any 
level  of  illiteracy  is  damaging  to  our  society  and  is  unacceptable. 

It  is  to  the  credit  of  the  entire  newspaper  industry  that  in  a  brief 
period  of  time  it  is  mobilizing  its  unlimited  resources  to  attack  the 
problem.  The  American  Society  of  Newspaper  Editors  has  formed  a 
Literacy  Committee  under  the  chairmanship  of  Jay  Ambrose,  editor 
of  the  El  Paso  Herald-Post,  aiming  to  alert  editors  to  the  dimensions 
of  the  problem  —  “a  problem  that  is  devastating  for  individual  hu¬ 
man  lives,  for  the  economy,  for  social  welfare  and,  of  course,  for  the 
future  of  our  industry.”  This  Scripps  Howard  newspaper  launched  its 
campaign  against  illiteracy  in  the  fall  of  1985.  Many  other  newspa¬ 
pers  individually  and  in  groups  have  already  joined  the  campaign. 

For  those  that  haven’t,  the  ASNE  committee  has  distributed  a 
packet  of  materials  to  all  newspapers  (not  just  Society  members) 
explaining  what  must  be  done  and  what  is  being  done.  The  problem 
requires  the  unceasing  efforts  of  every  editor  and  every  newspaper. 

As  ASNE  points  out,  Thomas  Jefferson  put  it  succinctly:  “Where 
the  press  is  free,  and  every  man  able  to  read,  all  is  safe.” 
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Letters  to  the  Editor 


Says  female  sportswriters  should  pay  their  dues 


1  would  like  to  comment  on  your 
Dec.  20  article  concerning  “Women 
Sportswriters.” 

Lesley  Visser  is  correct  when  she 
says,  “There  are  not  enough 
women.”  There  is  still  quite  a  bias 
among  male  sports  editors  to  give  the 
female  her  due.  As  my  wife  likes  to 
point  out,  her  tongue  planted  firmly  in 
cheek,  “Honey,  the  female’s  role  is  in 
the  office,  not  in  the  press  box.” 

As  a  former  sports  editor  who  tried 
to  provide  an  avenue  for  the  female,  it 
still  upsets  me  when  I  see  a  male  or 
female  enter  the  business  weaned  on 
collegiate  sports  and  believe  the  next 
logical  progression  is  to  enter  the 
world  of  the  professional. 

I  too  would  love  to  cover  the  “big 
events,”  as  Visser  calls  them.  Unfor¬ 
tunately,  all  of  us  do  not  work  in  a 
market  which  seems  to  receive  cre¬ 
dentials  by  dropping  our  paper’s 
name. 

Last  season  we  were  denied  Super 
Bowl  credentials  even  though  we  had 


covered  the  New  Orleans  Saints  for 
the  last  five  seasons.  When  you’ve 
played  the  regular  season,  you  expect 
to  attend  the  “show”  at  season’s  end. 

So  the  frustration  of  the  female  is 
not  unnoticed  by  many  male  sports¬ 
writers.  However,  how  many  female 
sportswriters  have  ever  attended  a 
high  school  sporting  event?  How 
many  have  had  the  prep  beat  at  a 
newspaper  and  covered  the  game? 

If  any  sportswriter  can  cover  high 
school  athletics,  the  progression  to 
college  and  professional  sports  is  not 
difficult.  I  can  hear  the  sneers,  but  it  is 
true. 

There  are  no  SIDS  or  PR  personnel 
at  the  high  school  level  to  provide 
quotes,  game  stats,  and  play-by-play 
information  to  the  sportswriter.  That 
individual  must  cover  the  game,  and  1 
have  witnessed  many  competent 
female  sportswriters  bail  out  from 
covering  the  game,  even  make  deals 
with  sports  editors  to  do  “office 
work”  on  prep  nights  so  they  could 


become  part  of  the  collegiate  cover¬ 
age  package. 

I  also  have  seen  many  hot-shot 
male  sportswriters  do  the  same  thing. 
You  learn  the  game  at  the  grass-roots 
level,  yet  many  of  today’s  budding 
sports  journalists  believe  covering  the 
high  school  area  is  beneath  their  abili¬ 
ties. 

High  school  coverage  is  not  glam¬ 
orous  but  it  is  a  time-proven  proving 
ground.  So  many  want  to  make  it  to 
the  top  without  entering  the  front 
door,  male  or  female,  and  perhaps 
that  is  why  there  are  fewer  females 
pursuing  the  “big  events.” 

I  hope  I  am  incorrect  with  that 
assumption.  We  need  more  females  in 
sportsjournalism.  Yet  I  firmly  believe 
we  should  be  required  to  cover  the 
game  before  we  cover  the  event. 

Jeff  Hand 

(Hand  is  former  sports  editor  of  the 
News  Journal,  Pensacola,  Fla.) 


Column  spurs  remembrance  of  stories 


Roy  Copperud’s  treatment  of  the 
romance  of  journalism  in  his  column 
of  Dec.  6  recalled  two  stories  that  to 
me  rank  right  up  with  The  Front  Page 
(except  for  Billy  Wilder’s  disgraceful 
movie  treatment  of  a  few  years  back) 
in  evoking  the  feel  of  this  crazy  busi¬ 
ness:  Paul  Galileo’s  Come  Fill  the 
Cup  and  the  movie  Deadline  USA. 

Come  Fill  the  Cup  begins  with  the 
firing  of  an  alcoholic  reporter  who 
then  goes  to  a  bar  and  replies  to  his 
girl’s  “Let  me  take  you  home  ”  with  a 
boozy  “Can’t  you  see,  I  am  home?” 
By  the  end  of  the  movie  the  now- 
reformed  newsman  has  been  rehired, 
has  worked  his  way  into  the  editor’s 
chair,  and  is  able  to  respond  to  the 
publisher’s  “Let  me  take  you  home” 

Correction 

In  E&P's  Jan.  3  listing  of  newspa¬ 
per  sales  for  1986,  the  Elbert  H.  Baker 
II  family  should  have  been  listed  as 
seller  of  the  Tacoma  (Wash.)  News 
Tribune  and  the  Pierce  County 
(Wash.)  Herald  to  McClatchy  News¬ 
papers. 

In  addition  to  Elbert  Baker  11, 
others  with  interest  in  the  two  papers 
before  the  sale  were  Mary  Baker  Rus¬ 
sell  and  Elizabeth  Baker  Kelly. 

In  its  listing,  E&P  mentioned  only 
the  “Kelly  family,”  which  was  repre¬ 
sented  by  Henry  Ansbacher,  Inc. 


with  a  confident,  “Can’t  you  see,  I  am 
home?” 

In  Deadline  USA  Humphrey 
Bogart  is  a  managing  editor  having  an 
end-of-the-film  verbal  telephone 
exchange  with  a  mob  boss  threatening 
what  he’ll  do  if  Bogart’s  newspaper. 
The  Day,  runs  an  expose.  While 


they’re  talking,  Bogart  gives  the  sig¬ 
nal  to  start  the  presses  and  when  the 
mob  boss  asks,  “What’s  that  noise?” 
replies,  “That’s  the  press,  baby,  and 
there’s  nothing  you  can  do  about  it.” 

Love  it. 

Dr.Emil  Dansker 
(Dansker  is  professor  journalism  and 
director  of  communication  programs. 
Central  State  (Ohio)  University) 


FROM  SEOUL  .  .  . 

“Through  a  remarkable  fusion  of  tradi¬ 
tion  and  modem  revolutionary  ideology, 

North  Korea  has  created  the  u  orld’s  closest 
thing  to  a  monolithic  society.  It  is  20  mil¬ 
lion  people  marching  with  hardly  a  whis¬ 
per  of  dissent,  to  the  drums  of ‘Great  Lecui- 
eP  Kim  II  Sung  and  ‘Dear  Leader’  Kim 
Chong  IL 

“It  avous  atheism,  while  building  rev¬ 
erence  for  the  Kims  to  a  virtual  state  re¬ 
ligion,  complete  unth  hymns  of  praise .  .  . 

“It  preaches  international  fellowship 
while  keeping  out  all  but  a  handfid  of 
foreigners  This  reporter  has  tried  refyeat- 
edly  to  obtain  a  visa  to  traiel  to  North 
Korea  but  to  no  avail  ” 

— -John  Burgess  of  The  Washington  Post 

Outstanding  in  the 
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THE 


Rank 

MSA 

Population 

EBI 

Total  Retail  Sales 

1 

Birmingham 

922,100 

$9,316,427,000 

$4,491,199,000 

2 

Mobile 

473,800 

$4,691,504,000 

$2,524,239,000 

3 

The  Greater 
Huntsville  Market* 

331,300 

$3,548,440,000 

$1,692,542,000 

4 

Montgomery 

293,300 

$2,943,622,000 

$1,506,307,000 

‘Madison,  Limestone  &  Marshall  Counties 
Source:  S&MM  1986  Survey  of  Buying  Power 


HUNTSVILLE... 

Highest  EBI  Per  Household  of 
any  MSA  in  Alabama— $24,485 


Huntsville  Times  &  News 

Represented  by  Newhouse  Newspapers 


January  31,  1987 

Every  Saturday  since  1884 _ 


Newsroom  dilemma 

The  press  conference  suicide  of  Pennsyivania  state  treasurer  revives  aebate: 
should  tv  broadcast  and  newspapers  publish  gory  photos  of  the  occurrence? 


By  Michael  R.  Smith 

Two  days  after  Pennsylvania  state 
treasurer  R.  Budd  Dwyer  stunned 
witnesses  by  shooting  himself  during 
a  Harrisburg  news  conference,  a  teen¬ 
ager  in  nearby  York,  Pa.,  took  his  life 
by  allegedly  firing  a  gun  into  his 
mouth. 

No  one  can  be  sure  Dwyer’s  suicide 
influenced  the  17-year-old,  but  the 
shocking  incident  raises  a  tough  ethi¬ 
cal  question  the  media  began  grap¬ 
pling  with  as  soon  as  the  incident  was 
reported.  How  much  of  Dwyer’s 
public  suicide  should  be  shown  to  tell 
the  story? 

Dwyer,  47,  faced  up  to  55  years  in 
prison  for  five  counts  of  mail  fraud, 
four  counts  of  interstate  transporta¬ 
tion  in  aid  of  racketeering,  one  count 
of  perjury  and  one  count  of  conspir¬ 
acy  to  commit  bribery. 

Saying  he  was  innocent  and  a  vic¬ 
tim  of  the  legal  system,  Dwyer  chose 
to  fire  a  shot  from  a  .357  Magnum 
pistol  into  his  mouth  in  front  of  nearly 
two  dozen  reporters  and  others  rather 
than  face  the  appeal  process. 

Dwyer  had  smuggled  the  gun  into 
the  capital  inside  a  manila  envelope, 
pulling  it  after  reading  a  rambling, 
half-hour  statement  proclaiming  his 
innocence  and  blaming  the  media  and 
others  for  the  lack  of  justice. 

By  noon,  tv  stations  were  broad¬ 
casting  the  grisly  suicide. 

WGAL-tv  in  Lancaster,  Pa., 
showed  what  it  termed  was  a  “taste¬ 
fully  edited”  version  of  the  news  con¬ 
ference,  but  WHTM-tv  in  Harrisburg, 
Pa.,  aired  the  entire  suicide.  It 
showed  Dwyer  firing  the  pistol  and 
falling. 

Pittsburgh’s  WPXI-tv  and  WPVI- 
tv  also  showed  the  entire  suicide, 
although  WPXI  used  an  edited  ver- 


(Smith,  who  lives  in  Fayetteville, 
Pa.,  wrote  this  article  on  a  free-lance 
basis.) 


sion  on  a  later  broadcast. 

The  stations  that  showed  the  entire 
suicide  footage  broadcasted  warnings 
before  the  videotape  rolled. 

WLYM-tv  in  Lebanon,  Pa.,  didn’t 
show  any  videotape  of  the  confer¬ 
ence.  Cable  News  Network  showed 
Dwyer  holding  the  gun  before  the 
shooting,  but  did  not  show  him  put¬ 
ting  the  gun  into  his  mouth.  (In  New 
York  City,  all  three  network  affiliates 

froze  the  videotape  as  Dwyer  brought 
the  gun  toward  his  face.) 


WPXI  news  operations  manager 
By  Williams  said  the  decision  not  to 
show  the  gunshot  on  the  later  news 
telecast  was  the  result  of  a  production 
meeting,  but  shouldn’t  be  perceived 
as  an  acknowledgement  that  the  ini¬ 
tial  handling  was  wrong. 

WHTM  spokesman  Art  Moore  said 
the  news  story  “is  no  different  from 
Reagan  getting  shot  or  Sadat.  Televi¬ 
sion  lives  by  the  camera.  The  news 
director  felt  we  needed  it  to  complete 
the  story.” 

The  Philadelphia  Inquirer  pub¬ 
lished  a  front-page  photograph  of 
Dwyer  holding  the  gun  in  his  mouth, 
the  instant  before  the  firing.  Also  on 
the  front  page  was  the  photograph 
most  newspapers  used  —  a  still  of 
Dwyer  holding  the  pistol  and  waving 
reporters  away.  Another  photograph 
on  Page  16- A  showed  Dwyer  slumped 
against  a  cabinet  with  blood  running 
heavily  from  his  mouth  and  nose  and 
his  press  aide,  Duke  Horshock, 
appealing  for  order. 

The  debate  was  on. 


Enraged  tv  viewers  complained  to 
station  managers  that  children,  home 
from  school  because  of  a  snowstorm, 
saw  the  videotape  before  parents 
could  switch  the  channel. 

Others  wondered  about  the  propri¬ 
ety  of  showing  graphic  newspaper 
photographs.  Among  those  the  Asso¬ 
ciated  Press  made  available  to  mem¬ 
ber  newspapers  was  one  taken  a  split 
second  after  the  gun  was  fired. 

Sam  Fosdick,  executive  editor  of 
the  York  (Pa.)  Record,  wrote  a  letter 
to  readers  the  day  following  the 


tragedy  to  explain  his  newspaper’s 
views  on  graphic  photographs. 

“I  don’t  believe  the  role  of  the 
media,  including  this  medium,  is  to 
make  more  sensational  the  facts  of  an 
act  that  are  already  sensational 
enough  by  printing  pictures  we  know 
in  our  hearts  to  be  extremely  discon¬ 
certing,”  he  wrote.  “Some  will  dis¬ 
agree.  They’ll  say  our  job  is  to  cover 
the  news  and  let  the  chips  fall  where 
they  may.” 

He  added,  “Frankly,  I  am  at  a  loss 
to  understand  what  good  is  accom¬ 
plished  by  rerunning  the  entire  21- 
second  video  chronicling  Dwyer’s 
last  seconds  on  this  earth.” 

Jeffrey  T.  Bitzer,  a  veteran  broad¬ 
caster  with  16  years’  experience,  pro¬ 
fessor  of  communications  law  and 
ethics  and  York  attorney,  said  tv  sta¬ 
tions  were  within  legal  rights  to  show 
the  scene  but  the  ethical  considera¬ 
tions  vary  with  each  station. 

“It’s  not  up  to  the  news  media  to 
sugarcoat  reality,”  he  said.  “Some 
{Continued  on  page  10) 


WHTM  spokesman  Art  Moore  said  the  news  story  “is 
no  different  from  Reagan  getting  shot . . .  Teievision 
lives  by  the  camera.  The  news  director  felt  we  needed 
it  to  complete  the  story.” 
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This  is  a  series  of  photos  that  AP  sent  out  over  the  wire  following  the  Dwyer  suicide. 


AP  sent  out  this 
advisory,  warn¬ 
ing  editors  of  the 
grisly  nature  of 
the  suicide 
photos. 
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Dilemma 

{Continued  from  pane  9) 


reality  is  ugly.  It’s  frightening.” 

He  said  the  videotape  had  impact. 

“We  (the  media)  want  to  touch  peo¬ 
ple  emotionally  and  intellectually,” 
he  said. 

Bitzer  said  tv  stations  acted  respon¬ 
sibly  by  using  warnings  before  airing 
the  footage  and  broadcasting  crisis 
intervention  telephone  numbers  fol¬ 
lowing  the  story. 

He  wondered,  however,  if  broad¬ 
casting  crisis  information  numbers  for 
several  areas  wasn’t  overdoing  it. 

York  clinical  social  worker  Lillian 
Jason  said  few  people,  including  chil¬ 
dren,  would  be  unduly  hurt  by 
viewing  the  tape,  some  of  which 
showed  Dwyer  firing  the  pistol  and 
falling. 

“There  are  no  lasting  effects,”  she 
said.  However,  she  said  research 
exists  to  suggest  viewing  suicides 
may  stimulate  suicides. 

Counselors  encourage  people  to 
discuss  feelings  to  vent  them  rather 
than  fulfill  a  suicide  inclination,  she 
said. 

A  Lancaster  County,  Pa.,  crisis- 
intervention  counselor  who  asked  not 
to  be  identified  said  many  tv  viewers 
called  after  seeing  broadcasts  of  the 


suicide  but  many  of  the  calls  were 
people  joking  around. 

Others,  he  said,  were  genuinely 
upset  and  said  the  news  broadcasts 
were  inappropriate.  Still  others  asked 
for  some  suggestions  for  discussing 
the  scene  with  children.  The 
counselor  said  parents  need  not  dis¬ 
cuss  the  event  unless  children  bring  it 
up. 

Tv  viewer  Leslie  Wright  of  York, 
Pa.,  said  she  wanted  to  see  the  suicide 
but  couldn’t  find  it  on  the  news  when 
watching  tv.  But  Mattie  Townsend  of 
York  said  she  saw  the  tv  coverage 
while  working  and  became  upset. 

“The  camera  should  have  went  off 
it,”  she  said. 

Leslie  McNair  of  York  said,  “It 
does  give  a  sense  of  real  life.  It  wasn’t 
grotesque.” 

Christine  Garvey,  counsel  for  the 
Pennsylvania  Newspaper  Publishers 
Association,  also  defended  the  broad¬ 
casts. 

“As  reporters,  the  press  are  rep¬ 
resentatives  of  the  public  and  they 
show  truth  as  difficult  and  as  tragic 
and  as  troubling  a  scene  as  that  was,” 
she  said. 

Garvey  said  she  turned  on  the 
broadcast  without  knowing  the  sui¬ 
cide  had  occurred  and  her  reaction 
was  to  scream.  Despite  this,  she  said, 
many  people  expect  to  see  news 
events  such  as  a  live  suicide  if  the 


footage  is  available. 

James  Shea,  a  professor  of  commu¬ 
nications  at  Temple  University  in 
Philadelphia,  said  showing  the  actual 
suicide  produces  more  negative  than 
favorable  comments  from  tv  viewers. 

Shea  said  the  Inquirer’s  photo¬ 
graph  of  Dwyer  with  the  pistol  in  his 
mouth  was  dramatic,  something  that 
newspapers  strive  to  achieve. 

Chris  Raymond,  editor  of  the  stu¬ 
dent-operated  Colleniate  at  Pennsyl¬ 
vania  State  College,  said  his  daily 
newspaper  didn’t  publish  the  photo¬ 
graphs  that  the  Inquirer  used. 

“We  didn’t  think  it  added  any¬ 
thing,”  he  said. 

Later,  Raymond  learned  that 
Dwyer’s  2 1 -year-old  son,  Robert,  a 
Penn  State  student,  was  on  campus 
the  day  of  the  suicide. 

Raymond  said  he  was  glad  he  didn’t 
run  the  photos  in  respect  for  the  fam¬ 
ily. 

While  the  debate  rages  on,  one 
aspect  of  the  event  that  may  get  over- 
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looked  is  the  reasoning  Dwyer  gave 
for  pulling  the  trigger.  He  said  he 
hoped  the  media  would  cover  the 
story  of  the  development  of  a  true 
justice  system. 

“Please  make  sure  that  a  sacrifice 
of  my  life  is  not  in  vain,”  he  said. 


By  Lawrence  Kilman 
Associated  Press 

At  the  Miami  Herald,  editors  ini¬ 


tially  put  a  photo  of  Dwyer  with  the 
gun  in  his  mouth  on  the  front  page. 
Another,  showing  him  moments  after 
he  had  pulled  the  trigger,  went  inside. 
In  later  editions,  the  front-page  photo 
was  moved  inside  the  paper.  It  was 
replaced  with  a  photo  of  Dwyer  wav¬ 
ing  the  revolver. 

"The  feeling  was,  this  was  a  major 
news  event  and  it  was  at  a  public  press 
conference,"  said  the  Herald's 
national  editor.  Bill  Rose.  “It  cap¬ 
tures  the  horror  of  the  story  in  terms 


everyone  can  understand  and  see. 
Pictures  are  part  of  the  story." 

KYW-tv  in  Philadelphia  did  not 
show  the  videotape. 

"The  clip  had  people  in  the  news¬ 
room  literally  getting  sick  to  their 
stomachs,"  said  Randy  Covington, 
the  station’s  news  director.  “1  have 
two  younger  children  and  I  would 
have  been  outraged  to  know  that  they 
had  seen  the  shooting  on  television." 

At  Cable  News  Network,  editors 
(Continued  on  page  36) 


Does  a  firsthand  written  account  forego 
the  need  of  photos? 

Eyewitness  account  by  the  AP’s  photographer 


By  Paul  Vathis 
Associated  Press 

(AP  photographer  Paid  Vathis,  a 
Pulitzer  Prize  winner,  was  positioned 
near  Pennsylvania  state  treasurer 
Budd  Dwyer  when  Dwyer  shot  and 
killed  himself  at  a  news  conference  on 
Jan.  23.  The  following  article  was 
phoned  into  AP  by  Vathis  and  imme¬ 
diately  put  out  over  the  wire.) 


I  didn’t  think  there  was  going  to  be 
a  problem. 

Dwyer  was  passing  out  handouts.  I 
was  waiting  for  him  to  bring  out  the 
handout  saying  he  finally  had 
resigned.  He  was  nearing  the  end  of 
the  news  conference. 

He  took  a  blast  at  the  press.  We 
thought  the  news  conference  was 


about  to  end.  He  never  said  anything 
about  resigning. 

1  was  waiting  for  him  to  break  down 
and  cry.  I  was  waiting  for  the  emo¬ 
tional  picture  at  the  end  of  the  confer¬ 
ence. 

Then  he  held  up  his  hands  when  he 
saw  some  of  the  television  people 
starting  to  take  down  their  cameras 
and  start  to  leave. 

He  told  newspeople,  “You  don’t 
want  to  take  down  your  equipment 
yet.” 

Then  he  passed  out  three  different 
envelopes  to  aides  in  the  room.  He 
called  the  people  up  and  I  thought 
they  were  his  letters  of  resignation. 

He  put  his  hand  into  the  brown 
manila  envelope  and  1  thought  he  was 
going  to  pass  out  handouts  on  his 
resignation.  1  took  a  picture  of  him 
with  his  hand  inside  the  envelope. 

Then  all  of  a  sudden  1  saw  the  pistol 


come  out  and  I  started  shooting  pic¬ 
tures.  He  held  the  pistol  in  front  of  his 
chest  with  the  barrel  up.  Then  he  held 
it  outright,  with  his  right  hand  straight 
out  toward  the  right  wall.  And  he  put 
his  left  hand  out,  trying  to  stop  people 
from  approaching.  Duke  Horshock, 
his  press  secretary,  was  on  his  left. 

When  he  pulled  the  pistol  out, 
everybody  started  yelling, 
“Don’t  .  .  .  Budd  .  .  .  Budd  .  .  . 
don’t.” 

1  was  standing  on  a  chair  between 
two  television  guys.  Nothing  went 
through  my  mind  except  to  keep 
shooting. 

Dwyer  brought  the  pistol  back  and 
held  it  in  front  of  his  chest  and  put  the 
barrel  into  the  top  of  his  mouth.  And 
he  pulled  the  damn  trigger.  I  kept 
shooting  my  pictures  during  the 
whole  sequence.  1  was  shocked,  per- 
(Continued  on  page  36) 


Firsthand  account  by  a  state  capital  correspondent 


By  Albert  J.  Neri 

I  had  been  dreading  this  part  of  my 
new  assignment  as  a  state  capital  cor¬ 
respondent  for  the  Pittsburgh  (Pa.) 
Post-Gazette. 

Just  on  the  job  here  two  weeks,  it 
was  my  responsibility  to  take  over 
coverage  of  the  twisted  and  compli¬ 
cated  Computer  Technology  Associ¬ 
ates  bribery  scandal,  whose  latest  vic¬ 
tim  was  state  treasurer  R.  Budd 
Dwyer. 

Dwyer  had  been  convicted  by  a 
federal  jury  Dec.  18. 

All  of  us  trotted  off  into  a  deep 
central  Pennsylvania  snowfall  for  the 

(Neri  is  a  Harrisburg-based  corres¬ 
pondent  for  the  Pittsburgh  Post- 
Gazette.) 


short  walk  from  the  main  Capitol 
Building  to  the  state  Finances  Build¬ 
ing  where  we  were  expecting  Dwyer 
to  announce  his  resignation.  The 
story  we  got  was  far  different. 

1  had  written  about  the  CTA  scan¬ 
dal,  but  never  about  Dwyer’s  role  in 
it.  Most  of  the  35  others  present  had. 
But  together  we  all  witnessed  his 
death.  I  was  standing  about  15  feet 
away  when  he  stuck  the  .357  Magnum 
revolver  in  his  mouth  and  pulled  the 
trigger. 

For  the  25  minutes  before  that, 
Dwyer  —  a  bearish  man  standing  6- 
foot-3  and  weighing  260  pounds  — 
kept  us  waiting  as  he  gave  a  rambling 
account  of  the  events  leading  up  to  his 
conviction.  Mostly,  he  accused  fed¬ 
eral  prosecutor  James  West  and  for¬ 
mer  Pennsylvania  Governor  Richard 


Thornburgh  of  conspiring  against  him 
because  Dwyer  had  refused  payment 
on  some  travel  vouchers  for  the  First 
Family. 

Dwyer  said  that  was  the  motivation 
for  a  federal  investigation  of  allega¬ 
tions  that  Dwyer  had  agreed  to  accept 
a  $300,000  bribe  from  a  California 
computer  company  in  exchange  for  a 
state  contract  worth  at  least  $4.5  mil¬ 
lion. 

At  one  point,  believing  that  two 
news  crews  were  about  to  leave,  he 
admonished  them  to  stay,  saying  the 
news  wasn’t  over  yet.  The  news 
crews  were  not  actually  leaving,  just 
switching  camera  angles. 

He  passed  out  three  white  enve¬ 
lopes  to  key  aides,  then  reached  into  a 
large  manila  folder  and  pulled  out  the 
(Continued  on  page  36) 
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Why  McCormick  County  rebelled  against  publisher 

Ex-owners  of  Ken  Fortenberry’s  McCormick  (S.C,)  Messenger  offer  opinions 
on  why  he’s  been  harassed;  the  bottom  iine  —  he  was  too  aggressive 


By  Debra  Gersh 

When  Ken  Fortenberry  and  his  family  bought  the 
weekly  McCormick  Messenger  in  McCormick  County, 
S.C. ,  the  brand  of  investigative  journalism  that  the  veteran 
newsman  employed  was  quite  different  from  what  people 
there  had  grown  accustomed  to. 

Fortenberry  followed  his  dream  to  the  small,  rural 
county  of  7,800  people,  but  instead  of  finding  peace,  he 
and  his  family  were  harassed  to  the  point  of  leaving  town 
(E&P,  Jan.  24). 

Stories  of  corruption  and  mismanagement  in  the  sher¬ 
iff  s  department  were  not  taken  kindly  by  the  county 
residents,  although  some  there  said  it  was  not  so  much  the 
stories  themselves  as  the  way  Fortenberry  wrote  them. 

“He  (Fortenberry)  has  done  some  good,  but  it’s  possi¬ 
ble  that  he  might  have  gone  too  far,"  said  Johnny 
McCracken. 

McCracken,  now  county  tax  assessor,  was  editor  and 
publisher  of  the  McCormick  Messenger  from  1962  to  1974, 
when  he  sold  it  to  Smythe  Newsome  of  Wilkes  Publishing 
Co.  in  Washington,  Ga.,  who  sold  to  Stephen  Jackson  in 
1980,  who  sold  to  Fortenberry  in  1985.  McCracken 
worked  at  the  newspaper  all  his  life,  following  in  the 
footsteps  of  his  father,  who  took  over  the  paper  in  1912 
from  his  father,  who  originally  bought  into  the  Messenger 
in  1904. 

“We  published  a  regular,  small-town  weekly," 
McCracken  said.  “We  put  news  in  there,  but  we  didn’t  do 
investigations  like  Fortenberry  did.  I  think  the  way  he 
might  have  gotten  himself  in  trouble  was  that  he  pushed 
too  far,  from  a  personal  standpoint.  He  was  like  a  rabbit 
dog  on  the  trail." 

McCracken  added  that  while  Fortenberry  did  “get  some 
results,"  his  stories  contained  “innuendos  and  little 
remarks"  that  might  have  been  the  cause  of  some  hostility 
toward  the  editor  and  publisher. 

“I  think  he  possibly  could  regret  some  of  the  things  he 
put  in,"  McCracken  continued.  “He  did  a  good  job  gener¬ 
ally.  He  made  people  aware  of  some  things  that  had  not 
(previously)  been  brought  out.  But  he  might  have  been  a 
little  overzealous. 

“McCormick  is  a  small  community.  The  general  public 
is  just  like  one  big  family.  A  big  family  can  muss  among 
itself,  but  when  an  outsider  gets  involved  ...  a  defensive 
attitude  has  been  developed.  Fm  not  saying  that  he  has  not 
done  a  good  job,"  McCracken  continued. 

“I  don’t  want  the  impression  to  get  out  that  we  do  not 
like  outsiders.  We  do  want  them  here,”  he  said,  referring 
to  a  lake  development  project  that  is  expected  to  bring  in 
retirees  from  Florida,  Ohio  and  other  states  to  the  area. 

“When  an  outsider  comes  in,  he  may  see  things  dif¬ 
ferently.  There  are  always  two  sides  to  a  story,”  he  said. 
“When  we  printed  a  story,  people  may  have  gotten  miffed, 
but  it  was  over  when  it  was  over.  On  occasion  he  (Forten¬ 
berry)  may  have  gone  a  little  too  far. 

“I  don’t  think  he  tried  to  antagonize  people,  1  think  he 
was  just  trying  to  wake  them  up.  But  sometimes  he  hit 
right  between  the  eyes,”  McCracken  said.  “He  has 


friends  here  and  a  good  circulation.  He  probably  has  more 
response  to  the  paper  (than  previous  owners).  Even  if  they 
don’t  agree,  people  can’t  wait  to  see  what’s  in  it  (the 
newspaper)." 

McCracken  noted  that  the  majority  of  people  in  the 
county  do  not  mind  the  deluge  of  national  media  that  has 
descended  upon  McCormick  County.  In  fact,  on  the  day 
he  spoke  to  E&P,  Jan.  20,  McCracken  said  there  was  a 
research  team  from  “60  Minutes”  there. 


‘7  think  the  way  he  might  have  gotten 
himself  in  trouble  was  that  he  pushed 
too  far,  from  a  personal  standpoint.  He 
was  like  a  rabbit  dog  on  the  trail.” 


“The  majority  of  people  do  not  mind  (the  media).  A  lot 
just  haven’t  made  any  comment.  The  only  thing  they  do 
not  like  is  the  negative  publicity.  That  might  have  been 
blown  too  much  out  of  proportion,"  he  said.  “The  major¬ 
ity  of  people  1  talked  to  are  not  opposed  to  cleaning  up 
what  was  wrong,  but  some  said  he  (Fortenberry)  could 
have  handled  it  differently.  We  will  fight  among  ourselves, 
but  we  stick  together." 

Stephen  Jackson,  now  publisher  of  the  Centreville 
( Ala. )  Press,  said  that  he  thinks  the  root  of  all  the  problems 
is  the  economy  in  McCormick  County. 

“1  don’t  think  he  would  let  the  problems  bother  him  if  he 
was  making  enough  money,”  Jackson  said. 
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But  Jackson  sees  marketing  and  business  decisions, 
right  or  wrong,  as  the  basis  for  advertisers  deciding  to  pull 
out  of  the  newspaper,  not  the  coverage  by  Fortenberry  of 
the  sheriff  or  anyone  else. 

"It’s  a  coincidence  that  he  came  along  when  the  scandal 
was  breaking  and  a  lot  of  advertisers  started  to  drop  out  at 
the  same  time,”  Jackson  noted.  “A  handful  of  people 
maybe  are  that  upset  at  him  because  of  what’s  happening, 
but  it’s  not  an  advertising  boycott  by  any  means.  It’s  just 
unfortunate.” 

Jackson  said  that  shortly  after  he  sold  the  paper  to 
Fortenberry  a  large  grocery  store  in  the  area  withdrew  its 
advertising. 

“Then  other  things  started  happening,”  he  said,  adding 
that  they  were  unrelated. 

“It’s  unfortunate  that  the  county  is  getting  a  black  eye 
out  of  all  this,”  Jackson  said,  noting  that  people  there  are 
trying  to  make  progress.  The  national  news  media  “have 
blown  this  all  out  of  proportion.  It  has  cast  a  pall  over  the 
county  and  given  it  a  black  eye  it  does  not  deserve.  The 
national  news  media,  all  they  are  doing  is  replicating  what 
the  others  do.” 

Jackson  said  that  he  had  a  few  problems,  but  not  to  the 
extent  that  Fortenberry  has. 

“I  had  people  that  threatened  to  beat  me  up,  but  it  was 
isolated.  It  was  more  related  to  my  economic  views  and 
views  on  race  relations. 

“My  personality  is  different,”  Jackson  continued.  “A 
few  of  the  people  look  at  him  (Fortenberry)  as  arrogant.  I 
always  thought  a  publisher  should  be  humble.  I  was 
aggressive,  but  not  arrogant. 

"Those  things  (that  happened  to  Fortenberry),  from  my 
understanding,  are  very  minor,  and  you  could  easily  live 
with  them  if  you  were  making  the  money.  The  county  is  in 
poor  economic  shape  and  the  newspaper,  as  a  '•eflection  of 
the  county,  is  in  poor  economic  shape,”  he  ..aid. 

“I  don’t  think  those  things,  in  and  of  themselves,  are 
driving  him  out.  It’s  not  as  clear-cut  and  simplified  as  the 
person  who  just  looks  at  the  news  clippings  would  see  it,” 
Jackson  added. 


Access  to  the  sheriff’s  logbooks,  one 
of  the  issues  at  the  core  of 
Fortenberry’s  disputes,  was  never  a 
problem  for  Jackson. 


“The  pranks  are  obviously  very  unsettling  and 
uncalled-for,  but  sometimes  that  is  just  part  of  the  ter¬ 
ritory. 

“1  don’t  think  it  is  those  things  (the  harassment)  as  much 
as  a  poor  return  on  his  investment”  that  is  driving  Forten¬ 
berry  away,  Jackson  continued. 

According  to  Jackson,  the  problem  has  snowballed. 

“In  a  small  market,  you  are  not  isolated  from  your 
advertisers.  You  have  to  see  them  and  rub  elbows  with 
them,”  he  said. 

Jackson  owned  the  paper  for  five  years.  He  said  that  the 
audit  of  the  sheriff  s  department  occurred  shortly  before 
or  after  he  sold  the  paper,  and  that  is  when  the  impropri¬ 
eties  began  to  emerge. 

Access  to  the  sheriff  s  logbooks,  one  of  the  issues  at  the 
core  of  Fortenberry’s  disputes,  was  never  a  problem  for 
Jackson. 

“1  don’t  know  that  he  was  denied  (access).  Maybe  it  was 
at  that  particular  time.  The  log  was  always  in  the  office  and 
available.  All  1  had  to  do  was  walk  in  and  look  at  it,”  he 
said. 

“I  didn’t  have  any  trouble.  There  were  never  any 


charges  brought  against  the  sheriff  when  I  was  there,”  he 
added. 

Gable  was  “born  and  reared  in  McCormick  County. 
People  were  blaming  the  Messenger  in  the  classic  way. 
There  were  also  some  other  incidents  where  people  did  not 
like  the  way  they  were  being  covered,”  Jackson  said, 
although  he  declined  to  provide  specific  details,  saying 
that  he  did  not  have  the  information  in  front  of  him. 


‘7  do  not  know  if  it’s  just  a  bunch  of 
rednecks  over  in  that  area.  It’s  strange 
territory.  They  do  things  differently  in 
that  little  pocket  over  there.” 


“I  had  problems,  but  I  always  made  money,”  he  con¬ 
tinued.  “People  did  not  like  my  beard  or  the  way  I  dressed, 
so  they  did  not  advertise.  But  I  had  enough  other  accounts 
that  it  did  not  matter,”  he  said,  referring  specifically  to  the 
full-page  grocery  store  ad  he  could  count  on  every  week. 

“I  also  had  advertising  from  the  nearby  big  city  of 
Greenwood.  I  am  not  only  a  newsman  but  am  also  aggres¬ 
sive  in  advertising  sales  as  well.  Only  through  good  man¬ 
agement  and  a  tight  budget  was  I  able  to  make  money. 

“He  is  not  doing  anything  different  than  a  big-city 
paper,  but  they  can  get  away  with  it  because  they  are 
isolated  from  their  advertisers,”  Jackson  added.  “It’s 
unfortunate  for  him.” 

Jackson  cited  two  reasons  for  selling  the  Messenger. 
The  first  was  that  it  was  started  as  a  family  business,  but  he 
and  his  wife  divorced.  The  second  reason  was  that  he 
bought  the  Messenger  as  sort  of  a  starter  paper,  going  in 
there  with  the  hope  of  turning  it  over  for  a  bigger  and  more 
permanent  situation. 

“It’s  not  as  cut-and-dried  a  situation  as  the  national 
media  are  making  it  out  to  be,”  he  noted.  “McCormick 
County  is  a  special  and  unique  market,  the  smallest  and 
most  economically  depressed  county  in  the  state.  All  that 
makes  an  unfortunate  and  distasteful  situation  all  the 
worse. 

“If  he  was  in  a  profitable  market  and  making  more 
money,  I  don’t  think  these  things  would  bother  him  as 
much,  or  at  least  to  the  point  of  moving. 

“I  don’t  mean  to  downplay  what  is  happening,”  Jack- 
son  added.  “But  from  what  I  know  of  him,  he  is  not  the 
type  of  publisher  that  people  could  drive  him  out.  1  think 
what  got  him  to  that  point  was  the  economics.  It’s  a  very 
complicated  and  complex  situation.  It’s  not  just 
(people)  .  .  .  hollering  distasteful  things  at  his  family.  A 
lot  comes  down  to  the  bottom  line,  which  is  economics. 

“Small  papers  all  over  the  country  are  hurt”  by  adver¬ 
tisers  moving  to  inserts  and  direct  mail  and  pulling  local 
advertising,  Jackson  said. 

*  *  * 

Charles  Byars,  currently  managing  editor  of  the  Colum¬ 
bia  (S.C.)  State  and  Record,  was  the  publisher  of  a  small 
newspaper  in  Greenwood  near  McCormick  County.  The 
State  and  Record  does  not  have  a  McCormick  bureau,  he 
said,  noting  that  the  paper’s  primary  news  area  is  near  the 
Georgia  border. 

“1  was  the  publisher  of  a  small  newspaper  near  there 
(McCormick),”  he  said.  “1  never  experienced  anything 
like  this.  I  did  get  calls  from  the  Ku  Klux  Klan,  but  I  knew 
who  they  were,  I  recognized  their  voices,  so  I  was  not 
scared.” 

Byars  noted  that  he  has  not  seen  an  adequate  explana¬ 
tion  of  what  “these  so-called  explosions  had  to 
(Continued  on  page  32} 
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Plans  to  write  a  novel 

Hamill  heads  south 


Romantic  notions  give  way  to  harsh  reaiities  as  the  New  York  City-based 
coiumnist  takes  a  Job  as  editor  of  the  Engiish-ianguage  Mexico  City  News 


By  Richard  Laermer 

Sometimes  ferocious  and  always 
forward-thinking,  Pete  Hamill  has  left 
his  New  York  City  home  and  work 
surroundings  to  become  editor  of  a 
small  daily,  the  Mexico  City  News,  a 
40,000-circulation  paper  that  is  sud¬ 
denly  appearing  more  and  more  like 
the  apple  of  Hamill’s  eye. 

The  move  came  unexpectedly  as 
the  novelist/reporter/columnist/out¬ 
spoken  liberal  uprooted  himself  from 
a  weekly  stint  at  the  Village  Voice  and 
accepted  a  job  offered  by  managing 
editor  Roger  Toll.  The  position  had 
been  grabbable  for  a  while  as 
evidenced  by  several  large  classifieds 
in  E&P  months  before  Hamill’s  deci¬ 
sion  was  announced. 

The  News  is  owned  by  Novedades 
Editores  S.A.,  which  also  owns 
Novedades,  the  Mexican  daily  in  the 
city. 

Since  the  former  New  York  News. 
Post,  and  Newsday  reporter/colum¬ 
nist  knows  a  good  opportunity  when 
he  gets  one  —  ‘T  can  mold  this  and 
nobody  can  say  no,”  he  reasons  — 
the  editor  went  swiftly  to  work 
changing  things. 

Mexico  City  News  is  the  only 
English-language  daily  in  that  region. 
Eorty  percent  of  its  readers  are  Mexi¬ 
cans  who  enjoy  English  while  the 
60%,  according  to  the  newcomer,  are 
Americans  who  have  settled  or  are 
working  in  a  country  overwrought 
with  problems. 

“It’s  a  place  that  has  been  pretty 
badly  beaten,”  notes  the  “always 
optimistic”  Hamill  about  his  new 
home.  “It  is  recuperating.  I  liken  it  to 
somebody  that  has  been  hit  with  four 
good  shots,  walking  down  the  corri¬ 
dor.  It’s  got  too  much  energy  and 
intelligence  to  go  down  the  drain.” 

Hamill  wants  to  feel  somewhat 
responsible  for  a  new,  prevalent  atti¬ 
tude  among  Mexican  citizens.  After 
the  disaster  of  the  earthquake  — 
which  Hamill  covered  for  the 
Voice  —  he  realized  the  city  Ameri¬ 
cans  have  been  “picking  on”  for 
some  time  needed  to  rehabilitate  itself 
quickly. 


(Laermer  is  a  free-lance  writer.) 


Pete  Hamill 


Why  did  Hamill  take  this  job? 

“1  was  reminded  of  the  Mexico  1 
had  schooled  in  (at  Mexico  City  Col¬ 
lege)  in  the  ’50s,”  he  admits,  adding 
that  as  a  “free  bird”  he  could  travel  at 
whim.  The  romantic  notions  of  the 
town  from  another  era,  however, 
soon  gave  way  to  realities  of  today's 
badly  polluted,  overcrowded  and 
technologically  dim  city. 

Readers  depend  on  the  News  for 
almost  all  daily  international  and  local 
situations;  Hamill  knows  just  how 
badly:  Recently  he  removed  the 
bridge  column  and  received  a  “slew” 
of  calls  with  nasty  complaints. 

He  is  also  hearing  comments 
regarding  a  new  layout  and  the  imme¬ 
diate  addition  of  new  syndicated  col¬ 
umnists  ranging  from  conservative 
Dorothy  Rabinowitz  to  Jimmy  Bres- 
lin. 

Curiously,  others  in  the  group  are 
Pulitzer-winner  Mary  McGrory  from 
the  Post,  Norm  Podhoretz  and 
Richard  Reeves;  he  is  also  putting  to 
test  Lars-Eric  Nelson  even  though  his 
Washington-based  column  is  not  a 
regular  on  the  wire  services. 

Other  changes  made  at  the  Hamill- 
ized  paper,  in  business  since  1950  and 
costing  an  average  200,  is  an  expan¬ 
sion  of  “Doonesbury”  so  “you  can 
finally  read  it  —  the  print  was  too 
small,”  and  Gary  Larson’s  often  far- 
reaching  “The  Far  Side”  to  replace 
old-timers  “Blondie”  and  “Archie.” 

Hamill’s  “new  outlook”  stamp  is 


evident  everywhere,  in  the  lessening 
of  the  News’  gray,  matronly  look  — 
"These  people  are  very  serious  about 
their  front  pages”  —  and  in  cutting 
“cable  news”  briefs  of  international 
events  so  the  paper  looks  less  like  the 
UPl  wire. 

Communication  dilemmas  are  his 
biggest  worry.  Although  Hamill  has 
traveled  extensively  throughout 
Latin  America  and  worked  on  desks 
in  Spain  and  throughout  Europe, 
researching  or  observing  current 
scenes,  the  new  job  is  a  first  full-timer 
in  which  he  is  stuck  with  a  less-than- 
workable  technological  system. 

Most  phones  in  Mexico  break 
down,  it’s  often  impossible  to  reach 
residents  on  the  first  try,  wire  ser¬ 
vices  are  often  nonexistent,  and  holi¬ 
days  are  “a  major  nuisance.” 

“On  Christmas  and  New  Year’s,” 
he  says  of  a  post  that  has  taken 
months  to  adjust  to,  “we  had  a  real 
problem  here.”  Those  sacred  days  — 
when  the  wires  and  computers  were 
turned  off  —  translated  into  the  loss 
of  holiday  editions. 

He  cannot  hire  stringers,  which  can 
be  problematic,  because  calling  in 
copy  “would  make  life  impossible  for 
anyone.”  Having  imported  some 
Voice  staffers,  a  few  journalistic 
friends,  and  diligent  reporters  in  the 
20-25  age  range,  Hamill  then  arranged 
a  deal  for  himself  with  an  affordable, 
comfortable,  “better  than  average” 
pad,  a  car  and  a  driver. 

Of  the  “fairly  young  kids”  on  his 
staff  he  says,  “To  keep  them  here  is 
like  managing  tidewater  .  .  .They 
are  gaining  nothing  but  experience,” 
he  insists.  “They  get  some  good  clips 
and  maybe  $65  dollars  a  week,  which 
can  cover  them  all  right,  and  the 
knowledge  they  can  work  in  any  city 
after  this  one.” 

It  seems  ironic  and  even  odd  that 
Hamill  would  choose  this  job  for  his 
first  editorship. 

“Yeah,”  he  offers,  “believe  it  or 
not,  1  have  never  been  offered  the 
job.” 

There  are  circulated  and  published 
rumors  to  the  effect  that  he  was 
offered  the  recently  vacated  editor's 
spot  at  the  Voice.  Hamill  hints  the 
Mexico  stint  is  more  a  stepping-stone 
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in  the  pursuit  of  editorial  placements 
than  a  plus  for  his  already  lengthy 
resume. 

Qualifying  his  lack  of  editing  expe¬ 
rience  he  says,  “Very  few  good  writ¬ 
ers  are  asked  to  be  editors.  Then,  if 
they  want  to  write  in  the  paper  they 
are  editing,  people  start  to  suspect  the 
content:  ‘Look,  he’s  molding  the 
(tone  of  the)  articles.'  " 

Publishers  are  notorious  for 
“molding”  story  slants  yet  Hamill 
can  name  few  editors  who  have 
started  out  as  writers,  “and  they 
rarely  wrote  when  they  edited." 

Hamill  has  no  intention  of  stopping 
short  his  writing  career.  He  has 
undoubtedly  shifted  his  lifestyle  from 
that  of  a  quick-paced  New  York 
author  —  his  last  completed  novel. 
Loving  Women,  is  set  in  New  Orleans 
in  the  ’50s  —  to  that  of  a  cigar- 
chomping  Mexican  editor  focusing  on 
“the  local  news,  the  entertaining  stuff 
happening  around  here.” 

Hamill  is  already  starting  to 
research  a  new  book  on  ’50s-based 
Mexico,  from  his  own  experience. 
Convenience  is  the  key  word  here. 

“I  remember  a  lot  —  not  that 
much  —  about  Mexico  in  the  ’50s,” 
he  begins,  “but  I’ll  be  making  up  quite 
a  bit.” 

Hamill  knew  he’d  get  double  duty 
from  his  stay  in  Mexico  by  starting  the 
footwork  for  his  book  while  living  the 
crazed  existence  of  this  city. 

“I  was  going  to  come  here  any¬ 
way,”  he  says,  “some  time  soon. 
This  was  the  perfect  opportunity  for 
me  to  live  here  and  work  here.” 

Last  year,  as  American  involve¬ 
ment  in  Nicaragua  heated  up 
intensely,  Hamill  got  fidgety  enough 
to  toy  with  the  notion  of  writing  a 
syndicated  column  out  of  Latin 
America. 

Hamill  recalls  being  “a  little  fed 
up”  with  the  news  coverage  he  fol¬ 
lowed  daily;  Latin  America,  he 
asserts,  is  seen  by  reporters  as  a  place 
“you  can  get  Americans  to  do  any¬ 
thing  for  —  except  read  about.”  So 
he  spoke  to  high-placed  syndication 
people  about  the  marketability  of 
such  a  column  and  sussed  out  a  desk 
at  Roger  Toll’s  Mexico  City  place. 

“We  had  become  acquaintances  in 
’83  because  I  had  seen  the  incredible 
improvements  he’d  brought  to  the 
paper.  Believe  me,  it  was  a  real  rag  in 
the  ’50s  —  I  would  read  it  and 
laugh.” 

The  syndicated  column  never  came 
to  be;  it  did  spark  an  idea  for  Hamill. 

When  the  editorship  opened,  he 
didn’t  immediately  jump  to  the  offer. 
He  had  recently  sold  his  home  and  his 
two  kids  were  at  college  so,  he 
admits,  “I  didn’t  have  any  reason  not 
to  come  out  here.” 


!"■  i  .\IoxkoC-itv 

The  news 


The  Hamill-ized  Mexico  City  News  will 
undergo  o  change  in  design  soon. 


While  this  self-proclaimed 
“reporter  type”  won’t  guess  at  how 
long  his  Mexican  tenure  will  be,  the 
resulting  pause  leads  one  to  believe 
this  isn’t  Hamill’s  last  stop. 

“What  I’d  like  to  happen  is  that 
Americans  begin  to  see  [the  good] 
Mexico  has  to  offer,  and  to  stop  Mex- 
ico-baiting.  There  is  a  lot  of  talk  that 
the  Americans  pressured  Mexico  to 
stop  supplying  oil  to  Nicaragua.  And 
America  doesn’t  like  that  Cuba  and 
Mexico  have  good  relations. 


world  could  teach  someone  how  to 
take  on  a  job  this  size”  feels  his  effort 
is  a  good,  clean,  albeit  tumultuous, 
stab  at  it. 

He  feels  editing  anywhere  means 
enforcing  the  “same  obligations  to 
readers  ...  a  combination  of  enter¬ 
tainment,  crossword  puzzles  and  seri¬ 
ous  news.” 

But  the  hardened  newsman  states 
he  has  one  “serious  commitment”  in 
Mexico:  to  give  readers  a  sense  of 
what  it  is  like  there  and  then  point  out, 
“Hey,  wait  a  minute,  if  you  think 
that’s  bad,  look  at  what’s 
happening  .  .  . 

“All  I  want  to  do  is  give  the  people 
here  what  they  want”  in  an  English- 
language  news-and-info  daily.  “Not 
some  canned  product  like  so  many 
now-dead  newspaper  chains.  In  those 
papers  you  had  nothing  peculiar,”  or 
quirky. 

Hamill  does  not  want  his  first  edito¬ 
rial  baby  to  be  viewed  as  “an  out-of- 
town  paper  published  up  the  block. 
There’s  more  than  crossword  puzzles 
and  all  the  pre-packaged  stuff.” 

As  he  says  this,  he  suddenly 
remembers  how  a  few  weeks  back  he 
stopped  inserting  the  New  York 
Times’  “This  week  in  Review”  in  his 
Sunday  paper  (also  200). 

“Boy,  they  didn’t  like  that,”  he 
discovered.  Then  he  was  told  that 
most  people  were  unquestionably 
upset  by  the  deletion  of  that  section’s 


Having  imported  some  Voice  staffers,  a  few 
journaiistic  friends,  and  diiigent  reporters  in  the  20-25 
age  range,  Hamiii  then  arranged  a  deal  for  himself 
with  an  affordable,  comfortable,  “better  than  average” 
pad,  a  car  and  a  driver. 


“What,”  he  asks,  “makes  the  city  I 
came  from  so  different?  There  you 
have  the  New  York  of  Ivan  Boesky 
and  crack  corrupting  the  youth.  It’s 
like  the  Protestant  North  judging  the 
Catholic  South.” 

He  claims  that  Mexico  City’s  load, 
in  addition  to  its  pollution,  is  lessen¬ 
ing  now. 

“In  politics,”  Hamill  says,  “every¬ 
thing  is  cyclical.  Finally  [American] 
bankers  are  showing  some  mercy, 
some  understanding  for  a  beaten 
place.” 

Hamill  notes  happily  that  bankers 
are  “giving  the  Mexicans  a  chance  to 
get  off  their  knees”  and  avoid  com¬ 
plete  collapse. 

Whether  Hamill’s  first  editing  job 
will  succeed  is  still  to  be  seen:  the 
beginner  who  says  “no  school  in  the 


hefty  crossword  puzzle. 

“You  learn  a  little  at  a  time,”  he 
muses. 

About  his  long  career  on  the  road 
and  at  the  desk,  Hamill  explains  how 
the  “thing”  that  has  kept  him  going, 
and  what  gets  him  up  smiling  in  the 
morning,  is  “knowing  I  will  be  com¬ 
ing  to  the  newsroom  and  there  is  going 
to  be  a  murder,  a  fire,  something 
new.”  Working  at  that  city  desk  is  a 
“grab  bag”  he  couldn’t  give  up. 

For  now,  he  intends  to  change  the 
News  from  a  gray  lady  that  “whis¬ 
pers”  articles  into  a  frequently  vola¬ 
tile,  always-changing  daily  force  in  a 
place  where  water  is  dirty  and  phones 
work  mainly  when  you  cajole  them. 
Some  time  soon,  he  sighs,  the  new 
design  of  the  front  page  will  go  into 
Continued  on  page  37) 
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The  best  newspaper  automotive  advertising 

DANDY  Award  winners  announced  this  week  at 
the  National  Automobile  Dealers  Association 


FOR  AMERICA’S  BEST-BUILT,  BEST  SELUNG  TRUCKS. . . 


America's  te;!  nuilt  trucks  |iSi  got  oetter  Becarse  now  you  can  save 
With  low  5.9%  (inancinci  on  your  Ford  Dcaier's  (XHxriar  Ranger  pickups. 
See  your  Ford  Dealer  today  tor  low  interest  firranciiig  on  hiS  Mi  line  up  of 
trucks.  Bronco  F 150  and  XtiO's,  F.rj5noiine  Van  arxl  Club  Wagon 


DANDY  winner:  Best  Single  Ad  by  a  Dealer  Associ¬ 
ation,  Long  Island  Ford  Dealers. 


The  winners  of  the  1986  DANDY 
Awards  competition  for  outstanding 
newspaper  automotive  advertising 
were  recently  announced  at  the 
National  Automobile  Dealers  Associ¬ 
ation  convention  in  Las  Vegas. 

Auto  dealers  from  Wichita  Falls, 
Texas,  came  out  on  top  with  winners 
in  two  categories.  Longhorn  Chev¬ 
rolet  won  a  DANDY  for  Best  Single 
Ad  by  an  Individual  Dealer  in  a  Small 
Market,  and  Patterson  Mercedes- 
Benz  won  for  Best  U se  of  Full-Color. 

Longhorn  Chevrolet’s  DANDY- 
winning  two-color  ad  offered  1986 
model  Chevys  and  explained  their 
financing  possibilities.  Patterson 
Mercedes-Benz’s  DANDY  winner 
was  a  beautifully  lit  photo  of  a  Mer¬ 
cedes  rounding  a  corner  beneath  the 
headline,  “Ultimate  luxury.” 

Their  ads  and  those  of  eight  other 
dealers  and  dealer  associations  were 
chosen  as  the  best  automotive  ads  of 
1986  from  among  the  more  than  2,000 
entered  in  the  14th  DANDY  Awards 
competition  sponsored  by  the  News- 


DANDY  winner:  Best  Ad  Campaign 
by  a  Dealer  Advertising  Association, 
Connecticut  Valley  Oldsmobile. 


paper  Advertising  Bureau.  Another 
20  dealers  or  dealer  associations  won 
Awards  of  Merit  for  outstanding 
advertising. 

Judges  for  the  1986  DANDY 
Awards  were  Lee  Bollinger,  classi¬ 
fied  ad  manager  of  the  Santa  Rosa 
(Calif.)  Democrat  and  president 

of  the  Association  of  Newspaper 
Classified  Advertising  Managers; 
John  Sullivan,  art  director.  Newspa¬ 
per  Advertising  Bureau;  and  Peter 
Lukasiak,  publisher.  Automotive 
Executive  and  director  of  publications 
for  the  National  Automobile  Dealers 

Accopij^tion 

A  complete  list  of  the  1986  DANDY 
and  Award  of  Merit  winners  follows. 

Best  Ad  Campaign  by  a  Dealer 
Advertising  Association:  DANDY 
Award:  Connecticut  Valley  Oldsmo¬ 
bile  Dealers,  agency:  Clement  & 
McCabe  of  Glastonbury,  Conn. 
Awards  of  Merit:  Long  Island  Pontiac 
Dealers,  agency:  David  Deutsch 
Associates  of  New  York;  Southern 
California  Volkswagen  Dealers, 
agency:  Doyle  Dane  Bernbach  of  Los 
Angeles;  San  Diego  County  Toyota 
Dealer  Association,  agency:  Phillips- 
Ramsey  Inc.  of  San  Diego,  Calif 

Best  Single  Ad  by  a  Dealer  Advertis¬ 
ing  Association:  DANDY  Award: 


Long  Island  Ford  Dealers,  agency: 
Gallagher  Group  Inc.  of  New  York. 
Awards  of  Merit:  Valley  Chevrolet 


DANDY  winner:  Best  Ad  Campaign 
by  an  Individual  Dealer  (Small  Mar¬ 
ket),  Capitol  Chevrolet  of  Salem,  Ore. 
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DANDY  winner:  Best  Public  Service 
Ad  by  Dealer  Trade  Assaciation,  Mem¬ 
phis  Area  Automobile  Dealers,  Mem¬ 
phis,  Tenn. 

Leaders  of  Saginaw,  Mich.,  agency: 
Brogan  Kabot  Advertising  Consul¬ 
tancy  of  Southfield,  Mich.;  Tri-State 
Chevy  Dealers  of  N.Y.,  N.J.,  and 
Conn.,  agency:  Gianettino  &  Mere¬ 
dith  Advertising  of  Mountainside, 
N.J.;  San  Diego  Volvo  Dealers  Asso¬ 
ciation,  developed  by  the  Creative 
Services  Department  of  the  San 
Diego  (Calif.)  Union-Tribune  in  con¬ 
junction  with  V.A.G.  Advertising  of 
San  Diego. 

Best  Ad  Campaign  by  an  Individual 
Dealer  (Large  Market):  DANDY 
Award:  Cavalier  Ford  of  Chesa¬ 
peake,  Va.,  agency:  Lewis  &  Freese 
Advertising  and  Freeh  Hartzell 
Advertising,  also  of  Chesapeake. 
Awards  of  Merit:  Benzel-Busch 
Motor  CarCorp.  of  Englewood,  N.J., 
agency:  OPT-X  Advertising  of  Clif¬ 
ton,  N.J.;  Warren  Henry  Motors  of 
Miami,  Fla.,  agency:  Marketing 
Design  Concepts  of  Kings  Park,  N.Y. 

Best  Single  Ad  by  an  Individual 
Dealer  (Large  Market):  DANDY 
Award:  The  Moore  Cadillac  Com¬ 
pany  of  Richmond,  VA.,  agency: 
Demaine,  Vickers  &  Associates  of 
Alexandria,  Va.  Awards  of  Merit: 
Parks  Chevrolet  of  Kernersville, 
N.C.,  developed  by  the  Creative 
Department  of  the  Winston-Salem 
(N.C.)  Journal:  Corfe  Pontiac  Buick 
GMC  of  Hamilton,  Ontario,  devel¬ 
oped  by  the  Spectator  of  Hamilton; 
Al  Hardman  Imports  of  Escondido, 
Calif.,  developed  by  the  Creative  Ser¬ 


vices  Department  of  the  San  Diego 
Union  Tribune;  New  Port  Lincoln 
Mercury  Merkur  Inc.  of  New  Port 
Richey,  Fla.,  agency:  Ensslin  &  Hall 
of  Tampa,  Fla. 

Best  Ad  Campaign  by  an  Individual 
Dealer  (Small  Market):  DANDY 
Award:  Capitol  Chevrolet  of  Salem. 
Ore,  agency:  Rick  Johnson  and  Com¬ 
pany  Inc.  of  Albuquerque,  N.M. 
Awards  of  Merit:  lorn  Stimus  Auto 
Sales  of  Bradenton,  Fla.,  developed 
by  the  Herald oi  Bradenton;  Joe  Hor¬ 
ace  Chrysler-Plymouth-Dodge  of 
Santa  Fe,  N.M.,  developed  by  the 
New  Mexican  of  Santa  Fe. 

Best  Single  Ad  by  an  Individual 
Dealer  (Small  Market):  DANDY 
Award:  Longhorn  Chevrolet  of 
Wichita  Falls,  Tex.,  developed  by  the 
Record-News  Times  of  Wichita  Falls. 
Award  of  Merit:  Crown  Chevrolet  of 
Troy,  Ohio,  developed  by  the  News 
of  Troy;  Carolina  Acura  of  Greens¬ 
boro,  N.C.,  developed  by  the  Enter¬ 
prise  of  High  Point,  N.C.;  Greiner 
Ford  of  Casper,  Wyo.,  developed  by 
the  Star-Tribune  of  Casper. 

Best  Use  of  Full-Color:  DANDY 
Award:  Patterson  Mercedes-Benz  of 
Wichita  Falls,  Tex.,  developed  by  the 
Record-News  Times  of  Wichita  Falls. 
Awards  of  Merit:  Al  Harriman 
Imports  of  Econdido,  Calif.,  devel¬ 
oped  by  the  Creative  Services 
Department  of  the  San  Diego  Union- 
Tribune;  Dick  Strauss  Ford-Isuzu  of 
Richmond,  Va.,  developed  by  the 
Creative  Services  Department  of 
Richmond  Newspapers  Inc. 

Best  Use  of  Spot  Color:  DANDY 
Award:  Bob  Brown  Isuzu  of  Des 
Moines,  Iowa,  developed  by  the 
Register  of  Des  Moines.  Award  of 
Merit:  none. 

Best  Dealer  Trade  Association  or 
Multi-Line  Group  Advertisement: 
DANDY  Award:  Highway  12  .Associ¬ 
ation  of  Minneapolis,  Minn.,  agency: 
John  Miles  Agency  of  Minneapolis. 
Award  of  Merit:  Clearwater  Auto 
Dealers  Association  of  Clearwater, 
Fla.,  developed  by  the  St.  Petersburg 
(Fla.)  Times-Independent. 

Best  Public  Service  Advertisement 
by  a  Dealer  Trade  Association  or 
Multi-Line  Group:  DANDY  Award: 
Memphis  Area  Automobile  Dealers 
of  Memphis,  Tenn.,  developed  by  the 


NO  MATTER 
WHERE  YOITRE 
COMING  FROM 


DANDY  winner:  Best  Dealer  Trade 
Association  Advertisement,  Highway 
12  Association  of  Minneapolis,  Minn. 


Commercial  Appeal  of  Memphis. 
Award  of  Merit:  none. 


Special  sections  for  auto  show 


During  the  79th  annual  Chicago 
Auto  Show,  which  starts  at  Chicago's 
McCormick  Place  on  Saturday,  Feb. 
7,  the  Chicago  Tribune  will  twice 
publish  special  broadsheet  Auto 
Show  sections  (Feb.  8  and  12). 

To  alert  advertisers  to  the  sections. 


the  Tribune’s  automotive  advertising 
division  sent  special  license  plate 
holders  to  1 ,000  automobile  manufac¬ 
turers  and  zone  offices,  dealer  associ¬ 
ations  and  their  advertising  agencies 
and  auto  dealers  and  their  advertising 
agencies. 
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Newspapers  locked  in  FolA  dispute  with  each  other 

Daily  News  of  Los  Angeles  asks  transit  authority  via  an  FolA  request 
to  reveal  what  information  the  Los  Angeles  Herald  Examiner  has  sought 


By  M.L.  Stein 

Terming  it  an  abuse  of  the  Fol  Act, 
the  Los  Angeles  Herald  Examiner  has 
formally  protested  a  rival  newspa¬ 
per’s  request  for  the  Herald's  free¬ 
dom  of  information  queries  in  connec¬ 
tion  with  its  investigation  of  the  local 
transit  district. 

A  Los  Angeles  Times  editor  also 
objected  to  the  Fol  requests  of  the 
Daily  News  of  Los  Angeles  for  copies 
of  its  correspondence  on  the  issue. 

The  three  newspapers  are  locked  in 
a  hot  competitive  battle  in  the  investi¬ 
gation  of  alleged  irregularities  in  the 
Southern  California  Rapid  Transit 
District  (RTD).  A  stream  of  stories 
has  involved  charges  of  problem  driv¬ 
ers,  fare-box  looting,  a  high  accident 
rate  and  false  insurance  claims. 

The  Herald,  which  claims  to  have 
led  the  city's  media  in  breaking  and 
covering  the  transit  story,  was  par¬ 
ticularly  bitter  about  the  Daily  News' 
Fol  actions.  The  News,  a  Herald 
reporter  charged,  was  farthest  behind 
in  reporting  the  story. 

An  RTD  spokesman  confirmed  that 
the  News  had  submitted  requests  to 
the  transit  district  under  the  federal 
Fol  Act  and  the  California  Public 
Records  Act  for  the  other  two  papers’ 
queries  and  documents. 

“They  asked  for  copies  of  all  infor¬ 
mation  requests  by  the  Herald  Exam¬ 
iner,  the  Times  and  all  other  print  and 
broadcast  media,”  Marc  Littman  of 
the  RTD  told  E&P. 

Littman  added,  however,  that  a 
decision  on  whether  to  honor  the 
News'  request  was  being  held  up  until 
RTD  management  discussed  the  mat¬ 
ter  with  its  attorneys. 

“We’ve  had  lots  of  Fol  requests 
but  never  one  from  a  newspaper  ask¬ 
ing  for  copies  of  another  newspaper’s 
request  for  information,"  Littman 
added. 

The  Jan.  13  letter  was  signed  by 
Doug  Dowie,  the  News'  metro  editor. 

Herald  city  editor  Larry  Burrough 
fired  off  a  letter  Jan.  23  to  Dowie, 
registering  a  protest  over  the  News’ 
Fol  request  and  urging  him  to  “recon¬ 
sider”  it. 

Noting  the  News'  “highly  unusual 
request,”  Burrough  continued: 

“1  would  argue  that  the  heart  of  the 


request  is  not  in  the  public  good,  not 
an  attempt  by  a  newspaper  to  force  a 
government  agency  into  the  open,  but 
desire  of  a  business  to  be  competitive. 
The  federal  [Fol]  act  and  the  state 
Public  Disclosure  Act  were  never 
intended  to  provide  companies  with 
competitive  edges.” 

Burrough  asserted  that  80%  of  Fol 
requests  are  from  private  firms  seek¬ 
ing  to  learn  about  other  companies 
doing  business  with  the  federal  gov¬ 
ernment.  He  called  this  a  “blatant 
misuse”  of  the  Fol  Act  that  has  led  to 
current  attempts  to  weaken  the  law, 
which  could  harm  both  newspapers 
and  the  public. 


According  to  Burrough,  the  only 
justification  for  the  News’  Fol 
request  is  if  the  paper  is  “working  on 
a  story  about  how  the  Herald  or  the 
Times  has  covered  the  RTD,  or  on 
any  story  in  which  the  newspapers  are 
a  principal  part  of  the  story.” 

But  the  Herald  city  editor  went  on: 

“However  ...  if  the  intent  is  to 
play  catch-up  and  to  attempt  to  keep 
tabs  on  the  competition,  1  would 
strongly  argue  that  this  is  an  abuse  of 
the  law  and  is  no  different  from  Atari 
Corp.  using  the  law  to  keep  tabs  on  its 
competitors,  having  nothing  what¬ 
soever  to  do  with  freedom  of  the  press 
[Fol]  or  forcing  public  agencies  to 
make  information  public  that  would 
otherwise  be  kept  secret.” 

Burrough  also  offered  Dowie  a 
deal:  If  the  News  withdraws  its 
request,  the  Herald  would  consider 
sending  copies  of  all  its  RTD  Public 
Records  Act  requests  to  the  News  the 
same  day  they  are  submitted  to  the 
RTD. 

“1  admit  it’s  a  bit  silly,  and  highly 
unusual,  but  at  least  it  would  preserve 
the  integrity  of  the  Public  Records 
Act,”  Burrough  wrote. 

Interviewed  by  E&P,  Burrough 
said,  “I’m  not  the  guardian  of  ethics 
at  the  Daily  News.  My  main  concern 


is  abuse  of  the  Public  Records  law.  If 
the  News  is  using  the  letters  to  play 
catch-up,  1  consider  it  chicken  shit 
and  a  lazy  reporter’s  way  of  doing  it.” 

Chris  Woodyard,  the  Herald’s  lead 
reporter  in  the  RTD  revelations,  said 
the  News’  Eol  request  “bothers  me 
from  an  ethical  standpoint,  but  what 
bothers  me  most  is  that  reporters  and 
editors  fought  hard  for  the  Fol  and 
Public  Records  Acts  and  they  should 
be  used  properly  —  not  to  get  the 
trade  secrets  of  another  paper.” 

Woodyard  said  the  Herald,  so  far, 
has  published  only  “10  to  20%”  of  the 
material  it  obtained  from  the  RTD, 
speculating  that  the  News  is  still  far 


behind  on  the  story. 

Recently,  the  Herald’s  newsroom 
wall  was  decorated  with  this 
announcement: 

“The  Daily  News  of  San  Fernando, 
Pacoima,  Van  Nuys,  Encino,  Chats- 
worth  et  al.  today  filed  an  Fol  request 
with  RTD,  requesting  copies  of  all 
Fol  requests  filed  by  the  Herald  and 
the  Times  and  requesting  copies  of  all 
documents  we  receive. 

“It’s  obvious  that: 

“(1)  The  Daily  News  can’t  afford 
the  long  drive  into  town  to  initiate 
coverage  of  the  RTD. 

“(2)  That  even  if  the  Daily  News 
could  afford  to  come  into  town,  and 
find  the  RTD  building,  it’s  not  sure 
what  documents  it  should  look  at. 

“We,  as  members  of  the  Help  the 
Daily  News  Fund  Raising  Committee 
(DNFRC)  need  your  urgent  help. 
Please  put  you  money  and  your  ideas 
in  the  box  below.” 

Times  assistant  metro  editor  Max 
Vanzi,  who  has  directed  coverage  of 
the  still  developing  RTD  story,  also 
expressed  outrage  at  the  News’  Fol 
request. 

“To  have  Fol  replies  to  one  news¬ 
paper  automatically  dumped  into 
their  [News]  basket  is  simply  not  fair. 

(Continued  on  page  32) 


“We’ve  had  lots  of  Fol  requests  but  never  one  from  a 
newspaper  asking  for  copies  of  another  newspaper’s 
request  for  information,”  Littman  added. 
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Ad  advice  for  newspapers 

Newspaper  Advertising  Bureau  execs  map  out  saies  strategy  for 
the  coming  year  in  presentation  at  INAME  winter  convention 


By  Debra  Gersh 

The  Newspaper  Advertising 
Bureau  has  set  two  priorities  for  the 
year,  the  Future  of  Advertising  Proj¬ 
ect  and  ongoing  sales  activities. 

(For  a  report  on  FOA  task  forces, 
see  related  story  on  page  27.) 

Speaking  at  this  year’s  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  winter  confer¬ 
ence  in  Miami  Beach,  Craig  Standen, 
Ad  Bureau  president,  reported  that 
“in  1986,  overall,  advertisers  spent 
7%  more  in  newspapers  than  they  did 
in  ’85,  reaching  a  total  of  nearly  $27 
billion.” 

Standen  said  national  grew  3%, 
retail  6%  and  classified  was  the  “big 
winner”  with  a  10%  growth. 

“We  expect  the  same  kind  of  per¬ 
formance  in  ’87:  national  will  be  up 
5%,  retail  7%  and  classified  8%,  for  an 
overall  growth  of  7%.” 

Leo  Bogart,  Bureau  executive  vice 
president  and  general  manager,  out¬ 
lined  nine  developments  to  watch 
during  the  year. 

First  was  that  there  will  be  a 
tougher  selling  climate,  as  “a  lot  of 
advertisers  will  be  tightening  their 
belts  as  they  wait  for  the  business 
cycle  to  turn  upward.” 

Second  on  Bogart’s  list  was  that 
there  will  be  more  variability  among 
markets,  and  national  averages  will 
not  be  “good  yardsticks  of  how  your 
own  paper  is  doing  —  for  example, 
the  pockets  of  recession  and  prosper¬ 
ity  in  different  parts  of  the  country.” 

Bogart  also  foresees  more  and  bet¬ 
ter  color  in  newspapers,  with  1987 
seeing  a  “major  leap  forward.” 

His  fourth  prediction  was  that  there 
will  be  a  pause  in  the  classified  boom, 
as  it  will  be  hard  to  maintain  the 
momentum  that  has  grown  over  the 
past  few  years,  and  “weakness  in  the 
key  sectors  of  employment,  automo¬ 
tive  and  real  estate  is  bound  to  affect 
our  business.” 

Next,  Bogart  said,  newspapers 
should  look  for  new  challenges  from 
direct  sales  media,  as  direct  selling  by 
phone  and  on  cable  television  are 
developments  to  which  newspapers 
should  be  alert. 

“In  1986,  advertisers  spent  $17.1 


billion  in  this  medium  (direct  mail),” 
Bogart  continued.  “Of  the  advertis¬ 
ing  mail  directed  at  consumers,  about 
one-fourth  is  directly  competitive 
with  our  retail  business  —  that 
includes  solo  mailings  from  mass  mer¬ 
chandisers,  specialty  stores,  local 
retailers  and  other  local  businesses. 
Another  fourth  of  consumer-directed 
mail  represents  book  and  magazine 
solicitations.  The  largest 
component  —  about  one-third  —  is 
spent  on  mail-order  catalogs  and 
promotions.  The  number  of  pieces 
grew  18%  just  in  the  last  two  years.” 

The  sixth  development  noted  by 
Bogart  was  that  there  is  a  growing 
difference  in  character  between  Sun¬ 
day  and  weekday  papers. 


“Sunday  papers  now  carry  54%  of 
our  retail  inserts  ...  but  only  27%  of 
our  retail  ROP  advertising  now 
appears  on  Sundays,  a  sharp  decline 
in  just  a  few  years,”  he  said. 

National  advertising 
James  Wilson,  in  his  first  appear¬ 
ance  as  NAB  senior  vice  president  for 
national  sales,  added  to  Bogart’s  list 
of  factors  impacting  newspapers’ 
national  selling  efforts. 

Wilson  noted  the  growing  impor¬ 
tance  of  geographic  targeting  which 
demonstrates  strength  at  the  local 
level,  new  ad  categories,  and  the 
trend  toward  event  marketing. 

On  the  importance  of  geographical 
targeting,  Wilson  added  that  “more 
and  more  companies  are  rethinking 
their  marketing  strategies,  and  in 
turn,  are  focusing  more  resources  and 
autonomy  at  the  regional  level.” 

Further,  the  bicentennial  celebra¬ 
tion  for  the  Constitution  should  pro¬ 
duce  a  “burst  of  ad  opportunities 
throughout  the  summer,”  Wilson 
continued,  using  tie-ins  with  organi¬ 
zations  such  as  the  American  Hotel 


and  Motel  Association  as  an  example. 

Retail  advertising 

The  1987  retail  climate  will  be  “tur¬ 
bulent  and  tough,”  according  to 
Alfred  Eisenpreis,  Bureau  senior  vice 
president  for  retail  marketing. 

The  reasons  for  his  prediction  are 
that  last  year’s  mergers,  acquisitions, 
leveraged  buy-outs  and  restructur¬ 
ings  of  big  retailers  must  be  absorbed 
in  1987;  there  are  shopping  center 
changes,  whereby  older  centers  are 
being  retrofitted  and  repositioned; 
retailers  must  improve  productivity, 
which  means  changing  market  strate¬ 
gies;  and  new  market  entries,  which 
in  some  markets  resulted  in  retail 
space  increasing  faster  than  the 
population. 


Eisenpreis  reported  that  “total 
retail  sales  should  be  up  6.5%,  total 
advertising  dollars  up  about  7.5%. 
Chain  store  companies  project  an  8% 
advertising  budget  increase;  apparel 
chains  12%,  supermarkets  10%  and 
home  centers  10%. 

“Traditional  department  store 
advertising  dollar  budgets,  overall, 
will  be  up  7%,  with  a  projected  6.2% 
sales  gain,”  he  continued.  “Total 
retail  newspaper  dollars  should  rise 
7%  above  1986  level,  or  $15.2  bil¬ 
lion.” 

The  first  of  the  five  changes  that 
need  to  be  addressed  in  1987,  accord¬ 
ing  to  Eisenpreis,  is  that  shopping 
center  policies  are  changing,  and 
shopping  center  firms  are  rewriting 
tabloid  advertising  lease  require¬ 
ments. 

“Merchant  participation  in  tabloids 
will  be  optional.  Newspapers  will  no 
longer  be  bought  merely  as  preprint 
carriers,”  he  said,  suggesting  that  a 
shopping  center  contact  be  assigned 
to  sell  to  centers  and  individual  ten- 
{Continued  on  page  23) 


. . .  newspapers  should  look  for  new  challenges 
from  direct  sales  media,  as  direct  selling  by  phone 
and  on  cable  television  are  developments  to  which 
newspapers  should  be  alert. 
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AN  PA 

1987  Convention 


If  you  were  on  the  dais  at  the  AN  PA  Convention  . . . 
how  would  you  use  that  important  moment? 


You  have  that  special  chance.  \  on  have  the  oppor¬ 
tunity  to  tell  these  important  people  about  your 
newspaper,  produets,  or  serviees.  Vi  hen  von  adver¬ 
tise  in  E&P’s  May  2  ANPA  CONVENTION  ISSl  E. 
your  ad  message  will  he  seen  hy  puhlishers  and  other 
newspaper  exees  from  all  over  the  etuintry  who  are 
attending  the  ANPA  Convention  in  New  ^  ork  (’ity. 
E&P  will  distrihute  its  May  2  issue  at  the  eonven- 
tion,  in  addition  to  regular  eireulatiim  that  v\ill 
reach  those  not  attending  this  major  event  and  eager 
for  news  about  it. 

Plus  —  at  Post  (aulvention  time  —  you  have  yet 
another  opportunity  to  sell  your  newspaper,  pro¬ 
ducts,  or  serviees.  ^  hen  vou  advertise  in  E&P  s 
May  9  ANPA  POST-CONVENTION  ISSUE,  you 
will  he  part  of  the  follow-up  on  the  events  and  hap¬ 


penings  of  eonvention  week.  This  issue  is  a  record  of 
significant  activities  and  other  newspaper  news  for 
the  conventioneer  and  for  those  w  ho  didiiT  get  to  the 
convention. 

(]all  us.  Reserve  space  to  communicate  with  these 
important  industry  leaders.  (>all  your  E&P  repre¬ 
sentative  at  one  of  the  locations  below  .  Make  your 
presence  felt  during  one  of  the  most  important 
events  in  both  newspapering  ami  in  general  in¬ 
dustry. 


May  2  issue  closes  April  1 7 
May  9  issue  closes  April  24 


New  York 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  6061 1 
(312)  645-0123 


Los  Angeles 

Suite  500,  3700  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 


San  Francisco 
Suite  505,  433  Calitornia  St. 
San  Francisco,  CA  94104 
(415)  421-7950 


Toronto 

148  King  Road,  E. 
King,  Ontario  LOG  1 KO 
(416)  833-6200 


Editor  &  Publisher 


Around  the  world  in  80  ways 

Foreign  correspondence  class  at  Ohio  University  has  sent  more 
than  80  graduates  to  about  78  news  bureaus  around  the  world 


By  Todd  Richissin 

Ohio  University  is  around  the 
world  in  more  than  80  ways. 

The  university  of  15,000  students, 
tucked  away  in  the  southeastern  Ohio 
hills  of  Appalachia,  has  sent  81  OU- 
trained  foreign  correspondents  to 
about  78  news  bureaus  around  the 
world. 

If  the  past  is  any  indication  of  the 
future,  OU  graduates  of  John  Wil¬ 
helm’s  foreign  correspondence  class 
will  increasingly  fill  the  ranks  of  the 
international  news  community. 

Wilhelm,  dean  emeritus  of  OU’s 
College  of  Communication  and  for¬ 
mer  director  of  what  is  now  the  uni¬ 
versity’s  E.W.  Scripps  School  of 
Journalism,  designed  the  class  in  1969 
primarily  as  a  result  of  his  concerns 
over  international  news  coverage  and 
perceptions. 

“I  was  and  am  particularly  con¬ 
cerned  that  students  learn  how  to 
report  world  coverage,  especially 
Third  World  coverage,"  Wilhelm 
says.  “I  saw  a  lack  of  global  perspec¬ 
tive  of  the  world  news  on  the  part  of 
students  and  decided  I  would  try  to  do 
something  about  that." 

The  class,  which  makes  students 
“instant  correspondents,”  requires 
students  to  write  about  economics, 
politics  and  travel  for  a  foreign  audi¬ 
ence  of  their  choice.  Because  the 
class  is  open  to  seniors  only  and 
because  there  is  room  for  only  1 5  or  so 
students  to  take  the  course  each  year, 
Wilhelm  is  treated  to  “the  cream  of 
the  crop"  within  the  journalism 
school,  he  says. 

Of  those  15  students,  a  selection 
committee  picks  four  to  five 
students  —  depending  on  funds 
available  —  to  go  on  overseas  intern¬ 
ships  paid  for  by  endowments.  For¬ 
mer  students  of  Wilhelm  have  devel¬ 
oped  an  overseas  internship  scholar¬ 
ship  in  his  name. 

The  assignments  that  graduates  of 
the  class  have  drawn  are  indicative  of 
the  success  of  the  program.  Gradu¬ 
ates  of  the  class  have  covered  the 
Mexico  City  earthquake,  the  Achille 


(Richissin  is  the  editor  of  the  Univer¬ 
sity  of  Ohio  student  newspaper.) 


Lauro  hijacking,  the  Geneva  Summit 
and  the  trial  for  the  murder  of  Benigno 
Aquino. 

Bill  Branigan,  a  1974  graduate  of 
Wilhelm’s  class  and  a  former  South¬ 
east  Asia  Bureau  chief  for  the 
Washington  Post,  earned  a  Sigma 
Delta  Chi/Society  of  Professional 
Journalists  award  for  a  recent  assign¬ 
ment  in  Afghanistan.  He  has  since 
moved  to  Mexico  and  Central  Amer¬ 
ica. 

Jack  Reed,  a  1981  graduate  and 
now  a  reporter  for  UPI  in  the  Philip¬ 
pines,  wrote  to  Wilhelm:  “I  never 
expected  my  first  overseas  assign¬ 
ment  would  turn  so  rapidly  into  one  of 
the  world’s  big  stories. 


Asian  correspondent  formerly  in 
Kuala  Lumpur,  now  in  Hong  Kong, 
was  recently  asked  by  the  Malaysian 
government  to  leave  the  country.  The 
complaint,  Wilhelm  says,  was  “good 
reporting.” 

Michael  Precker  of  the  Dallas 
Morning  News  is  that  paper’s  Tel 
Aviv-based  Middle  East  correspon¬ 
dent.  He  is  a  1976  graduate  of  the 
class.  Toni  Baldwin,  1975,  has  been  a 
CBS  correspondent,  formerly  in  the 
Middle  East  and  in  South  Africa. 
Gary  Putka,  who  was  in  the  class  of 
1975,  has  since  made  a  career  with 
Business  Week  and  the  Wall  Street 
Journal,  and  is  now  the  staff  corres¬ 
pondent  of  the  Journal  in  London. 


Graduates  of  the  class  have  covered  the  Mexico 
City  earthquake,  the  Achille  Lauro  hijacking,  the 
Geneva  Summit  and  the  trial  for  the  murder  of 
Benigno  Aquino. 


“The  end  of  the  month  will  mark 
my  second  full  year  here,  most  of  it 
confined  to  Manila  and  the  trial  for  the 
murder  of  Benigno  Aquino,  the 
growing  support  of  the  leftist 
insurgency,  and  now  the  snap  elec¬ 
tion.” 

More  recently,  Lisa  Abraham, 
interning  with  the  Associated  Press  in 
Cairo,  obtained  the  only  photographs 
available  of  the  Achille  Lauro’s  cap¬ 
tain.  AP  circulated  the  exclusive 
photos  worldwide. 

Teresa  Kramer  was  an  intern  with 
UPI  in  Mexico  City  when  the  earth¬ 
quake  measuring  8.1  on  the  Richter 
scale  rocked  the  city.  Hers  were 
among  the  first  damage  reports  trans¬ 
mitted  from  the  torn  country.  UPI 
sent  help  to  cover  the  aftermath  of  the 
quake.  Among  the  reporters  sent  was 
Julie  Benson,  a  graduate  of  the  class, 
now  stationed  in  Los  Angeles. 

There  are  others:  Three  students 
are  in  the  midst  of  their  internships  in 
Paris,  London,  and  Rome,  and  Wil¬ 
helm  estimates  there  are  20  graduates 
of  the  Foreign  Correspondence  class 
stationed  overseas. 

Rafael  Pura,  Wall  Street  Journal 


Elaine  Ganley,  who  was  an  intern 
in  1974,  is  now  with  the  AP  as  a  staff 
correspondent  in  Paris.  Tom  Murtha, 
class  of  1976  is  Far  East  correspon¬ 
dent  of  Datamation  in  Tokyo. 

Wilhelm  says  that  besides  teaching 
students  to  report  news  with  a  world 
perspective,  he  hoped  his  class, 
which  uses  the  daily  New  York  Times 
as  a  textbook  the  same  day  in  class 
each  day,  will  help  American  corre¬ 
spondents  to  think  with  foreign  per¬ 
spectives. 

The  11 -year  veteran  of  overseas 
reporting  has  been  able  to  send  stu¬ 
dents  abroad  because  of  his  extensive 
ties  to  overseas  news  bureaus,  con¬ 
tacts  with  foreign  editors  in  this  coun¬ 
try,  the  support  of  endowments  and, 
above  all,  the  quality  of  the  students 
sent  out  as  interns. 

“We  do  not  take  credit  for  anything 
but  steering  the  students  into  an  inter¬ 
esting  area  where  their  own  hard 
work,  skill,  and  intelligence  will  lead 
them  to  important  careers  in  foreign 
correspondence. 

“Some  are  hired  to  stay  on  as  per¬ 
manent  correspondents,  some  return 
(Continued  on  page  37) 
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Ad  advice 

(Continued  from  page  20) 


ants. 

The  second  change  is  getting  news¬ 
papers  to  sell  image,  Eisenpreis  con¬ 
tinued,  noting  that  more  creativity 
showed  up  in  the  retail  ads  in  this 
year’s  NoRMA  awards. 

Third,  he  said,  “fashion  means 
business  (and)  fashion  sections  mean 
advertising  revenue  for  newspapers. 
Fashion  has  52  seasons  a  year  now. 
One  semiannual  fashion  section  is  not 
enough.” 

Eisenpreis’  fourth  major  strategy  is 
industrywide  events,  for  example  the 
national  home  furnishings  sale  slated 
for  October,  which  has  led  newspa¬ 
pers  to  develop  “at  least  one-third  of 
a  billion  dollars  in  additional  adver¬ 
tising  linage  since  1983.” 

“The  fifth  major  challenge  for 
newspapers  is  getting  through  to  the 
retail  strategy  makers,”  he  added, 
citing  Bureau  research  presentations 
aimed  at  senior  management  of 
national  and  multiregional  compa¬ 
nies. 

Next  up  was  Jim  Hollis,  NAB 
senior  vice  president  for  mass  mer¬ 
chandising,  who  also  handles  non¬ 
subscriber  programs,  inserts  and 
postal  affairs. 

Discount  stores  fared  well  in  1986, 


Hollis  reported,  and  they  spent  about 
2.3%  of  their  gross  sales  on  advertis¬ 
ing,  which  is  more  than  90%  print. 
Inserts  account  for  some  75%  of  dis¬ 
count  store  ads,  with  newspapers  the 
largest  delivery  medium. 

While  the  number  of  households  in 
a  store’s  area  is  growing,  the  density 
around  each  store  increases,  giving 
newspapers  a  great  opportunity 
through  non-subscriber  products  and 
delivery,  Hollis  reported. 

Classified  advertising 

1986  was  the  fifth  good  year  in  a 
row  for  classified  advertising,  as  it 
topped  $9  billion  for  the  first  time, 
reported  Eric  Anderson,  Bureau 
senior  vice  president  for  classified/co- 
op/sales  training. 

For  the  next  couple  of  years, 
Anderson  said,  automotive  advertis¬ 
ing  should  be  on  the  plus  side,  as 
lower  interest  rates  and  gasoline 
prices  will  have  a  positive  effect  on 
new  car  sales.  The  new  tax  bill,  how¬ 
ever,  with  the  loss  of  deductibility  of 
interest,  will  be  a  “major  negative  for 
your  local  automobile  dealers,  since 
over  90%  of  cars  are  financed,”  he 
said. 

“Your  local  dealers  will  be  facing  a 
fiercely  competitive  market  situation, 
and  they’ll  need  help  from  your  auto¬ 
motive  reps  with  their  strategies  and 
creative  ideas.” 

Employment  classified  advertising 
has  been  an  area  of  growth,  Anderson 


continued,  noting  that  eight  million 
jobs  have  been  added  in  the  last  two 
years  —  compared  to  17  million  in 
the  last  15  years  —  and  job  gains  are 
expected  to  continue. 

Newspaper  classified  salespeople 
will  need  to  be  aware  of  how  changes 
in  the  market  and  regional  economies 
will  affect  the  job  inventory  in  their 
market,  he  said. 

In  real  estate,  Anderson  continued, 
the  housing  picture  is  mixed,  although 
still  bright.  In  addition,  American 
Home  Week  in  late  April  presents  an 
opportunity  for  newspapers. 

One  of  the  highest  co-op  priorities 
in  the  next  three  months  is  the  NCN 
System  —  the  Newspaper  Co-op 
Network,  Anderson  continued.  The 
program  has  generated  more  than  $6 
million  in  newspaper  revenue  since  it 
began,  and  the  computer  system  is 
being  redesigned  to  make  it  useable 
on  a  personal  computer  that  will  allow 
advertisers  to  make  faster  decisions. 

Maryland  daily 
to  start 

Sunday  edition 

The  Carroll  County  Times  of  West¬ 
minster,  Md.,  will  begin  publishing  a 
Sunday  edition  on  March  1 .  Subscrib¬ 
ers  will  receive  the  Sunday  edition 
free  for  the  term  of  their  subscription. 
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Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 

Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 

You’ve  got  our  number(s). 


NEWSPEOPLE  IN  THE  NEWS 


Nick  Ludington  has  been  named 
chief  of  Middle  East  Services  for  the 
Associated  Press,  based  in  Nicosia, 
Cyprus.  He  is  responsible  for  the 
AP’s  news  and  business  operations  in 
the  Middle  East  and  the  Persian  Gulf 
outside  of  Isreal  and  Egypt. 

He  joined  AP  in  1969  in  Ankara, 
Turkey,  and  has  served  as  correspon¬ 
dent  in  Bucharest,  Romania,  and  in 
Lebanon  and  was  appointed  chief  of 
Middle  East  services  in  Beirut  in 
1975. 

Ludington  transferred  to  Washing¬ 
ton  in  1978  and  later  that  year  left  the 
AP  to  work  for  the  Eisenhower 
Exchange  Fellowships  and  then  the 
Carnegie  Endowment  for  Interna¬ 
tional  Peace.  He  returned  to  AP  in 
1984  and  most  recently  has  reported 
from  the  United  Nations. 

Alexander  G.  Higgins  has  been 
named  chief  correspondent  of  the 
World  Services  staff  in  Washington, 
D.C. 

Higgins,  with  AP  since  1972, 
worked  in  Boston,  Concord,  N.H., 
and  World  Services  headquarters  in 
New  York  before  moving  to  Bonn 
where  he  was  news  editor  and  then 
chief  of  bureau  in  Tehran  and  Cairo. 
He  went  to  Washington  as  a  World 
Services  newsman  in  1982. 

*  *  * 

John  H.  Clinton  has  been 
appointed  publisher  of  the  San 
Mateo  Times,  a  daily,  and  and  eight 
other  papers  in  the  San  Mateo  (Calif.) 
Times  Newspaper  Group. 

The  announcement  was  made  by 
his  father,  J.  Hart  Clinton,  presi¬ 
dent  and  chairman  of  the  board  of 
Amphlett  Printing  Co.,  publisher  of 
the  newspapers. 

The  elder  Clinton,  publisher  since 
1943  and  editor  since  1956,  said  he  is 
remaining  actively  in  charge  of  the 
company  as  editor,  president  and 
chairman  of  the  board. 

John  Clinton  was  named  general 
manager  of  the  group,  which 
publishes  seven  semiweekly  news¬ 
papers  and  a  weekly  newspaper,  m 
1970  and  assistant  to  the  publisher  in 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Rolsigh,  N.C.  27619 

32  Years  Nation-Wide  Personal  Service 


1980. The  younger  Clinton  holds  a 
baccalaureate  degree  from  the  Uni¬ 
versity  of  Oregon  and  a  master's 
degree  in  business  administration 
from  the  University  of  Santa  Clara. 
He  earned  the  latter  degree  while 
working  part  time  as  an  administra¬ 
tive  assistant  with  the  Times. 

*  *  * 

Dennis  West,  classified  manager  at 
the  Roanoke  (Va.)  Times  &  World- 
News  since  1981,  has  joined  the  Sar¬ 
asota  (Fla.)  Herald-Trihnne  in  the 
same  position.  Previously,  West  was 
training  manager  for  the  Norfolk  (Va.) 
Virftinian-Pilot  and  Norfolk  Ledger- 
Star. 

*  *  * 

Darrell  Martin  has  been  named 
circulation  manager  of  the  Dallas 
Morning  News. 

Since  1977,  Martin  has  served  suc¬ 
cessively  as  area  circulation  manager, 
circulation  promotion  manager  and 
state  circulation  manager. 

John  Mackey,  supervisor  of  travel 
representatives,  replaced  Martin  as 
state  manager. 

Banks  Dishmon  succeeded  Val¬ 
ter  Hale,  city  circulation  manager 
who  retired  Dec.  31.  Succeeding 
Dishmon  as  city  home  delivery  man¬ 
ager  is  Jay  Holman,  single  copy  area 
manager. 

*  *  * 

Betsy  Clark  Zimmerman,  for¬ 
merly  circulation  director  for  the 
Centre  Daily  Times,  State  College, 
Pa.,  took  over  as  circulation  director 
of  the  Didath  News-Trihnne  &  Her¬ 
ald.  She  replaced  Greg  Hafdahl, 
who  moved  to  the  Akron  Beacon 
Journal. 


LYNN  STALEY  is  the  newly 
appointed  design  director  of  the 
Boston  Globe.  In  her  new  post, 
Staley  has  responsiblity  for  over¬ 
all  design  of  the  news  and  fea¬ 
ture  sections  and  oversees  a 
department  of  18  designers. 

Staley  previously  was  design 
supervisor  in  charge  af  art  direc¬ 
tion  and  design  for  the  Boston 
Globe  Magazine  and  also  has 
worked  on  the  Sunday  Focus  and 
Thursday  Calendar  sections  and 
special  projects  since  joining  the 
staff  in  1980. 

Prior  to  the  Globe,  Staley  had 
been  design  director  of  The  Real 
Paper,  Boston,  and  Inc.  Maga¬ 
zine. 


John  Sloan  joined  the  Chicago 
Tribune's  employee  relations  depart¬ 
ment  as  director  of  human  resources. 
He  has  responsibility  for  employee 
relations  at  Freedom  Center,  the  Tri¬ 
bune’s  production/circulation  facil¬ 
ity;  empIoyment/EEO;  training  and 
development;  compensation  and  ben¬ 
efits  and  the  medical  department. 

Most  recently,  Sloan  was  director 
of  administration  for  Seven-Up  Co., 
St.  Louis. 

*  *  * 

Donna  Korando,  an  editorial 
writer  at  the  St.  Louis  Post-Dispatch, 
was  appointed  assistant  editor  of  the 
editorial  page  for  commentary.  She 
joined  the  newspaper  as  a  copy  editor 
for  the  page  and  in  1977  began  writing 
editorials.  Korando  was  a  Ford 
Foundation  fellow  at  Yale  Law 
School  in  1979-80  and  received  a  mas¬ 
ter’s  degree  in  studies  in  law. 

*  *  * 

Gary  L.  Anderson,  accounting 
director,  was  promoted  to  controller 
of  the  Detroit  News.  He  joined  The 
Evening  News  Association  (former 
parent  company  of  the  News)  in  1977 
as  corporate  accounting  supervisor. 
The  newspaper  was  acquired  by  the 
Gannett  Co.,  Inc.,  last  year. 

*  *  * 

Alan  Litchy  was  promoted  to  gen¬ 
eral  advertising  manager  at  Journal/ 
Sentinel  Inc.,  publishers  of  the  Mil¬ 
waukee  Journal  and  the  Milwaukee 
Sentinel.  He  joined  the  company  in 
1978  and  most  recently  was  assistant 
general  advertising  manager. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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B.  Ray  Pike  recently  was  named 
vice  president  and  publisher  of  Cen¬ 
tral  Michigan  Newspapers  Inc., 
assuming  management  responsibili¬ 
ties  for  the  Mount  Pleasant  Morning 
Sun  and  10  shopping  guides,  Graph 
Ads  Printing  and  CM  Distribution  Co. 

Clifton  E.  Forrest,  who  has 
served  as  president  and  publisher 
since  1981,  continues  as  president. 
He  has  additional  responsibilities  as 
vice  president  and  chief  operating 
officer  of  Brill  Media  Co.,  CMN’s 
parent  company. 

Pike  moves  from  the  Chicago  area 
where  he  has  been  vice  president  and 
general  manager  of  the  26  Pennysaver 
publications  owned  by  the  Tribune 
Co. 

*  *  * 

Robert  Grotevant,  state  capital 
correspondent  for  the  Philadelphia 
Daily  News,  has  been  selected  by  the 
state’s  new  governor,  Robert  P. 
Casey,  as  press  secretary. 

Grotevant,  president  of  the  Penn¬ 
sylvania  Legislative  Correspon¬ 
dents  Association,  was  a  reporter  for 
United  Press  International,  Calkins 
Newspapers,  and  the  Beaver  County 
(Pa.)  Times  before  joining  the  Daily 
News. 

Gov.  Casey  said  he  will  create  a 
new  position  of  communications 
director,  with  Grotevant  serving  as  a 
deputy  to  the  director  in  addition  to 
being  a  spokesman  for  the  governor. 

*  *  * 

Daniel  L.  Cherry  retired  as  editor 
of  the  Lancaster  (Pa.)  New  Era  on 
Dec.  3 1 ,  having  completed  the  second 
longest  tenure  as  editor  in  the  news¬ 
paper’s  109-year  history. 

Cherry,  65,  has  been  succeeded  by 
Robert  J.  Kozak,  news  editor. 
Kozak,  50,  a  member  of  the  staff  since 
1961,  was  city  editor  prior  to  his  1978 
appointment  as  news  editor. 

In  a  realignment  of  other  key  staff 
positions,  Peter  C.  Mekeel  was 
promoted  from  assistant  news  editor 
to  news  editor,  and  Randall  L. 
Montgomery,  to  assistant  news  edi¬ 
tor  from  city  government  reporter. 

John  H.  Brubaker  111  was 
appointed  editorial  page  editor  and 
retains  his  duties  as  editorial  writer- 
columnist. 

Ernest  J.  Schr fiber  was 
appointed  staff  editor,  retaining  his 
duties  as  county  government 
reporter. 

*  *  * 

John  J.  Badoud  Jr.  was  named 
senior  vice  president  of  Worrell 
Enterprises.  Prior  to  Worrell,  Badoud 
was  a  senior  audit  manager  for  Price 
Waterhouse  Company,  Atlanta  and 
New  York,  and  also  was  a  division 
controller  at  Pet,  Inc. 


CATHY  COFFEY  has  been 
named  vice  president  of  adver¬ 
tising  for  the  Atlanta  Journal 
and  the  Atlanta  Constitution. 
She  is  responsible  for  all  adver¬ 
tising  sales  and  operations. 

Coffey  has  held  several  man¬ 
agement  positions  with  the  news¬ 
papers,  including  classified 
sales,  retail  sales  and  supple¬ 
ments  manager  positions. 

She  began  in  the  Journal  and 
Constitution  advertising  depart¬ 
ment  in  1977  and  in  her  first  full 
year  was  named  "Outstanding 
Salesperson  of  the  Year"  for 
advertising. 


James  D.  Hitchman  was  appointed 
vice  president/production  of  Ottaway 
Newspapers,  Inc.,  as  of  Jan.  1. 

Hitchman  went  to  Ottaway  News¬ 
papers  from  its  parent  company,  Dow 
Jones  and  Co.,  Inc.,  in  1980  as  assis¬ 
tant  to  the  vice  president  for  produc¬ 
tion.  He  was  named  production  direc¬ 
tor  the  next  year  and  promoted  to 
assistant  vice  president/production  in 
1984. 

He  had  joined  Dow  Jones  in  1973 
and  in  1976  was  production  manager 
of  the  Hong  Kong  facility.  He 
returned  to  the  United  States  in  1977 
to  work  at  the  Seattle/Tacoma  plant. 

*  *  * 

Tamara  S.H.  Brittingham  is  the 
newly  appointed  managing  editor  of 
the  Delaware  State  News,  Dover.  A 
former  State  News  reporter,  assistant 
city  editor  and  acting  city  editor,  she 
returned  to  the  paper  after  several 
years  of  operating  her  own  busi¬ 
nesses,  including  a  restaurant  and  a 
gift  shop. 

The  position  of  m.e.  has  been  va¬ 
cant  at  the  State  News  for  several 
years,  with  executive  editor  Frank 


Fantini  holding  dual  roles.  He 
remains  executive  editor  and  over¬ 
sees  all  news  operations. 

*  *  * 

Two  Newsday,  Long  Island,  man¬ 
agers  have  been  named  directors  of 
their  departments. 

Edwin  J.  Hughes,  former  opera¬ 
tions  manager,  was  named  produc¬ 
tion  director  with  responsibility  for 
production  of  the  newspaper,  news¬ 
print  and  quality  control.  He  joined 
Newsday  in  1983  after  working  for 
Times  Mirror  Company  seven  years. 

Transportation  manager  Martin  J. 
Bartow  was  named  transportation 
director.  In  addition,  he  is  responsible 
for  the  collating  department. 

*  *  * 

Carmi  M.  Slomovitz,  managing 
director  and  co-publLsher  of  the 
Detroit  Jewish  News  Publishing 
Company  from  1956  to  1984  and  sub¬ 
sequently  business  manager  and  then 
consultant,  has  retired  to  devote  full 
time  to  consulting  with  small  news¬ 
papers,  mainly  in  the  English-Jewish 
field,  from  his  Boca  Raton,  Fla., 
office. 


SNIGIlSTS  {mig'iuy. 

any  word  that  doesn’t  appear 
in  the  dictionary  but  sliould 


Now’s  the  time  to  get 
SNIGLETS  for  your  newspaper. 
The  sin^arly  unique,  new 
feature  oy  Rich  Hall  that’s  real¬ 
ly  found  a  market  in  American 
newspapers.  Give  me  a  call: 

Ric  Phmips,  800-243-3313 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


gWWlT.IS  ~by  Rich  H«ll 


BAIEGTOMT 

(bah  nek'  to  mee) 

n.  The  removal  of  bruises  on  a  banana. 
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NEWSPEOPLE  IN  THE  NEWS 


Joseph  F.  Barletta  resigned  as 
president  of  the  San  Francisco  News¬ 
paper  Agency  to  take  charge  of  the 
newspaper  division  of  Freedom 
Newspapers,  Inc.,  Irvine,  Calif. 

Barletta  started  his  new  position  as 
director  of  newspapers  on  Jan.  1  with 
responsibility  for  Freedom’s  29  daily 
and  three  weeklies,  including  the  flag¬ 
ship  Orange  County  Register,  Santa 
Ana,  Calif. 

He  joined  the  San  Francisco 
agency  in  1982  after  four  years  as 
general  manager  of  the  New  York 
Daily  News.  He  has  resigned  from  his 
position  as  a  member  of  the  San  Fran¬ 
cisco  Public  Utilities  Commission. 

Gary  Chapman  continues  to  head 
Freedom’s  broadcast  operations. 
Barletta  and  Chapman  report  to  D. 
Robert  Segal,  president  and  CEO. 

*  *  * 

Richard  P.  Kleeman,  vice  presi¬ 
dent  of  the  Association  of  American 
Publishers  and  director  of  the  trade 
association’s  Washington,  D.C., 
office  for  five  years,  has  been  named 
director  of  the  First  Amendment  Cen¬ 
ter  of  The  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  in 
Washington,  D.C. 

He  succeeded  Grant  Dillman, 
first  director  of  the  center,  who 
announced  several  months  ago  he 
wanted  to  resign  to  pursue  other  inter¬ 
ests. 

Kleeman  also  has  the  new  title  of 
executive  director  of  Project  Watch¬ 
dog,  coordinating  all  aspects  of  the 
SPJ,SDX  national  multimedia  cam¬ 
paign  aimed  at  helping  the  public 
understand  its  stake  in  a  free  press. 

*  *  * 

Bill  Randall  Cole,  formerly  gen¬ 
eral  manager  of  KVKM  radio  in 
Monahans,  Texas,  recently  was, 
named  advertising  director  of  the 
daily  Pecos  (Texas)  Enterprise. 

AHENTION:  EDITORS-WRITERS 

MEDIA  TOUR  OF  ISRAEL 

MAR.  22-APR.  1,  1987 

A  limited  number  of  Editors,  Writers  and 
Columnists  will  be  accepted  as  partici¬ 
pants  in  a  10-day  partially  subsidized 
Communications  Media  Tour  leaving  New 
York  March  22  at  the  all-inclusive  cost  of 
$699.  Participants  will  have  an  opportuni¬ 
ty  for  an  in-depth  study  tour;  meet  with 
their  counter-parts,  top  Israeli  personal¬ 
ities,  and  with  Arab  leaders.  Also  tour  var¬ 
ious  parts  of  Israel. 

Interested  candidates  should  apply  to: 

AMERICAN  ZIONIST  FEDERATION 
515  PARK  AVENUE,  N.Y.  N.Y.  10022 
TELEPHONE:  (212)  371-7750 


Sarah  Wright,  formerly  lifestyles 
editor  of  the  Boston  Herald,  joined 
the  Middlesex  News,  Framingham, 
Mass.,  as  assistant  managing  editor 
for  features  and  art. 

Mark  Zanger,  former  editor  of  the 
Real  Paper,  joined  the  staff  as  editor 
of  the  opinion/editorial  pages  and  edi¬ 
torial  writer. 

In  the  sports  department  Lenny 
Megliola  was  named  senior  sports 
columnist  and  Rus  Lodi,  sports  editor 
from  assistant  editor. 

Newly  named  assistant  managing 
editors  are  Tom  McNamara  and  Eric 
Bauer.  Also,  Andrew  Tomolonis 
moved  from  metropolitan  editor  to 
lifestyles  editor. 


McDill  Boyd,  79,  a  former  Kansas 
newspaper  publisher  v/ho  had  been  a 
member  of  the  Republican  National 
Committee  since  1965,  died  of  cancer 
Jan.  9  in  Wichita.  He  was  head  of 
media  operations  at  the  Republican 
national  conventions  in  1968,  1972 
and  1976. 

*  *  * 

Murray  J.  Brown,  74,  an  editor 
and  writer  for  United  Press  Interna¬ 
tional  for  51  years,  died  Jan.  2  of  a 
heart  ailment  at  St.  Barnabas  Hospi¬ 
tal  in  the  Bronx,  New  York  City.  He 
retired  in  1984. 

Brown  started  at  the  old  United 
Press  as  an  office  boy  and  then 
worked  as  a  reporter.  He  joined  the 
Navy  Seabees  in  World  War  II  and 
returned  to  the  foreign  desk,  where  he 
edited  stories  on  a  half-dozen  wars 
from  the  ’40s  to  the  ’80s. 

♦  *  * 

J.  Knox  Dye,  59,  vice  president  of 
Thomson  Newspapers  Inc.,  died  Jan. 
19  of  cancer.  He  had  been  publisher  of 
Thomson  Newspapers,  in  Greenville, 
Ohio;  Austin,  Minn.,  and  Monessen, 
Pa. 

*  *  * 

Sidney  Gross,  63,  retired  chairman 
of  the  New  York  University  journal¬ 
ism  department,  died  of  lung  cancer 
Nov.  26  at  New  York  University  Hos¬ 
pital. 

He  began  teaching  in  1983  and 
before  that  was  chief  operating  officer 
of  Gross  &  Associates,  a  New  York 
City  public  relations  firm. 

*  *  * 

Walter  Howard,  52,  writer/editor 
at  The  Berkshire  Eagle,  Pittsfield, 
Mass.,  collapsed  and  died  Jan.  3  in 


Harrison  E.  Hornbeck,  assistant 
to  the  publisher  of  the  Amsterdam 
(N.Y.)  Recorder,  and  general  man¬ 
ager  of  five  of  the  daily  newspaper’s 
weekly  publications,  retired  on  Dec. 
31. 

Hornbeck  served  23  years  as  adver¬ 
tising  manager  and  later  vice  presi¬ 
dent  of  the  Eort  Plain  (N.Y.)  Courier- 
Standard,  a  weekly  later  acquired  by 
the  Recorder.  He  is  an  immediate  past 
president  of  the  New  York  Press 
Association  and  will  serve  as  mem¬ 
bership  coordinator  in  1987.  Horn¬ 
beck  also  will  serve  as  consulting  edi¬ 
tor  to  the  Fort  Plain  Courier-Stan¬ 
dard-Enterprise  and  the  Niskayuna 
(N.Y.)  Journal. 


Tyringham,  Mass.  He  was  the  son  of 
the  late  Pulitzer  Prize  playwright 
Sidney  Howard. 

♦  *  * 

John  J.  Guerin,  56,  director  of 
advertising  sales  operations  for  the 
New  York  Times,  died  Jan.  17  after 
suffering  a  heart  attack  while  playing 
tennis. 

Guerin  was  named  to  the  sales 
operation  position  in  December  after 
two  years  as  national  advertising 
director. 

He  had  joined  the  Times  as  a  classi¬ 
fied  advertising  salesman  in  1955  after 
working  for  Aramco  Oil  Company 
and  the  Underwood  Corporation  and 
was  a  retail  salesman  from  1959  to 
1970,  when  he  was  appointed  assis¬ 
tant  retail  advertising  manager.  Two 
years  later  he  rejoined  classified  as 
director  of  the  department.  Guerin 
was  a  past  president  of  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers. 

*  *  * 

Joseph  S.  Herrington,  58,  chief  of 
the  metropolitan  copy  desk  of  the 
New  York  Times  for  18  years,  died 
Jan.  2  at  St.  Luke’s  Hospital,  New 
York  City,  of  complications  of  heart 
disease  and  emphysema. 

After  sustaining  a  heart  attack  in 
December  1985,  Herrington  returned 
to  work  but  relinquished  his  post  as 
head  of  the  copy  desk. 

In  his  36-year  newspaper  career  as 
an  editor,  Herrington  first  was  with 
the  Indianapolis  News,  where  he 
started  as  a  copy  editor,  and  then  was 
assistant  state  editor  and  telegraph 
editor  before  joining  the  Times  as  a 
copy  editor  of  metropolitan  news  in 
1958. 
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Future  of  Advertising  Project  —  an  update 

Task  forces  should  complete  original  assignments  by  year’s 
end  in  an  effort  to  get  more  advertising  into  newspapers 


By  Debra  Gersh 

By  the  end  of  the  year,  several  of  the  Newspaper 
Advertising  Bureau’s  Future  of  Advertising  Project  task 
forces  should  have  completed  their  original  assignments, 
according  to  Harold  W.  Anderson,  chairman  and  CEO  of 
the  Omaha  (Neb.)  World  Herald  and  head  of  the  FOA 
project. 

Speaking  before  the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives  conference  in  Miami 
Beach,  Anderson  introduced  members  of  four  of  the  FOA 
task  forces  for  updates. 

Jerome  (Jerry)  Tillis,  president  of  the  Detroit  Free  Press 
and  chairman  of  the  pricing  and  positioning  task  force 
reported  that  the  response  to  the  Hartford  (Conn.)  Cou- 
rant  mock-up  demonstrating  12  unusual  uses  of  space 
showed  “that  for  many  of  the  units,  a  majority  of  newspa¬ 
per  executives  found  them  either  acceptable  or  within  the 
ballpark  for  discussion  as  to  their  acceptablility.” 

Tillis  noted  that  at  a  meeting  of  editors  a  few  weeks  ago, 
called  by  Mike  Davies,  publisher  of  the  Courant  to  discuss 
this  subject,  he  was  “amazed  and  pleased  by  the  degree  of 


flexibility  that  these  fellows  showed  in  their  willingness  to 
take  a  fresh  look  at  some  of  the  traditional  taboos  that  have 
always  defined  the  placement  of  news  and  advertising.” 

On  the  subject  of  pricing,  Tillis  said  the  committee 
concentrated  on  national  advertising  because  it  represents 
an  area  of  growth  opportunity  and  because  the  national/ 
local  rate  differential  has  been  such  a  “critical  point  of 
concern.” 

“One  of  our  principal  objectives  ...  is  to  standardize 
as  much  as  possible  what  we  do  to  make  life  simpler  for 
advertisers  and  thus  to  make  our  medium  more  attractive 
to  our  customers,”  he  continued. 

“Our  task  force  is  therefore  recommending  standard 
national  advertising  volume  breaks  to  make  newspapers 
easier  to  buy.  Those  common  break-points  are  established 
at  inches  corresponding  roughly  to  SAUs.  In  other  words, 
while  the  inch  equivalency  of  two  pages  is  252  inches, 
we’re  suggesting  a  break  at  250  inches,”  Tillis  explained. 
“Four  pages,  which  is  really  504  inches,  has  a  volume 
break-point  of  500  inches,  and  so  on.” 

The  break-points  start  at  a  broadsheet  quarter  page,  or 
{Continued  on  page  31) 


is  an  organization  of  members  who  have 
successfuily  lost  millions  of  pounds  over  the  last 
23  years  on  the  Weight  Watchers  Program. 


is  a  registered  trademark  owned  by 
Weight  Watchers  International  Inc.  for  its 
products  and  services  in  the  weight  control  field. 
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NEWS/TECH 

Flexo  sales  continue 

Toledo  Blade  will  buy  three  flexo  presses  from  Goss 


By  George  Garneau 

Goss  has  essentially  doubled  its 
flexographic  customer  base  by  agree¬ 
ing  with  the  Toledo  (Ohio)  Blade  on  a 
deal  for  what  amounts  to  three  slip-in 
flexo  presses. 

The  agreement  with  Blade  Commu¬ 
nications  Inc.  includes  two  Flexoliner 
press  lines  to  be  shipped  in  1988  and 
1989  for  installation  into  existing  let¬ 
terpress  presses. 

An  option  for  a  third  press  also  was 
involved  but  not  included  in  the  order 
for  “purely  contractual”  reasons, 
according  to  Bob  Higdon,  Blade  vice 
president  and  operations  director. 

“For  all  practical  purposes  it’s  a 
three-press  order,”  he  said. 


acceptance  at  metropolitan  U.S. 
newspapers.  The  Blade  order  follows 
by  about  a  week  the  announcement 
by  M.  A. N. -Roland  USA  Inc.  of  sales 
of  several  full  flexo  presses  and  flexo 
upgrades. 

Apparently  a  number  of  newspa¬ 
pers  that  have  been  putting  off  deci¬ 
sions  on  whether  to  buy  industry- 
standard  offset  or  emerging  flexo 
technology  are  finally  committing 
themselves  to  flexo.  Recent  pur¬ 
chases  include  complete  presses,  slip- 
in  presses,  and  “sprinkle”  configura¬ 
tions,  in  which  flexo  units  replace 
letterpress  units  in  front  of  the  folder 
on  letterpress  presses. 

Higdon  said  negotiations  had  been 


The  Goss  press  control  system  per¬ 
forms  presetting  and  remote  control 
of  register  and  compensators  as  well 
as  remote  adjustment  of  pressures 
between  anilox  rollers,  plate  cylin¬ 
ders  and  impression  cylinders.  Con¬ 
trols  also  include  built-in  diagnostic 
and  maintenance  information. 

The  press  configuration  and  new 
folders  will  give  the  Blade,  circulating 
more  than  100,000  papers  daily  and 
more  than  200,000  on  Sunday,  the 
capacity  to  print  144  pages  with  color 
“just  about  anywhere  we  want  it,” 
Higdon  said.  “We  decided  to  go  with 
maximum  flexibility  for  color  place¬ 
ment.” 

Goss  presses  are  made  by  Rockwell 
International  Corp.’s  Graphic  Sys¬ 
tems  Division,  headquartered  in  Chi¬ 
cago,  111. 

Two  papers  join 
VU/TEXT  network 

The  Annapolis  (Md.)  Capital  and 
Seattle  (Wash.)  Post-lntelUgencer 
have  established  electronic  libraries 
that  make  the  full  text  of  the  newspa¬ 
pers  available  electronically. 

VU/TEXT,  the  data  base  supplier, 
said  the  additions  bring  to  33  the  num¬ 
ber  of  newspapers  on  its  list  of  com¬ 
puter  files. 

The  Capital,  published  in  the  capi¬ 
tal  of  Maryland,  is  available  from 
June  1986  and  costs  $75  to  $90  an  hour 
to  review. 

The  Post-Intelligencer  is  available 
from  June  25,  1986,  and  plans  to  add 
back  issues  later.  It  costs  from  $85  to 
$100  an  hour  to  review. 

BASF  to  start 
image  campaign 

BASF  Corp.  has  said  it  will  spend 
$3  million  on  corporate  image  adver¬ 
tising  beginning  in  January. 

The  campaign,  managed  by  Geer, 
DuBois  Inc.  of  New  York,  is  the  sec¬ 
ond  phase  of  a  corporate  identity 
program  begun  after  BASF  acquisi¬ 
tions  and  restructuring  of  U.S.  opera¬ 
tions  last  year. 


“This  multiple  press  order  is  another  major  step  in 
confirming  the  full  acceptance  of  flexography  as  a 
newspaper  printing  process,”  commented  Les  Kraft, 
vice  president  and  general  manager  of  Goss. 


“This  multiple  press  order  is  going  on  for  “a  long  time.  Everything 

another  major  step  in  confirming  the  seemed  to  be  right  for  us.  It  seemed  to 

full  acceptance  of  flexography  as  a  be  the  time  to  make  the  move, 

newspaper  printing  process,”  com-  “We  view  color  as  having  an 
mented  Les  Kraft,  vice  president  and  increasingly  significant  role  in  our 
general  manager  of  Goss.  newspaper,”  Higdon  added.  “The 

The  Blade  is  one  of  the  largest  decision  to  replace  our  existing  letter- 

newspapers  to  date  to  commit  to  presses  was  based  primarily  on  the 

flexo  —  it  is  among  the  top  100  U.S  need  for  more  color.  We  first  deter- 

newspaper  markets  —  and  it  plans  to  mined  the  press  configuration  that 

print  by  flexography  exclusively  by  would  best  meet  our  current  and  long- 

1991.  range  needs  and  then  looked  at  the 

The  Blade  order  doubles  Goss’s  choice  of  flexo  or  offset.” 

current  three-press  flexo  customer  Higdon  said  the  availablity  of  four- 
base.  They  include  a  retrofitted  eight-  color  units,  reduced  waste  on  start-up 

unit  prototype  press  operating  at  the  and  environmental  factors  associated 

Washington  Post  and  planned  full-  with  flexo’s  water-based  inks  affected 

press  installations  at  the  Modesto  the  decision  to  choose  flexo,  as  did 

(Calif.)  Bee  and  at  the  Blade  com-  the  Blade’s  confidence  in  the  Goss 

pany’s  Monterey  (Calif.)  Peninsula  flexo  press. 

Herald.  Of  the  initial  Flexoliner  presses  at 

The  Flexoliner,  a  double-width  the  Blade,  each  includes  two  four- 

newspaper  press  rated  at  70,000  color  units,  seven  monotone  units, 

papers  an  hour,  was  introduced  last  four  half  decks,  a  3:2  folder  with  144- 

year  and  is  based  on  tests  at  the  page  capacity  and  press  controls. 

Washington  Post.  Installation  of  the  new  units  coincides 

It  looks  as  though  1987  is  shaping  with  the  renovation  by  Publishers 
up  to  be  a  bang-up  year  for  flexogra-  Equipment  Corp.  of  substructures 
phy,  which  is  finally  gaining  some  and  reels,  tensions  and  pasters. 
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Dayton  dailies 
buy  M.A.N.-Roland 
offset  presses 

The  Dayton  (Ohio)  Daily  News/ 
Journal  Herald  has  decided  to  install 
1 1  Lithomatic  11  offset  printing  units 
made  by  M.A.N.-Roland. 

The  installation  includes  one  unit 
added  to  an  existing  Lithomatic  11 
press  and  ten  units  to  replace  a  Hoe 
Colormatic  press  in  use  since  1970. 

Delivery,  scheduled  for  the  middle 
of  1987,  will  give  the  newspapers 
increased  page  and  color  capacity  and 
make  it  fully  offset-produced. 

Published  by  Dayton  Newspapers 
Inc.,  a  Cox  Enterprises  company,  the 
papers  circulate  more  than  200, 0(K) 
copies  a  day. 

Sll  reduces 
work  force  by  10% 

System  Integrators  Inc.  said  it  has 
cut  its  work  force  by  10%  and  will 
evaluate  staff  reductions  and  other 
cost-control  measures  in  response  to 
several  market  forces. 

Alden  Edwards,  Sll  president,  said 
three  conditions  prompted  the  cut¬ 
backs:  A  “change  in  product  mix” 
has  required  less  labor  to  fill  existing 
orders;  several  prospects  have 
delayed  purchasing  decisions  and 
competitive  pricing  has  forced  costs 
down  to  maintain  profitability. 

"The  major  function  affected  by 
the  reduction  is  manufacturing,  and  to 
a  lesser  extent,  administration  and 
customer  services,”  Edwards  said. 
“The  hardware  and  software  devel¬ 
opment  groups  will  be  maintained  at 
staffing  levels  that  are  compatible 
with  forecasts  to  complete  the  display 
advertising  and  pagination  products 
on  schedule.” 

Edwards  called  the  staff  reductions 
and  other  cost-control  measures 
“logical  actions  from  a  prudent  busi¬ 
ness  standpoint.” 

Ingersoll  installs  Sll 
in  St.  Louis  area 

System  Integrators  Inc.  has 
installed  five  systems  worth  more 
than  $2.7  million  at  Ingersoll  Publica¬ 
tions  Co.  newspapers  in  the  St.  Louis, 
Mo.,  area. 

A  68-terminal  System/55  at  the  St. 
Louis  Suburban  Newspaper  facility 
was  designed  to  produce  classified 


ads  for  more  than  40  independent 
regional  weeklies.  Editorial  stories 
are  produced  on  four  smaller  Sys¬ 
tem/25  systems  at  the  St.  Charles 
Journal,  West  County  Journal,  South 
County  Journal  and  Granite  City  (111.) 
Journal. 

Through  special  routing  software 
and  networking  capability,  stories 
created  at  the  suburban  news  service 
are  automatically  distributed  to  other 
newspapers.  Classified  ads  are  sent 
from  the  ad  system  to  regional  com¬ 
posing  rooms,  where  the  complete 
newspapers  are  processed. 

Anitec  reports 
earnings  rise 

Anitec  Image  Technology  Corp. 
reported  record  first-quarter  results 
for  the  period  ended  Oct.  31. 

Sales  rose  11.8%  from  last  year’s 
first  quarter  to  $33  million.  Net 
income  rose  19.1%  to  $3.9  million. 
Earnings  per  share  rose  16.7  %  to  350, 
adjusted  to  reflect  a  three-for-two 
stock  split  paid  in  the  form  of  a  50% 
dividend. 

The  photographic  supply  company, 
based  in  Binghamton,  N.Y.,  reported 
higher  domestic  and  international 
sales,  attributed  to  a  weaker  U.S. 
dollar  and  lower  prices  for  raw  mate¬ 
rials. 

Single-strapping 
is  successful 

The  Columbus  (Ohio)  Dispatch  has 
increased  its  bundle-tying  speed  by 
reverting  back  from  cross-tying  to 
single-strapping. 

Coupons  and  digest-sized  booklets 
have  created  football-shaped  bundles 
that  required  double-strapping  in 
order  to  hold  them  together,  accord¬ 
ing  to  Richard  McFann,  assistant 
mailroom  manager.  But  with  PSN-5 
Power  Strap  machines  doing  single¬ 
strapping,  “Reports  from  the  field  of 
breakage  have  virtually  ended,” 
McFann  said,  adding  that  productiv¬ 
ity  has  increased  from  20  bundles  a 
minute  to  43. 

Kodak  hikes  prices 

Eastman  Kodak  Co.  said  it  would 
raise  prices  between  3%  and  6%, 
effective  Jan.  24,  on  most  of  its  photo 
products,  including  Kodacolor  films 
and  photo  paper.  Photo  finishing 
charges  and  videotape  prices  were 
not  affected. 


Canadian  papers 
to  pay  higher 
newsprint  prices 

Canadian  newspapers  will  have  to 
pay  more  for  newsprint  beginning 
April  1,  several  suppliers  have 
announced. 

The  price  hike  of  $50  Canadian  a 
ton,  from  $635  to  $685,  is  the  first  in 
two  years. 

It  was  announced  earlier  this  month 
by  Abitibi-Price  Inc.,  the  largest 
North  American  supplier,  and  Reed 
Inc.,  a  smaller  manufacturer. 

Reed  said  higher  production  costs 
and  capital  investments  caused  the 
higher  prices. 

Though  newsprint  makers  usually 
set  the  same  list  prices,  it  was  unclear 
what  others  intended  to  do. 

Canadian  Press  said  Consolidated- 
Bathurst  Inc.  of  Montreal,  the  largest 
supplier  to  Canada,  was  considering 
raising  its  prices. 

The  increase  follows  a  long- 
delayed  price  hike  to  U.S.  customers 
of  $35  a  ton,  from  $535  to  $570.  That 
took  effect  last  October  after  about 
eight  postponements  stemming  pri¬ 
marily  from  oversupply. 

Canadian  newsprint  producers  sell 
about  a  million  metric  tons,  or  10%  of 
their  annual  output,  in  Canada.  Most 
of  the  remainder  goes  to  the  United 
States. 

Analysts  said  Canadian  newsprint 
companies  waited  until  higher  prices 
held  in  the  United  States  before  rais¬ 
ing  prices  in  Canada. 

West  Coast  newsprint  prices  have 
remained  generally  lower  than  prices 
in  Eastern  markets. 

Despite  list  prices  and  gradually 
tightening  supplies,  most  big  news¬ 
print  purchasers  have  historically 
negotiated  discounts. 

Pruitt  leaves  AMI 

James  E.  Pruitt,  who  headed  Harris 
Graphics  Corp.  during  its  takeover  by 
AM  International  Inc.,  has  resigned 
as  executive  vice  president  of  AMI 
less  than  a  year  after  the  merger. 

Pruitt,  who  said  he  resigned  to 
pursue  other  business  interests,  said 
he  expected  to  continue  in  the  busi¬ 
ness  in  a  capacity  not  competitive 
with  Harris  Graphics. 

Pruitt  led  the  leveraged  buyout  of 
Harris  Graphics,  the  largest  U.S. 
manufacturer  of  printing  equipment, 
from  Harris  Corp.  in  1983. 


EDITOR  &  PUBLISHER  for  January  31,  1987 


29 


TECHNICAL  BRIEFS 


Telecom  to  sell 
part  of  its  biz 
to  Siemens  AG 

Telecom  Plus  International  Inc.  has 
agreed  to  sell  most  of  its  operating 
assets  in  communications  systems  to 
the  West  German  firm  Siemens  AG 
for  $165  million. 

The  agreement  calls  for  Siemens 
Information  Systems  Inc.,  a  Boca 
Raton,  Fla.,  subsidiary  of  Siemens, 
to  acquire  65%  of  Telecom  Plus  in 
addition  to  its  current  35%.  Siemens 
will  also  acquire  Telecom  Plus  Supply 
Corp.,  Telecom  Plus  Rental  Systems 
Inc.  and  Telecom  Plus  Shared  Tenant 
Services  Inc. 

A  Telecom  spokesman  cited  the 
company’s  inability  to  maintain  an 
operating  profit.  Siemens  had  been 
distributing  through  Telecom.  The 
deal  is  expected  to  close  toward  the 
middle  of  1987  and  is  subject  to 
approval  of  Telecom  Plus  sharehold¬ 
ers  and  regulators. 

Telecom  also  said  it  had  completed 
the  S70-million  sale  of  cellular  tele¬ 
phone  operations  to  McCaw  Commu¬ 
nications  Cos.  of  Kirkland,  Wash. 
McCaw,  45%  owned  by  Affiliated 
Publications  Inc.,  publishers  of  the 
Boston  Globe,  is  selling  its  cable  tele¬ 
vision  operations  to  Jack  Kent 
Cooke,  owner  of  the  Los  Angeles 
Daily  News. 

Armotek  opens 
prepress  shop 

Armotek  Industries  Inc.  has 
opened  its  new  Graphics  Center  pre¬ 
press  operation  in  Pennsauken,  N.J. 

The  center  has  doubled  its  elec¬ 
tronic  scanners  to  four,  added  a 
Scitex  Response  330  color  imaging 
system,  and  increased  its  stripping 
department. 

“In  only  three  months  we  decided 


upon,  planned  and  executed  the  con¬ 
solidation  of  our  previous  prepress 
facilities,  and  the  expansion  of  our 
existing  equipment  and  personnel,” 
said  Dennis  Anderson,  Armotek 
president,  who  added  that  there  was 
no  disruption  of  service. 


Sll  completes 
acquisition  of 
CADDEX  Corp. 

System  Integrators  Inc.  said  it  has 
completed  the  previously  announced 
acquisition  of  CADDEX  Corp.  fol¬ 
lowing  approval  by  SITs  directors 
and  CADDEX  shareholders. 

No  price  was  announced,  but 
Alden  Edwards,  Sll  president  and 
chief  executive,  described  the  cost  as 
“an  insignificant  amount  of  cash.” 

CADDEX,  a  producer  of  corporate 
electronic  publishing  systems  that  is 
based  in  Woodinville,  Wash.,  will 
operate  as  a  wholly  owned  subsidiary 
of  SII,  said  the  Sacramento,  Calif.- 
based  vendor  of  newspaper  publish¬ 
ing  systems. 

New  York  daily 
to  receive 
MediaLink  service 

The  Plattsburgh  (N.Y.)  Press- 
Republican  has  become  the  100th 
receiver  of  MediaLink,  an  electronic 
press  release  service  begun  about  six 
months  ago  by  Empire  Information 
Services  Inc.  of  Schenectady,  N.Y. 

More  newspapers  and  broadcast 
outlets  are  expected  to  join  the  net¬ 
work  in  coming  months,  according  to 
Peter  Poliak,  president  and  general 
manager. 

Senders  on  the  New  York  state  net¬ 
work  include  businesses,  elected  offi¬ 
cials,  trade  groups  and  state  and  fed¬ 


eral  agencies. 

Senders  pay  a  fee  to  EIS  for  deliv¬ 
ering  their  press  releases  electroni¬ 
cally  to  the  media,  saving  time 
required  for  mail  or  messenger  deliv¬ 
ery. 

As  part  of  an  agreement  with  U.S. 
Newswire,  MediaLink  customers  can 
have  releases  sent  to  media  in 
Washington,  D.C.,  the  company  said. 

Scitex  cuts  staff 
10%,  reorganizes 

Scitex  Corp.  Ltd.  of  Herzlia, 
Israel,  after  reporting  substantial 
losses  last  year,  said  it  will  cut  its 
workforce  at  home  and  abroad  by 
10%. 

The  move  was  part  of  its  efforts  “to 
lower  expenses  and  intensify  the 
focus  of  activities”  in  its  primary  mar¬ 
ket  in  printing  and  publishing,  the 
company  said. 

The  builder  of  computerized  imag¬ 
ing  systems  also  announced  a  restruc¬ 
turing  and  consolidation  of  operations 
and  facilities  in  Israel  and  abroad  in  an 
effort  to  cut  costs  and  to  boost  effi¬ 
ciency.  Development  of  technology 
and  products  for  printing  and  pub¬ 
lishing  will  be  strengthened,  Scitex 
said,  while  research  in  other  areas  and 
overall  marketing  will  be  reduced. 

Paul  Thiel,  a  spokesman  for  Scitex 
America  Corp.  of  Bedford  Mass., 
said  the  moves  were  part  of  a  decision 
last  year  to  become  “market  driven” 
rather  than  “technology  driven.” 

Best  info  moves 

Bestinfo  Inc.  has  moved  its  head¬ 
quarters  to  larger  quarters  in  Media, 
Pa. 

Formerly  based  in  Springfield,  Pa., 
the  developer  of  the  personal  com¬ 
puter-based  publishing  software  sys¬ 
tem  called  Superpage  II  said  the  move 
coincides  with  staff  increases  and  a 
growing  demand  for  its  products. 


Rocky  Mountain  News  to  build  printing  and  distribution  plant 


The  Rocky  Mountain  News  said  it 
will  build  a  printing  and  distribution 
plant  in  north  Denver,  Colo. 

The  27-acre  site  will  eventually 
handle  all  the  newspaper’s  printing 
and  distribution,  according  to  William 
Fletcher,  president  and  general  man¬ 
ager  of  the  News. 

“We  know  that  over  the  next  few 
years  our  circulation  is  going  to  be 
such  that  we  are  going  to  need  more 
presses,”  Fletcher  said. 


The  News,  a  Scripps  Howard 
paper,  said  it  expects  to  exceed 
400,000  Sunday  circulation  “in  the 
near  future.” 

The  shift  of  production  to  the  new 
plant  will  leave  editorial  and  business 
offices,  the  composing  room  and  most 
circulation  offices  downtown. 

The  new  plant  is  planned  six  miles 
from  the  News’  downtown  offices  on 
the  site  where  Timpte  Industries 
operated  a  truck-trailer  manufactur¬ 


ing  plant  before  moving  to  Wayne, 
Neb.,  last  year.  It  is  near  Interstates 
25  and  70.  Its  location  on  a  rail  spur 
will  eliminate  the  carting  of  newsprint 
from  rail  yards. 

Design  of  the  plant  is  expected  to 
begin  in  early  1987  and  the  first 
presses  are  planned  to  start  up  in 
1989.  The  building  will  be  designed  to 
house  between  eight  and  12  presses. 

The  cost  of  the  plant  was  not  dis¬ 
closed. 
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31.5  column  inches,  and  range  upward  to  25,000  column 
inches,  about  200  broadsheet  pages. 

“It  goes  without  saying  that  each  of  your  newspapers 
must  individually  establish  the  specific  rates  to  be  charged 
at  each  break-point,”  he  added. 

“And,  of  course,  you  can  establish  additional  break¬ 
points  anywhere  else  in  the  scale  that  you  want.  We’re  not 
trying  to  bring  about  greater  uniformity  in  pricing  philoso¬ 
phies.  All  we’re  trying  to  do  is  make  it  easier  for  our 
customers  to  figure  out  how  much  it  costs  to  use  newspa¬ 
pers  without  spending  more  on  the  computation  time  than 
the  schedule.” 

Further,  Tillis  suggested  that  newspapers  not  only 
review  national  rates  themselves,  but  also  consider  the 
idea  of  repeat  rates,  also  known  as  flighting,  that  offer 
incentives  over  and  above  volume  discounts. 

Tillis  said  that  his  task  force  further  suggests  that 
national  advertising  be  thought  of  by  category,  for  exam¬ 
ple  drug  manufacturers  and  beer,  and  that  special  intro¬ 
ductory  promotions  “for  promising  national  product 
categories  where  the  potential  is  great  and  the  downside 
risk  is  minimal”  be  considered. 

Maury  Buchart,  recently  retired  general  manager  of  the 
Louisville  Courier-Journal  and  co-chair  of  the  task  force 
on  sales  structure,  and  John  Giuggio,  president  of  the 
Boston  Globe  and  chair  of  the  task  force  on  sales  person¬ 
nel,  led  a  panel  discussion  on  the  subject  of  effective 
advertising  sales. 

Also  on  the  panel  were  Bob  Momsen,  marketing  vice 


president  of  the  St.  Paul  (Minn.)  Pioneer  Press-Dispatch 
and  member  of  the  sales  personnel  task  force,  and  Henry 
Wurzer,  also  on  that  task  force  and  vice  president/mar¬ 
keting  for  Hearst  Newspapers. 

From  the  pricing/positioning  task  force  was  Nick  Can- 
nistraro,  marketing  vice  president  for  the  Washington 
Post.  Ferguson  Rood,  marketing  vice  president  for  Cox 
Newspapers  represented  the  sales  structure  task  force. 

Buchart,  who  announced  that  Lance  Primis  of  the  New 
York  Times  will  be  replacing  him  as  co-chair  of  the  sales 
structure  task  force,  reported  that  in  a  survey  of  NAB 
members  many  large  newspapers  had  reorganized  their  ad 
sales  departments  from  categories  —  national,  retail, 
classified  —  into  “functional  assignments  like  automo¬ 
tive  or  food  that  cut  across  departmental  lines.” 

However,  “most  publishers  are  pretty  well  satisfied 
with  the  existing  organizational  structure  and  are  not 
taking  many  steps  to  change  it  around,”  he  added. 

The  same  survey,  Giuggio  said,  found  that  there  are 
some  42,000  people  employed  full  time  in  newspaper 
advertising  departments  in  sales  and  service  and  4,600 
employed  part  time. 

“We  spend  well  over  $2  billion  just  to  run  these  ad 
departments  and  to  sell  and  service  and  promote  newspa¬ 
per  advertising,”  he  continued. 

The  committee  broke  into  three  subcommittees  — 
recruitment,  training  and  compensations,  Giuggio  con¬ 
tinued.  To  help  in  the  last  area,  the  management  consult¬ 
ing  firm  of  Towers,  Perrin,  Forster  &  Crosby  was 
retained. 

Although  a  University  of  Missouri  survey  already  found 
that  newspaper  salespeople  are  not  as  well  paid  as  their 
counterparts  in  broadcast,  Giuggio  explained  that  the  task 
(Continued  on  page  45) 


When  they 
needed  talent, 
their  editors 
called  JOB 
BANK: 


■  Albany  Times-Union 

■  Bergen  Record 

■  Boca  Raton  News 

■  Buffalo  News 

■  Columbus  Dispatch 

■  Dallas  TImes-Herald 

■  Detroit  News 

■  Florida  TImes-Union 

■  Fort  Lauderdale  News  & 
Sun-Sentinel 

■  Lexington  Herald-Leader 

■  Milwaukee  Journal 

■  New  York  Daily  News 

■  Ogden  Standard-Examiner 

■  Orange  County  Register 

■  Philadelphia  Daily  News 

■  Philadelphia  Inquirer 

■  Pittsburgh  Post-Gazette 

■  St.  Paul  Pioneer  Press  & 
Dispatch 

■  San  Francisco  Examiner 

■  San  Jose  Mercury-News 

■  Seattle  Times 

■  Washington  Post 
...and  330  more  like  them. 


The  job-matching  ser\ice 
for  journalists.  If  you  are 
l(K)king  to  hire  talented 
journalists  or  seeking  a 
job  in  journalism  call 
Director  Debra  Bissinger 
at  609-786-1910  or  write 
to  JOB  BANK, 

2615  River  Road,  Suite  7, 
Cinnamin.son,  NJ  08077, 
for  a  free  information 
packet. 


JOB  BANK  Is  tmmd  b\  (‘raig  AmmiTman. 
Kdward  Miller  and  RotxTt  laK.'kw<NKl 
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NEWSPAPERS,  REACH  YOUR  AD  TARGETS 
WITH  A  SPACE  PROGRAM  IN 

EDITOR  &  PUBLISHER. 

Whether  you  are  talking  to  the  industry  as  a  whole,  to  the  press,  to 
advertisers  and  ad  agencies,  or  to  current  and  prospective  em¬ 
ployees  —  Editor  &  Publisher  reaches  them. 

E&P  is  the  only  independent  weekly  news  source  for  everyone 
involved  with  newspapers,  and  it  offers  unique  feature  and  event 
issues  that  provide  advertising  opportunities: 

Business  Review  and  Forecast 
CNPA  Conference 
Newspaper  in  Education  Week 
ASNE  Convention 
ANPA  Convention 
E&P  Annual  Linage  Issue 
AP  Managing  Editors  Conference 
NNA  Convention 
SNPA  Conference 
E&P  Journalism  Awards  and 
Fellowships  Directory 


CNPA  California  Newspaper  Publishers  Assoc. 

ASNE  American  Society  of  Newspaper  Editors 

ANPA  American  Newspaper  Publishers  Association 

AP  Associated  Press 

NNA  National  Newspaper  A.ssociation 

SNPA  Southern  Newspaper  Publishers  Association 

Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10011 


Ownership  Changes 


r 


In  the  last  weeks  of  1986,  numerous 
daily  and  non-daily  newspapers  were 
sold  to  take  advantage  of  the  favor¬ 
able  treatment  for  capital  gains  that 
were  included  in  the  old  tax  law  but 
eliminated  in  the  Tax  Reform  Act. 

Many  of  these  transactions  were 
made  known  to  E&P  after  the  dead¬ 
line  for  its  Jan.  3,  1987,  edition  which 
contained  a  listing  of  newspaper  sales 
in  1986. 

Listed  below  are  additional  owner¬ 
ship  changes  that  took  place  in  1986. 

*  *  * 

The  San  Francisco  Progress,  a 
220,913  controlled-circulation  news¬ 
paper,  has  been  acquired  by  a  group 
headed  by  Illinois  publisher  William 
H.  Rentschler. 

The  Progress  is  published  every 
Sunday,  Wednesday  and  Friday,  and 
covers  San  Francisco  and  suburbs  in 
northern  San  Mateo  County. 

Rentschler,  publisher  of  ten  week¬ 
lies  and  semiweeklies  in  suburban 
Chicago,  bought  the  paper  in  associa¬ 
tion  with  Donald  Baker,  senior  part¬ 
ner  of  the  Chicago  law  firm  Baker  & 
McKenzie;  and  Gerald  W.  Adcox, 
Jr.,  chief  financial  officers  of  The 
Medart  Companies,  which  is  headed 
by  Rentschler. 

They  bought  the  paper  from 
publisher  M.  Marvin  Johnson  and  his 
partner.  Dr.  James  E.  Deitz,  presi¬ 
dent  of  the  Heald  Colleges  of  Califor¬ 
nia  in  San  Francisco.  The  sale  was  for 
80%  cash,  but  no  other  terms  were 
announced. 

*  *  * 

A  group  of  investors  headed  by 
Susan  L.  Seiderman  and  Anthony  A. 
Clifton  has  purchased  the  Welcomat 
weekly  and  three  other  South  Phil¬ 
adelphia  community  weeklies  from 
Seiderman’s  mother  and  two  sisters. 
The  other  publications  involved  are 
the  South  Philadelphia  Review- 
Chronicle,  South  Philadelphia  Review- 
East  and  South  Philadelphia  Review- 
West. 

*  *  sH 

The  Skamania  County  (Wash.) 
Pioneer  in  Stevenson  has  been  sold  by 
Edward  and  Peg  McLarney  to  the 
newly  formed  Columbia  Gorge  Print¬ 
ing  Co.  headed  by  Tom  and  Carol 
Stearns  and  Brad  and  Wendy  Feni- 
son. 
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Westward  Communications, 
headed  by  former  Dallas  Times  Her¬ 
ald  news  executives  Will  D.  Jarrett 
and  Kenneth  P.  Johnson,  has  pur¬ 
chased  four  Texas  weeklies,  includ¬ 
ing  a  web  offset  plant,  from  Howard 
and  Fern  Woodall. 

The  weeklies  are  the  Grand  Saline 
Sun,  Wood  County  Democrat,  Van 
Progress  and  Edgewood  Enterprise, 

*  *  * 

Harte-Hanks  Communications  has 
completed  its  previously  announced 
sale  of  25  “newspaper  related  divi¬ 
sions”  and  three  shopper  publishing 
divisions  to  Worrell  Enterprises, 
Inc.,  of  Charlottesville,  Va. 

Still  pending  is  a  related  transaction 
involving  the  sale  by  Worrell  of  sev¬ 
eral  of  the  former  Harte-Hanks  publi¬ 
cations  to  Tucker  Sutherland,  former 
president  of  Harte-Hanks  Newspa¬ 
pers. 

*  *  * 

Swank-Fowler  Publications  has 
acquired  the  Juniata  (Pa.)  Sentinel 
from  William  A.  Gilliand.  Swank- 
Fowler  also  owns  the  Daneannon 
Record,  Newport  News-Sun  and 
Perry  County  Times. 

*  *  * 

Greater  Media,  Inc.,  of  East  Bruns¬ 
wick,  N.J.,  has  acquired  the  Indepen¬ 
dent  group  of  newspapers  distributed 
in  Monmouth  County,  N.J. 

*  * 

John  Marsh  has  sold  the  5,400  cir¬ 
culation  Lake  Wales  (Fla.)  Daily 
Highlander  and  the  Lake  Wales  Shop¬ 
per  to  Stauffer  Communications  of 
Topeka,  Kan. 

*  *  * 

Garden  State  Media,  a  60/40  ven¬ 
ture  between  Media  News  Group  and 
Media  General,  has  purchased  the 
7,000  semiweekly  circulation  Gra¬ 
ham  (Tex.)  Leader  from  E.B.  Harris. 

*  *  * 

The  Mitchell  family  acquired  sole 
ownership  of  the  24,800  daily  circula¬ 
tion  Rutland  (Vt.)  Herald  and  the 
13,000  circulation  Barre-Montpelier 
(Vt.)  Times  Argus  with  the  purchase 
of  Gene  Noble's  shares  in  the  two 
dailies. 

Noble  had  owned  49%  of  the  Her¬ 
ald  and  50%  of  the  Times  Argus. 


The  Baltimore  Sun  has  purchased 
the  30,000  weekly  circulation  Aegis 
from  Anne  W.  Worthington,  John  D. 
Worthington  IV  and  members  of  the 
family  for  an  undisclosed  sum. 

*  *  * 

The  La  Junta  (Colo.)  Publishing 
Co.  has  purchased  the  Bent  County 
Democrat  from  Charles  R.  Clark. 

*  *  * 

The  Recorder,  a  3,300  circulation 
legal  newspaper  in  San  Francisco,  has 
been  sold  to  Am-Law,  the  publisher 
of  Amercian  Lawyer  magazine. 

*  *  * 

The  Mooney  family  has  gained  total 
ownership  of  News  Publishing  Co.  of 
Rome,  Ga.,  with  the  purchase  of  the 
shares  of  its  minority  shareholders. 
News  Publishing  owns  the  Rome 
News-Trihnne  and  six  other  north 
Georgia  publications. 

*  *  * 

Carter  Pitts  has  sold  the  5,200  cir¬ 
culation  Le  Mars  ( Iowa)  Daily  Sentinel 
to  Phillips  Media  Inc.  of  Berryville, 
Ark. 

*  *  * 

The  family  of  Harold  P.  Furstenau 
has  sold  the  8,300  circulation  Luding- 
ton  (Mich.)  Daily  News  to  publisher 
David  R.  Jackson  and  his  family. 

*  *  * 

Newspapers  of  New  England, 
publisher  of  the  Concord  (N.H.) 
Monitor,  Holyoke  Transcript-Tele¬ 
gram  and  two  other  dailies,  has  pur¬ 
chased  the  weekly  Monadnock  Led¬ 
ger  of  Peterboro,  N.H. 

♦  *  * 

The  Fort  Worth  area  I  MC  and  paid 
circulation  weeklies,  the  Northwest 
Sentinel,  White  Settlement  Leader, 
Lakeland  Sun  and  Crowley  Eagle  have 
been  sold  by  Lon  H.  Williams  to 
Community  Media,  Inc.,  headed  by 
Charles  B.  Harriman. 

*  *  * 

Ithaca,  N.Y. -based  Park  Newspa¬ 
pers  acquired  four  newspapers  at  the 
end  of  1986. 

The  weekly  Manfred  (Okla.)  Eagle 
and  the  biweekly  Sand  Springs  (Okla. ) 
Leader  were  acquired  from  James  and 
Shirley  Webster. 

The  daily  Milton  (Pa.)  Standard  and 
the  weekly  Union  County  Journal  in 
Lewisburg,  Pa.,  from  the  Standard 
Printing  Co.  headed  by  William  P. 
Hastings. 
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Toronto-based  Hollinger  buys  27  U.S.  newspapers 

The  company,  which  owns  controlling  interest  in  London’s . 

Daily  Telegraph,  also  acquires  14  Canadian  papers 


Toronto-based  Hollinger,  Inc., 
which  owns  controlling  interest  in 
London’s  Daily  Telegraph,  has  com¬ 
pleted  the  purchase  of  27  U.S.  news¬ 
papers  and  1 4  Canadian  newspapers 
for  $102.2  million. 

Hollinger  also  acquired  several 
shoppers,  a  national  U.S.  weekly 
magazine  called  Stamps  and  a  classi¬ 
fied  advertising  publication. 

The  U.S.  acquisitions  totaled  $75.6 
million,  Hollinger  said.  The  Canadian 
publications  totaled  $26.6  million. 

Cash  flow  of  the  U.S.  publications 
is  in  excess  of  $7  million  U.S., 
according  to  Hollinger.  The  Canadian 
newspapers  have  cash  flow  in  excess 
of  $2  million. 

A  little  over  half  of  Hollinger 
(50.3%)  is  owned  by  Argus  Corpora¬ 
tion,  Ltd.,  headed  by  Conrad  Black, 
who  is  also  chairman,  president  and 
CEO  of  the  newspaper  company. 
Black  formerly  held  controlling  inter¬ 
est  in  Dominion  Stores,  a  super¬ 
market  chain  which  has  been  sold 
recently  to  several  buyers. 

Other  Hollinger  principals  include 
Dixon  S.  Chant,  F.  David  Radler  and 
Peter  G.  White. 

“The  major  reason  for  the  purchase 
is  the  United  States  is  the  only  place 
with  any  independent  newspapers,” 


said  John  Boultbee,  Hollinger’s  vice 
president  for  finance. 

Hollinger’s  newly  formed  subsid¬ 
iary,  American  Publishing  Co.,  holds 
title  to  the  U.S.  publications. 

In  Indiana,  Hollinger  bought  the 
Columbia  City  Post  &  Mail  and  the 
Hartford  City  News-Times. 

In  Pennsylvania,  Hollinger 
acquired  the  Bradford  Era,  Carry 
Journal,  Kane  Republican,  Ridgway 
Record,  Sayre  Evening  Times,  Punx- 
sutawney  Spirit  and  a  30%  interest  in 
the  St.  Marys  Daily  Press. 

In  New  York,  the  company  bought 
the  Hornell  Evening  Tribune,  Wells- 
ville  Reporter,  Salamanca  Republi¬ 
can,  and  the  weeklies  Genessee 
County  Express,  Dansville,  and  Penn 
Yann  Chronicle  Express. 

The  acquired  Illinois  newspapers 
are:  the  Carmia  Times,  Eldorado 
Daily  Journal,  Marion  Daily  Republi¬ 
can,  West  Frankfort  Daily  American, 
DuQuoin  Evening  Call,  Benton  Eve¬ 
ning  News,  Canton  Daily  Ledger, 
Monmouth  Review  Atlas  and  the 
twice-weekly  Murphys  boro  Ameri¬ 
can. 

In  Ohio,  Hollinger  acquired  the  St. 
Marys  Evening  Leader,  Wapakoneta 
Daily  News',  in  Missouri  it  bought  the 


Boonville  News  Advertiser. 

The  company  also  bought  The 
Spectator,  a  weekend  newspaper  for 
Carmi  and  El  Dorado,  III. 

In  Canada,  Hollinger  has  acquired 
the  10  dailies,  one  weekly,  a  twice- 
weekly  and  two  Sunday  newspapers 
owned  by  Sterling  Newspaper  Ltd. 
The  14  publications  are  located  in 
British  Columbia,  Saskatchewan  and 
Prince  Edward  Island. 

The  Sterling  newspapers  include 
the  Nelson  Daily  News,  Trail  Times, 
Cranbrook  Townsman,  Fort  St.  John 
Alaska  Highway  News,  Kimberley 
Bulletin,  Prince  Rupert  News  and 
Port  Alberni  Valley  Times,  Peace 
River  Block  News  in  British  Colum¬ 
bia;  the  Summerside  (PEI)  Journal- 
Pioneer  and  the  Lloydminster  (Sask.) 
Times. 

J.N.  Wells  &  Company  initiated 
and  conducted  negotiations  for  John 
Winsor  in  the  sale  of  his  dailies  in 
Canton  and  Monmouth,  111.,  and 
Boonville,  Mo.,  and  his  shopper  in 
Jefferson  City,  Mo. 

Wells  also  represented  Cleon  D. 
Berkemeyer  in  the  sale  of  the  Mur- 
physboro  American. 

Other  sellers  included  the 
Edwards,  Satterwhite,  Bromeley, 
Sample  and  Perrotto  families. 


Louisiana-based  Enterprise  Group  sells  all  of  its  newspapers 


The  Enterprise  Group,  based  in 
Slidell,  La.,  sold  all  of  its  newspapers 
at  the  close  of  1986. 

Jim  Hall  Media  Services,  Inc.,  of 
Troy,  Ala.,  was  the  broker  represent¬ 
ing  the  Enterprise  Group  in  the  sale 
which  involved  14  publications  in  four 
states. 

Robert  D.  Miller,  chairman  of 
Enterprise,  said  the  stockholders  had 
decided  to  sell  the  company’s  proper¬ 
ties  a  couple  of  years  ago  but  did  not 
actually  do  it  until  last  year.  He  added 
that  the  principal  reason  for  selling 
last  December  was  “to  take  advan¬ 
tage  of  the  low  capital  gains  rate  of  last 
year.” 

The  sales  of  the  properties  were 
closed  on  Dec.  29  and  30,  according  to 
Hall. 


Thomas  Kelly,  former  president  of 
Enterprise,  formed  a  new  company. 
Harmony  Press,  Inc.,  which  acquired 
the  6,590  circulation  Slidell  Daily 
Times  from  Enterprise. 

Harmony  also  purchased  Enter¬ 
prise’s  16,950  free-circulation  Wed¬ 
nesday  Shopper  Times  in  Slidell  and 
its  16,000  free-circulation  shopper 
The  Five  Center  in  New  Orleans. 

The  newly  formed  Indian  Nation 
Communications,  headed  by  Francis 
and  Gene  Stipe  and  located  in 
McAlester,  Okla.,  purchased  Enter¬ 
prise’s  six  newspapers  and  shoppers 
in  Oklahoma  and  Arkansas. 

The  Oklahoma  publications 
acquired  by  Indian  Nation  are  the 
7,020  circulation  Tahlequah  Pictorial 
Daily  Press,  the  10,500  free-circula¬ 


tion  Northeastern  Shopper  in  Tahle¬ 
quah,  the  6,200  weekly  circulation 
Poteau  News  and  Sun  and  the  7,500 
free-circulation  Extra  in  Poteau. 

Enterprise’s  five  Tennessee  publi¬ 
cations  were  sold  to  Landmark  Com¬ 
munity  Newspapers,  Inc.,  of  Shelby- 
ville,  Ky.  LCNI  is  a  division  of  Nor¬ 
folk,  Va. -based  Landmark  Communi¬ 
cations  Inc. 

The  publications  sold  to  LCNI  are 
the  6,912  triweekly  circulation  Roane 
County  News  and  its  companion 
10,700  free-circulation  Roane  County 
News-Record  in  Kingston;  the  1,640 
weekly  circulation  Harriman  Record, 
the  1,640  circulation  Rockwood 
Times  and  the  4,700  weekly  circula¬ 
tion  Morgan  County  News. 
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Dilemma 

(Continued  from  page  II) 


chose  film  showing  Dwyer  holding 
the  gun  before  the  shooting,  but  did 
not  show  him  putting  the  gun  in  his 
mouth. 

“You  can  tell  the  story  without 
showing  the  shooting,”  said  spokes¬ 
woman  Judi  Borza. 

NBC  News  said  it  would  not  show 
the  graphic  footage. 

“We  feel  it  is  too  unsettling  for  our 
viewers,"  said  spokesman  Andrew 
Freedman. 

“Neither  ABC  nor  CBS  used  film 
of  Dwyer's  news  conference  in  their 
evening  network  news  broadcasts. 
Both  networks  displayed  a  still  photo 
of  Dwyer  in  the  background  as 
anchors  gave  brief  accounts  of  the 
suicide.  The  picture  used  by  ABC 
showed  Dwyer  holding  a  gun,  while 
the  CBS  photo  did  not. 


In  Philadelphia,  WPVl-tv  showed 
footage  of  Dwyer  shooting  himself 
and  falling  to  the  floor.  The  station 
warned  viewers  to  look  away  if  they 
didn’t  want  to  see  it. 

WPVI  received  200  to  300  calls, 
mostly  negative,  said  spokesman  Art 
Moore. 

WPXI-tv  in  Pittsburgh  initially 
showed  film  of  Dwyer  shooting  him¬ 
self. 

“It’s  an  historic  event,”  said  By 
Williams,  the  station’s  news  opera¬ 
tions  manager.  “We’ve  seen  JFK 
shot  to  death  200  times.  We’ve  seen 
Bobby  Kennedy  shot  to  death.  So  it’s 
a  reflection  of  a  very  important  man  in 
Pennsylvania  society  and  what  he 
did.” 

On  its  6  p.m.  newscast,  the  station 
stopped  the  film  with  Dwyer  holding 
the  gun,  but  viewers  could  hear  the 
shot. 

The  Associated  Press  transmitted  a 
series  of  photographs  of  the  suicide  to 
member  news  organizations  and  sent 
advisories  on  its  news  wires  alerting 


editors  about  their  graphic  nature. 

The  AP  photos  included  pictures  of 
Dwyer  with  the  gun  in  his  mouth,  one 
shortly  after  he  pulled  the  trigger  and 
a  photo  of  him  lying  on  the  floor. 
There  were  also  photos  of  Dwyer 
holding  the  gun  before  he  put  it  in  his 
mouth  and  a  file  photo  taken  in  1984. 

Viewer  and  reader  reaction  to  such 
pictures  does  influence  editors,  said 
James  Vesely  of  the  Detroit  News, 
who  headed  a  group  that  studied  the 
ethics  of  printing  shocking  photo¬ 
graphs. 

The  study  found  editors  “are  more 
conservative  about  those  kinds  of  pic¬ 
tures  than  they  were  at  any  time  in 
recent  history,”  said  Vesely,  the  for¬ 
mer  chairman  of  the  photos  and 
graphics  committee  of  the  Associated 
Press  Managing  Editors  association, 
which  conducted  the  study. 

“Reader  reaction  to  sudden, 
instant  visual  death  seems  to  be  so 
strong  that  editors  seem  to 
be  .  .  .  much  more  cautious  than  they 
usee!  to  be,”  he  said. 


AP  photographer 

(Continued  from  page  II) 


sonally  shocked.  From  professional 
experience,  1  just  kept  taking  pic¬ 
tures. 


Correspondent 

(Continued  from  page  II) 

huge  revolver.  Dwyer  never  pointed 
the  weapon  at  us  —  its  barrel  was 
always  pointed  in  the  air  —  but  the 
possibility  he  might  open  fire  caused 
me  to  glance  around  for  some  cover. 

“If  this  will  bother  you,  please 
leave,”  Dwyer  began,  revealing  what 
was  to  come. 

We  began  pleading  with  him  not  to. 
I  remember  joining  other  newsmen  in 
shouting,  “Don’t,  Budd!  Don’t!” 

Dwyer  held  out  his  huge  left  hand  to 
keep  us  and  his  aides  back. 

“Please,  this  will  hurt  someone,” 
he  said,  just  before  putting  the  barrel 
of  the  gun  into  his  mouth  and  pulling 
the  trigger. 

My  next  sight  was  of  Dwyer 


After  the  bullet  went  in,  it  was  a 
gory  scene.  He  went  straight  down  to 
the  floor  and  went  under  the  window, 
leaning  against  the  wall. 

I’m  still  stunned.  I’ve  known  him 
since  he  was  a  young  state  senator. 
He  was  one  of  the  youngest  when  he 
first  came  to  office.  It  was  a  personal 


slumped  to  the  ground  behind  his 
desk  in  a  pool  of  blood. 

Later,  a  television  newsman  told 
me  the  entire  episode  —  from  the 
time  Dwyer  first  pulled  out  the  gun  to 
when  he  shot  himself  —  took  less 
than  15  seconds.  The  way  it  has 
become  in  my  memory,  it  seemed  like 
15  minutes. 

As  we  stood  there,  stunned  and 
horrified,  Duke  Horshock,  the  trea¬ 
surer’s  press  secretary,  tried  to 
restore  calm.  He  seemed  so  com¬ 
posed,  many  television  viewers 
thought  he  knew  what  was  to  happen. 

“No,”  Horshock  insisted  later. 
“We  (Dwyer’s  aides)  would  never 
have  participated  if  we  knew  this  was 
going  to  happen.” 

So  far,  state  police  believe  Dwyer 
planned  the  public  suicide  in  great 
detail,  but  did  so  on  his  own. 

I  distinctly  remember  the  smell  of 
gunpowder  in  the  air  as  we  all  left  the 


shock. 

When  he  had  the  pistol,  he  looked 
straight  ahead,  so  sincere.  And  he  just 
put  the  gun  in  his  mouth  and  just 
pulled  the  trigger. 

I’m  still  shaking.  It’s  a  personal 
tragedy.  A  personal  loss.  I  just  can’t 
explain  the  loss. 


room. 

The  shock  was  worst  the  first  hour 
as  we  made  our  initial  calls  to  our 
desks,  then  had  to  wait  in  a  hallway 
for  80  minutes  until  Dwyer’s  body 
was  removed  by  the  Dauphin  County 
coroner’s  office. 

As  we  tried  to  file  our  stories 
through  the  rest  of  the  day,  we  were 
all  constantly  interrupted  by  calls 
from  our  distant  family,  friends  and 
colleagues  all  concerned  for  our  men¬ 
tal  composure.  Luckily,  the  copy  that 
had  to  be  filed  took  over  our  numbed 
emotions. 

Late  that  night,  many  of  us  who 
were  there  gathered  for  a  late  supper 
and  some  brew.  The  companionship 
was  welcome,  especially  since  a  local 
news  station  decided  to  run  the  epi¬ 
sode  in  its  entirety  on  the  television 
above  the  bar,  a  reminder  that  the 
memory  will  be  with  us  forever. 


FolA  dispute 

(Continued  from  page  32) 


tion  is  up  to,”  he  said. 

Jonathan  Kotler,  attorney  for  the 


California  Fol  committee,  said, 
“There  is  no  question  that  the  Daily 
News  letter  is  legal,  but  there  is  an 
ethical  question.  The  law  and  ethics 
sometimes  coincide,  but  not  always. 
To  the  average  person,  the  Daily 
News  action  would  give  the  appear¬ 


ance  of  camping  or  taking  advantage 
of  someone  else’s  enterprise.” 

Reached  on  the  weekend,  Phil 
bookman,  chairman  of  the  California 
Freedom  of  Information  Committee 
and  executive  editor  of  the  Stockton 
Record,  declined  to  comment. 
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Correspondent 

(Continued  from  page  22) 


to  the  U.S.  for  further  seasoning  on  a 
local  paper  or  news  bureau  but  main¬ 
tain  an  edge  and  interest  in  foreign 
assignments  when  they  arise.” 

Other  Ohio  University  interns  have 
wound  up  in  countries  where  cover¬ 
age  has  been  thin  since  regular  news 
bureaus  have  been  established  by 
U.S.  media. 

Pam  Williams,  class  of  1984,  is  a 
free-lancer  in  Amsterdam,  Paul  Zach 
has  been  a  part-time  correspondent  in 
Indonesia  and  Singapore,  while  Wil¬ 
liam  Gentile  has  free-lanced  in  Cen¬ 
tral  America. 

“It  is  my  hope,”  observes  Wil¬ 
helm,  “that  students  from  this  pro¬ 
gram,  largely  not  carrying  high  sala¬ 
ries  or  expenses  of  a  family  and 
households  to  move,  will  allow 
American  media  to  expand  the  num¬ 
ber  of  staff  correspondents  assigned 
to  foreign  coverage,  and  to  put  them 
in  areas  of  the  world  we  might  con¬ 
sider  less  than  fully  covered  now. 


Hamill 

(Continued  from  page  15) 


effect. 

“I’m  convinced  readers’  eyes  glaze 
over  that  stuff.  Certainly  mine  do.  I 
think  the  front  pages  should  be  a  sales 
operation  anyway.  It’s  got  to  have 
goodies  in  it.” 

Will  the  Mexicans  react  to  a  major 
amendment  of  their  formerly  mellow 
Mexico  City  News? 

He  pauses  and  reflects. 

“Oh,  I  always  go  with  the  flow. 
Some  will  definitely  react.  Newspa¬ 
per  readers  are  creatures  of  habit. 
They  need  to  be  comfortable  with 
their  paper.  You  can’t  anticipate  what 
will  happen  with  each  change.” 

He  is  aware  he  must  be  careful; 
Hamill  may  know  what  New  York 
readers  need,  but  he  notes,  “Some 
people  think.  What  the  hell  do  I  know 
about  what  Mexicans  want?” 

He  recalls  what  Charles  Foster 
Kean  said  about  editorship:  “It’s  like 
your  own  electric  train  set.” 

He  will,  he  concludes,  try  anything. 
“I  won’t  stick  with  every  decision, 
though.  They  might  beat  me  with  the 
ace  of  clubs.” 

Seeing  what  “they”  will  do  next  — 
as  he  makes  further  distinctive 
changes  —  is  “half  the  fun.  I’ve  got  a 
lot  in  front  of  me,”  Pete  Hamill  says 
of  his  surprising  new  feat.  “The  work 
here  is  pretty  obviously  just  begin¬ 
ning.” 


“We  are  aware  that  American 
media  are  making  a  strong  effort  to 
give  more  coverage  to  Third  World 
countries,  but  perhaps  a  better  job 
could  be  done  by  permanently  sta¬ 
tioning  younger  correspondents  in 
these  areas  rather  than  being  forced  to 
choose  between  occasional  visits  of 
staffers  from  other  bureaus  or  picking 
up  local  coverage  which  may  not  be 
honed  keenly  enough  to  meet  the 
demands  of  U.S.  editors  for  impartial 
and  interesting  news  stories. 

“If  this  can  be  done  over  a  period  of 
time,  we  think  we  will  have  helped 
expand  all  news  coverage  in  the 
world.  It  should  be  a  help  to 
publishers  staggering  under  the  very 
high  costs  of  the  present  news 
bu’^eaus.” 

Second  edition  for 
Iowa  weekly  started 

Carroll  (Iowa)  Today,  a  three-and- 
a-half-year-old  weekly  newspaper 
was  slated  to  begin  publising  two 
times  a  week  on  Jan.  10. 

The  paper’s  Tuesday  edition  was 
switched  to  Wednesdays  and  a  Satur¬ 
day  edition  was  added.  The  midweek 
change  was  implemented  to  allow  for 
a  more  equal  time  spread  between 
editions. 


New  KYLIX  awards 
for  liquor  ads 

A  new  advertising  awards 
competition  —  the  KYLIX 
Awards  —  has  been  established  to 
recognize  the  best  newspaper  retail 
liquor  advertising  in  the  United 
States. 

The  KYLIX  Awards,  which  are 
named  after  an  ancient  Greek  drink¬ 
ing  vessel,  are  sponsored  by  the 
Newspaper  Advertising  Bureau  and 
the  National  Liquor  Store  Associa¬ 
tion. 

Entries  may  be  submitted  free  of 
charge  by  stores,  advertising  agencies 
or  newspapers.  Retail  liquor  ads  pub¬ 
lished  or  carried  in  a  daily  newspaper 
between  Jan.  1  and  Dec.  31,  1986, 
may  be  entered.  Awards  will  be  given 
for  best  full-page,  less  than  full-page 
and  color  advertising. 

Tear  sheets  or  art  work,  accom¬ 
panied  by  creative  credits,  must 
arrive  no  later  than  Friday,  Feb.  27, 
1987,  at  the  Newspaper  Advertising 
Bureau,  1180  Avenue  of  the  Ameri¬ 
cas,  New  York,  N.Y.  10036. 

Further  information  can  be 
obtained  from  Jim  Koutsikas,  NAB’s 
vice  president/liquor  advertising,  at 
the  above  address,  telephone  (212) 
704-4510. 


MORE  EDITORS  NOW  HAVE  MANNERS. 

Les  Trautmann  of  the  Staten  Island  Advance  (N.Y.)  and 
Cheryl  Lutz  of  The  Blade  (Toledo,  Ohio)  are  just  two  of  the 
more  than  300  editors  who  now  have  Manners.  That’ 

“Miss  Manners,”  America’s  most  w’idely  read  authority  on 
etiquette  for  the  ’80s. 

The  list  of  “Miss  Manners”  newspapers  keeps  growing 
from  Honolulu  to  Syracuse.  With  her  triweekly 
column,  best-selling  books,  new  video  on 
w’eddings  and  network  TV’  appearances, 

Judith  Martin  gains  fans  all  the  time. 

If  you’re  still  lacking  Manners, 
it’s  time  to  change  that.  Kindly 
call  Brad  Bushell  at  1-800-2214816 
(in  New  York,  212-692-3700). 

United  Media  Canada, 

416-821-0661. 

™  UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 
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He  looks  at  the  arms  scandal  and  more 

Reporter/columnist  David  S.  Broder  would  rather  cover  presidential 
campaigns  and  Congress  than  stories  like  the  Iran/contra  crisis 


By  David  Astor 

The  Iran/contra  arms  scandal  has 
thrilled  and  energized  many  political 
journalists.  But  not  David  S.  Broder. 

He  is,  of  course,  working 
extremely  hard  on  the  story.  And  the 
Washington  Post  reporter/columnist 
is  by  no  means  bored  with  the  con¬ 
troversy.  But  Broder  said  he  hasn't 
really  enjoyed  covering  the  Reagan 
administration  debacle. 

“1  don't  take  pleasure  in  it,”  stated 
Broder,  who  was  interviewed  by 
phone  on  January  21.  “It's  bad  news 
for  the  country  when  (something  like) 
this  happens.” 

And  he  wrote  in  a  column  last 
month:  "The  grown-ups  recognize 
this  disaster  for  what  it  is,  a  calamity 
for  the  nation,  and  would  do  anything 
in  their  power  to  put  it  in  the  past.” 

What  Broder  really  enjoys  is  cov¬ 
ering  political  campaigns.  He  has 
especially  fond  memories  of  the  Ken- 
nedy-Nixon  race  in  1960. 

“The  first  is  always  special,”  said 
Broder,  who  had  just  joined  the 
Washington  Star  that  year.  “And  it 
was  a  helluva  race.  We  knew  from  the 
beginning  it  would  be  a  close  contest, 
the  two  candidates  were  young  and 
energetic,  and  there  were  moments  of 
really  high  drama  —  such  as  the  first 
debate  ....  Obviously,  I've  cov¬ 
ered  a  lot  of  campaigns  since  then,  but 
1  can  still  almost  remember  each  day 
(of  the  1960  one).” 

Broder,  who  said  Lyndon  Johnson 
was  the  “most  fascinating  and  multi¬ 
dimensional”  politician  he  has  cov¬ 
ered,  also  greatly  enjoys  reporting  on 
Congress.  The  columnist  cited  sev¬ 
eral  reasons  for  this,  including  the 
“diverse”  nature  of  the  legislative 
body. 

One  house  of  Congress  came  up  in 
the  aforementioned  Iran/contra  col¬ 
umn  when  Broder  praised  certain 
Republican  senators  for  coupling 
support  of  President  Reagan  with 
advice  that  he  “get  to  the  heart  of  this 
scandal  and  clean  house.”  And 
Broder  in  the  piece  also  criticized 
“bellicose”  White  House  communi¬ 
cations  director  Patrick  Buchanan  for 
the  “bunker  mentality”  of  his  Reagan 
defense  as  well  as  New  Republic  edi- 


David  S.  Broder 


tor  Michael  Kinsley  for  a  column 
chortling  over  the  “delightful  col¬ 
lapse  of  the  Reagan  administration.” 

Broder  wrote:  “Spare  us  these 
juveniles  who  won't  learn  or  can't 
understand  that  the  presidency  is  too 
damn  important  for  their  mock-war 
games  .  .  .  .” 

This  column  exemplified  the  way 
Broder  is  willing  to  criticize  both 
Democrats  and  Republicans  and  the 
way  he  tries  to  defend  the  presidency 
and  other  governmental  institutions. 
“I'm  on  the  liberal  side  when  it  comes 
to  social  and  racial  policy,”  said 
Broder.  “But  I'm  very  conservative 
about  the  importance  of  (things  like) 
the  two-party  system.  I  guess  I'm 
dated  in  a  way!” 

Broder  stated  that  his  feature  “only 
rarely”  takes  advocacy  positions. 
Instead,  he  usually  uses  his  column  to 
“try  to  put  current  events  in  perspec¬ 
tive”  in  an  “analytical”  and  “explan¬ 
atory”  way. 

“I'm  not  a  political  partisan,” 
declared  Broder.  “1  don't  have  a 
strong  sense  that  1  know  what's  right 
and  wrong  for  America.” 

Broder's  evenhanded  approach 
seems  to  appeal  to  many  newspapers, 
because  over  300  of  them  subscribe  to 
the  twice-weekly  column.  Some  of 
the  big  clients  include  the  Atlanta 


Journal,  Boston  Globe,  Cleveland 
Plain  Dealer,  Detroit  Free  Press,  Los 
Angeles  Times,  Miami  Herald,  New¬ 
ark  Star-Ledger,  Newsday,  Philadel¬ 
phia  Inquirer,  St.  Louis  Post-Dis¬ 
patch,  San  Francisco  Chronicle,  and 
Seattle  Times. 

The  column  is  syndicated  by  the 
Washington  Post  Writers  Group.  In 
fact,  it  was  the  first  feature  offered  by 
WPWG  when  the  company  began 
operations  in  1973  —  the  same  year 
Broder  received  the  Pulitzer  Prize  for 
distinguished  commentary. 

Broder,  who  has  also  won  a  number 
of  other  awards,  offered  the  following 
commentary  in  recent  columns: 

•  “Washington  has  a  tendency  to 
dismiss  any  ideas  that  come  from  a 
politician  or  president  who  is  in  trou¬ 
ble.  Reagan  has  had  serious  political 
reverses.  But  not  all  his  ideas  are 
dumb.” 

•  “The  air  has  been  going  out  of 
Reagan's  balloon  ever  since  he  won 
his  empty  reelection  victory.  The 
themeless  campaign  he  waged  in  1984 
left  him  without  a  policy  mandate.  In 
1986,  when  Republicans  still  had  the 
Senate  majority  to  counter  Demo¬ 
cratic  control  of  the  House,  Reagan 
won  only  56.5%  of  the  congressional 
roll  calls  testing  his  policies  .  .  .  .” 

•  “(New  York  Governor  Mario) 
Cuomo  is  arguably  the  most  eloquent 
and  articulate  figure  in  public  life.  He 
has  a  decent  record  and  an  impressive 
second-term  victory  under  his  belt. 
But  he  seems  unable  to  say  yes  or  no 
to  the  simple  proposition  of  running 
for  president  .  .  .  .” 

Broder  said  his  column  is  “closely 
related”  to  the  articles  he  writes  as 
Post  national  political  correspondent. 
“Reporting  is  critical  to  the  column,” 
declared  Broder,  who  estimated  that 
he  spends  90%  of  his  working  time  on 
his  stories  and  10%  on  his  syndicated 
feature.  “Often  the  column  analyzes 
or  reflects  on  something  I've  covered 
on  the  news  side.” 

In  fact,  Broder  is  so  busy  reporting 
that  he  usually  writes  the  column  in 
his  Arlington  home  (on  Wednesday 
and  Sunday  evenings)  —  if  he's 
home.  Broder  is  on  the  road  so  much 
that  he  often  does  his  feature  in  a  hotel 
room  or  on  an  airplane. 
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Broder,  who  annually  logs  up  to 
100,000  miles  on  the  road,  values  the 
relationships  he  has  struck  up  with 
people  he  has  met  and/or  interviewed 
over  the  years.  These  include  Ameri¬ 
cans  Broder  encounters  when  he  goes 
door-to-door  to  get  a  sense  of  what 
voters  think.  Often  the  residents  will 
greet  Broder  with:  “I  was  wondering 
when  you  were  going  to  show  up 
again!” 

But  Broder,  after  leaving  work,  is 
careful  not  to  socialize  with  people  he 
covers.  Instead,  he  might  play  tennis, 
go  to  the  theater  and  concerts,  and 
read  an  occasional  novel  as  well  as 
publications  such  as  The  New  Yorker, 
American  Heritage,  and  Smith¬ 
sonian. 

Broder’s  job-related  reading 
includes  magazines  like  Time,  News¬ 
week,  U.S.  News  &  World  Report, 
Atlantic,  National  Review,  Human 
Events,  and  New  Republic  as  well  as 
newspapers  like  the  Post,  Globe, 
L.A.  Times,  New  York  Times,  Balti¬ 
more  Sun,  and  Wall  Street  Journal  — 
which  once  said  Broder  is  “generally 
regarded,  by  politicians  and  other 
journalists,  as  the  most  influential 
political  reporter  in  the  country.” 

The  columnist  Jso  writes  or  co¬ 
writes  books  in  his  spare  time.  Three 
have  been  published  to  date  and  a 


Louv  column  takes  look  at  future 


“The  New  America,”  a  weekly 
column  by  futurist  Richard  Louv,  is 
being  offered  as  part  of  Copley  News 
Service’s  “Opinion  and  Analysis 
Mini-Package.” 

Copley  said  the  column  will  “con¬ 
tinue  to  explore”  matters  that  were 
discussed  in  Louv’s  America  H  book. 


Richard  Louv 


fourth  —  Behind  the  Front  Page, 
which  discusses  politics  and  the  press 
—  is  scheduled  to  be  released  in  April 
by  Simon  &  Schuster.  WPWG  will 
syndicate  a  2,500-word  excerpt  on 
Reagan  and  the  press  beginning 
March  22. 

Besides  writing  and  reading. 


These  include  issues  involving  the  , 
environment,  technology,  and  educa-  | 
tion  —  and  “how  changes  in  these 
areas  shape  our  tomorrows.” 

Specifically,  recent  columns 
looked  at  U.S. -Mexican  relations. 
Soldier  of  Fortune  magazine  and  the 
philosophy  it  represents,  and  the 
future  of  America’s  national  forests 
and  roadless  deserts. 

Louv  —  who  believes  the  future 
will  include  “‘clean’  high-tech  indus¬ 
tries,  home-based  entrepreneurs, 
electronic  mailboxes,  private  ser¬ 
vices,  (and)  large  planned  condomin¬ 
ium  communities”  —  is  a  regular  San 
Diego  Union  columnist.  The  three¬ 
time  Pulitzer  Prize  nominee  is  a  grad¬ 
uate  of  the  William  Allen  White 
School  of  Journalism  at  the  Univer¬ 
sity  of  Kansas. 


Broder  appears  monthly  on  Today 
and  occasionally  on  other  television 
shows.  And  the  columnist  —  who  has 
been  a  Fellow  of  the  Institute  of  Poli¬ 
tics  of  the  John  F.  Kennedy  School  of 
Government  at  Harvard  University 

(Continued  on  page  40) 


ATTRACTING  READERS  ISN'T  BLACK  AND  WHITE. 


You  hue!  Here's  the  way  to  do  it.  With  our  new 
Color  Photo  Service.  Full-color  photos  for  our 
weekly  Food  Mini  and  Travel  Mini  services.  Plus 
the  perfect  exposure  for  six  of  our  one-time 
Special  Ad  Packages:  Spring  Fashion,  Spring 
Home  Improvement,  Travel,  Brides  ana  Bouquets, 
Christmas  and  Fall  Fashion. 

You  can  use  the  Color  Photo  Service  as  a 


supplement  to  our  packages.  Or  just  by  itself. 
Eitner  way,  we'll  send  you  a  color  negative  or  a 
transparency  of  exactly  what  you  want  for  a  lot 
less  than  the  cost  of  a  stock  service  or  a  free¬ 
lance  photographer. 

Call  toll-free  800-445-4555*  for  a  free  close-up. 
You'll  see  what  a  snap  it  is  to  develop  readership 
and  enlarge  revenues. 


RO.  Box  190  •  San  Diego,  CA  92112-0190 

•Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  from  page  39) 
and  a  Fellow  of  the  Institute  of  Policy 
Sciences  and  Public  Affairs  at  Duke 
University  —  speaks  periodically  to 
college  students  and  other  audiences. 

Born  in  Illinois,  Broder  earned 
bachelor’s  and  master’s  degrees  in 
political  science  from  the  University 
of  Chicago.  After  serving  in  the  Army 
for  two  years,  he  worked  for  the 
Bloomington  (111.)  Pantagraph  from 
1953  to  1955,  Congressional  Quar¬ 
terly  from  1955  to  1960,  the  Washing¬ 
ton  Star  from  I960  to  1965,  the  New 
York  Times  from  1965  to  1966 


(Broder  left  because  he  couldn’t  stand 
the  bureaucracy  there),  and  then  the 
Post. 

Broder  began  his  political  column 
on  a  weekly  basis  in  1966,  and  it 
became  twice-weekly  a  couple  of 
years  later.  The  feature  was  infor¬ 
mally  syndicated  for  a  time  before 
WPWG  picked  it  up  in  1973. 

Although  some  things  tend  to 
repeat  themselves  over  the  years, 
Broder  said  he  is  not  at  all  bored  with 
political  reporting  or  column  writing. 
“The  cast  of  characters  does 
change,”  he  observed.  “There  are 


new  people  all  the  time.” 

There  are  also  new  sources.  “One 
of  the  worst  mistakes  for  a  journalist 
is  to  (always)  go  back  to  the  same 
sources,”  Broder  declared. 

And  there  is  always  the  suspense  of 
how  candidates  will  fare  in  the 
“crunch.”  Broder  stated:  “You 
never  know  in  advance  how  people 
will  react  under  the  pressure  of  a  cam¬ 
paign.  They  can  do  better  than  you 
had  imagined  or  crack  and  crumble 
before  your  eyes.” 

So  Broder,  57,  plans  to  work  for  a 
number  of  years  to  come. 


Trio  of  strips,  Black  History  Month  package  offered 


Three  comics  featuring  black  char¬ 
acters  are  being  offered  by  Syndicated 
Writers  &  Artists  starting  in  Febru¬ 
ary. 

The  strips  include  “Hobson’s 
House”  by  Goddard  Sherman,  a 
retired  Methodist  minister  who  lives 
in  Georgia,  and  “Beat  Street”  and 
“The  Black  Family”  by  Michigan- 
based  free-lance  cartoonist  Ellsworth 
E.  Jackson. 

SWA  is  also  distributing  a  Black 
History  Month  package  of  10  illus¬ 
trated  stories.  Included  is  an  inter¬ 
view  with  Jesse  Jackson  on  his  per¬ 
ceptions  of  black  political  achieve¬ 
ment  and  a  true-life  piece  about  how 
William  and  Ellen  Craft  escaped  from 
slavery  in  1848  without  using  the 
Underground  Railroad.  The  couple 
traveled  openly  by  train  and  boat, 
with  Ellen  —  who  was  light  enough  to 
pass  as  a  white  —  disguised  as  an 
invalid  man  and  William  posing  as  her 
servant. 

SWA  (see  E&P,  November  16, 
1985)  is  based  at  2901  North  Tacoma 
Ave.,  Indianapolis,  Ind.  46218.  Its 
president  and  executive  editor  is 
Eunice  Trotter,  who  left  an  editor 
position  at  the  Indianapolis  Star  last 
summer  to  devote  more  time  to  the 
syndicate. 


(  ooir,  IT'S  ©OOP 
[TO  Be  HOME  !! 


MS.  HORTOM,-I‘VE 
bCEN  HERE  Z  TEKRS 
IkHD  I  THm«  I  de¬ 
serve  K  RAISE.'. 


WEEL,  WHEN  TOO  KNOW 
YOU  DESERVE  R  RMSE, 

vie'll  discuss  it--  /  y 


WAS  THAT  A 
'YES*  OR  A  'NO'-? 


'14: 


[I  WONT  KEU) 
TOTALl-YriA* 
Hi  LEO  'TIL  , 
I'M  tiSTE  0  ,  j 
IN  THIS  BOOK/  / 


WELL,  X*0  BE  > 
MAPPy  IF  YOUR 

first  black 

ACHIEVEMCNT 
WAS  CLEANIN* 
YOUR  R00H.G 


Pictured  from  top  to  bottom  ore  examples  of  'Hobson's  House,'  'Beat  Street,'  and 
'The  Black  Family.' 


‘PageUp’  will  provide  lifestyle  and  entertainment  material 


A  lifestyle  and  entertainment  pack¬ 
age  called  “PageUp”  is  being  intro¬ 
duced  February  1  by  the  New  York 
Times  Syndication  Sales  Corporation. 

The  weekly  package  contains  about 
eight  750-  to  1,500-word  articles  from 
various  magazines  syndicated  by 
NYTSSC.  These  include  domestic 
publications  as  well  as  international 
ones  like  Newsweek  International, 
Der  Spiegel,  and  Le  Monde. 


“PageUp”  also  offers  material 
from  specialty  or  small-circulation 
magazines  like  Health,  American 
Film,  and  Inc.,  as  well  as  book 
excerpts  and  commissioned  features. 
There  is  art,  too. 

Articles  cover  topics  such  as  social 
trends,  consumerism,  finance, 
health,  science,  music,  film,  theater, 
television,  personalities,  food,  and 
psychology. 


NYTSSC  sales-  manager  Dan  Bar¬ 
ber  said  “PageUp”  articles  will  cost 
“significantly  less”  than  if  purchased 
individually  from  the  syndicate. 

‘Do  It’  first  in  survey 

“They’ll  Do  It  Every  Time”  by 
Bob  Dunn  and  A1  Scaduto  of  King 

(Continued  on  ne.xt  page) 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  ot  copres 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt _ _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


B'C  -  -'Wamij 


(Continued  from  previous  page) 

Features  Syndicate  was  the  favorite 
comic  in  a  recent  survey  of  Advertis¬ 
ing  Age  readers. 

The  next  few  finishers  were,  in  rank 
order,  “Bloom  County”  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group,  “Peanuts”  by 
Charles  M.  Schulz  of  United  Feature 
Syndicate,  “The  Far  Side”  by  Gary 
Larson  of  Universal  Press  Syndicate 
tied  with  “Calvin  and  Hobbes”  by 
Bill  Watterson  of  Universal,  “Rose  is 
Rose”  by  Pat  Brady  of  United,  and 
“Garfield”  by  Jim  Davis  of  United 
tied  with  “Cathy”  by  Cathy  Guise- 
wite  of  Universal. 

A  Buchwald  speech 

Humor  columnist  Art  Buchwald  of 
the  Los  Angeles  Times  Syndicate 
recently  gave  a  speech  to  a  group  of  61 
people  receiving  American  citizen¬ 
ship. 

Among  his  comments  at  the 
Washington,  D.C.,  gathering:  “I  have 
a  very  interesting  job  in  the  United 
States  of  America.  1  make  fun  of  all  its 
leaders  and  all  its  institutions  —  and  I 
get  paid  large  piles  of  money  to  do  it.” 

‘Cosmic’  introduced 

“Cosmic  College,”  a  weekly 
astrology/numerology  feature  that 
combines  text  and  illustrations,  has 
been  introduced  by  Time  Data  Syndi¬ 
cate. 


^  ^  SfiUT/A«. 


NEW  CONSTELLATION 

This  cartoon  will  be  adapted  as  a 
bronze  memorial  to  the  Challenger 
space  shuttle  disaster  in  a  suburban 
Houston  park  near  NASA  headquar¬ 
ters.  The  drawing  was  done  last  Janu¬ 
ary  by  Orlando  Sentinel  cartoonist 
Ralph  Dunagin,  who  also  works  on 
'Dunagin's  People'  and  'The  Middle- 
tons'  (with  Dana  Summers)  for  News 
America  Syndicate. 


PEBWARrtt  BLACK  MISTORY 


'Wee  Pals'  cartoonist  Morrie  Turner  of  News  America  Syndicate  is  paying  tribute 
to  Black  History  Month  by  highlighting  a  notable  black  American  in  each  of  his 
February  strips.  His  subjects  include  newspaperman  Samuel  E.  Cornish,  play¬ 
wright  Lorraine  Hansberry,  rodeo  star  Bill  Pickett,  writer/minister/teacher/college 
president  William  J.  Simmons,  and  deputy  sheriff  Henry  O.  Wagoner. 


TDS  is  based  atP.O.  Box  717,  Man¬ 
chester,  N.H.  03105.  Its  director  is 
Larry  White. 


A  Roper  poll  found  that  6%  of 
Americans  believe  in  astrology  and 
39%  more  believe  in  “some  aspects” 
of  it. 

Cartooning  material 

The  current  issue  of  the  Fairfield, 
Conn. -based  Cartoonist  Profiles 
magazine  includes  interviews  with 
“Blondie”  cartoonists  Dean  Young 
and  Stan  Drake  of  King  Features  Syn¬ 
dicate  and  “Local  Item”  cartoonist 
George  Booth  of  Universal  Press  Syn¬ 
dicate,  the  second  part  of  a  talk  with 
“Garfield”/“U.S. Acres”  creator  Jim 
Davis  of  United  Feature  Syndicate, 
and  comments  from  “Crock”/“Out 
of  Bounds”  cartoonists  Bill  Rechin 
and  Don  Wilderof  News  America  Syn¬ 
dicate. 

TV  Data  promotions 

Two  executives  have  been  pro¬ 
moted  at  TV  Data,  the  United  Media 
company  which  supplies  television 
program  schedules  to  numerous 
newspapers. 

Kathy  Wern,  who  joined  TV  Data 
in  1970,  has  been  named  director  of 
editorial  operations.  And  Robert  R. 
Newell,  a  10-year  company  veteran, 
has  been  named  director  of  market¬ 
ing. 

Also,  Tim  O'Connor  has  joined  TV 
Extra,  United’s  boldface  program 


promotion  service.  The  former 
Foote,  Cone  &  Belding  senior  media 
planner  will  handle  advertising  placed 
by  broadcast  networks,  cable  net¬ 
works,  and  programming  syndica¬ 
tors. 

New  comics  section 

A  Wednesday  color  comic  section 
has  been  introduced  by  the  Ashury 
Park  (N.J.)  Press. 

The  section  —  which  runs  in  addi¬ 
tion  to  the  regular  Wednesday  funnies 
page  —  includes  comics  such  as 
“Cathy”  by  Cathy  Guisewite  of  Uni¬ 
versal  Press  Syndicate,  “The  Far 
Side”  by  Gary  Larson  of  Universal, 
and  “Zippy  the  Pinhead”  by  Bill  Grif¬ 
fith  of  King  Features  Syndicate,  as 
well  as  a  page  aimed  at  kids. 

Other  papers  offering  a  midweek 
color  comics  section  are  featured  in  a 
November  2,  1985  E&P  story. 

Thanked  for  comics 

The  National  Alliance  for  the  Men¬ 
tally  Ill’s  NAMI  News  publication 
recently  thanked  Dr.  Nick  Dallis  of 
News  America  Syndicate  for  his  “Rex 
Morgan,  M.D.”  series  dealing  with 
manic  depression. 
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ASNE  committee  begins  campaign  to  combat  illiteracy 


The  literacy  committee  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  is  planning  a  number  of  new  proj¬ 
ects  intended  to  increase  newspapers’ 
involvement  in  reading  programs 
combating  functional  illiteracy. 

Jay  Ambrose,  committee  chairman 
and  editor  of  the  El  Paso  (Tex.)  Her¬ 
ald-Post,  said  the  nationwide  prob¬ 
lem  of  adult  functional  illiteracy  was  a 
“major  concern”  of  ASNE  because  it 
has  “a  direct  impact  on  the  newspa¬ 
per  industry.” 

The  committee  has  adopted  a  name 
for  its  campaign,  “Read  All  About  It: 
Newspapers  for  Literacy,”  and  has 
already  prepared  a  packet  of  materi¬ 
als  which  outlines  the  dimensions  of 
the  problem,  provides  statistical  date 
on  illiteracy  in  America  and  makes 
recommendations  on  how  newspa¬ 
pers  can  help  solve  it. 

The  packet,  which  Ambrose  said 
was  mailed  to  every  newspaper  edi¬ 
tor,  was  funded  by  the  Herald-Post 


owner  Scripps  Howard. 

In  addition,  the  committee  distrib¬ 
uted  copies  of  any  essay  by  Jonathan 
Kozol,  author  of  the  book  Illiterate 
America. 

The  essay,  entitled  Where  Stands 
the  Republic?  Illiteracy:  A  Warning 
and  a  Challenge  to  the  Nation’s 
Press,  was  commissioned  by  Cox 
Newspapers,  which  also  paid  for  its 
production  and  distribution. 

Other  literacy  committee  activities, 
Ambrose  said,  include  plans  to  estab¬ 
lish  a  speakers  bureau  on  the  subject 
and  the  scheduling  of  seminars  and 
workshops  for  1987. 

The  committee  has  contacted  1 1 
literacy  organizations  which  have 
agreed  to  engage  in  “cooperative 
efforts”  with  ASNE,  Ambrose  said. 

The  American  Newspaper 
Publishers  Association  Foundation  is 
one  of  the  organizations  which  has 
been  “very  active”  in  working  with 
ASNE  on  literacy  issues,  Ambrose 


said.  The  Society  of  Newspaper 
Graphic  Designers  is  another  organi¬ 
zationjoining  forces  with  the  literacy 
committee,  he  commented. 

The  SNGD  is  developing  graphics 
packages  on  literacy  which  will  be 
distributed  to  newspapers  for  use  in 
their  own  programs  and  as  illustra¬ 
tions  for  their  editorial  coverage  of 
the  issue,  Ambrose  said. 

The  committee’s  long-range  plans, 
which  Ambrose  said  look  toward  the 
next  century,  include  trying  to  estab¬ 
lish  an  ongoing  literacy  project  among 
newspapers  similar  to  their  Newspa¬ 
per  In  Education  Programs.  The  com¬ 
mittee  has  also  begun  keeping  records 
of  newspapers  “involved  in  some 
kind  of  literacy  program,”  he  said. 

The  literacy  committee  was  formed 
last  year  and  has  already  held  three 
major  organizational  meetings;  two 
last  year  and  a  third  on  Jan.  23  in  El 
Paso. 


New  York  Post  ‘considering’  launch  of  Sunday  edition 


The  New  York  Post  is  “actively 
considering”  launching  a  Sunday  edi¬ 
tion,  said  publisher  Patrick  Purcell, 
although  he  did  not  reveal  any  spe¬ 
cific  date. 

“We’ve  not  made  any  reference  to 
a  specific  start  date,”  said  Purcell. 
“When  the  time  is  right,  we’ll  start.” 

Purcell  also  disputed  the  conten¬ 
tion  that  a  new  Sunday  edition  would 
only  add  to  the  Post’s  flow  of  red  ink. 

“Everybody  immediately  assumes 
it  would  be  an  automatic  money- 
loser,  but  I  don’t  know  if  that’s  the 
case,”  he  said. 

Newspaper  union  officials  have 
stated  that  a  Sunday  launch  will  not 
occur  unless  the  Post  is  able  to  win 
cost-saving  concessions  in  new  con¬ 
tracts.  The  current  pacts  expire  on 
March  30  and  the  Post  has  begun 


meeting  with  various  unions  to  dis¬ 
cuss  new  agreements. 

“It  won’t  come  out  until  after  there 
are  signed  contracts,”  said  George 
McDonald,  president  of  the  Allied 
Printing  Trades  Council,  which  is  the 
joint  negotiating  body  for  10  newspa¬ 
per  unions.  “The  Post  is  definitely 
looking  to  come  out  with  a  Sunday 
paper,  but  not  until  they  talk  to  the 
unions  and  see  what  the  unions  think 
about  it  and  see  if  they  can  get  some 
kind  of  relief.” 

The  unions  are  willing  to  discuss 
concessions,  he  added. 

McDonald,  who  is  head  of  the  mail¬ 
ers  union,  said  that  the  Post  has 
“made  inquiries”  with  Greater  Buf¬ 
falo  Press  about  having  Sunday  com¬ 
ics  printed  but  has  not  discussed  the 
matter  with  the  unions  yet. 


However,  an  attorney  who  has 
been  closely  involved  in  past  newspa¬ 
per  union  negotiations,  questioned 
the  Post’s  intentions.  He  termed  the 
speculation  about  a  Sunday  edition  as 
being  “rumors  floated  by  (Post 
owner)  Rupert  Murdoch  to  annoy  the 
Daily  News.” 

The  New  York  Daily  News’  labor 
contracts  also  end  on  March  30  and 
the  newspaper  has  told  the  unions  it 
needs  at  least  $30  million  in  new  con¬ 
cessions  in  order  to  survive. 

The  six-days-a-week  Post  intro¬ 
duced  a  Sunday  edition  in  1978  during 
the  88-day  strike  that  kept  the  Daily 
News  and  New  York  Times  from  pub¬ 
lishing.  But  the  Sunday  Post  was 
abandoned  when  the  two  other  dailies 
resumed  publication. 


Inland  starts  labor  issues  hotline 


Inland  Daily  Press  Association 
member  newspapers  can  get  free  legal 
consultation  on  personnel  issues  from 
a  management-oriented  Chicago  law 
firm  over  a  telephone  hotline  begun 
recently. 

Under  the  arrangement  with 
Inland,  attorneys  from  Seyfarth, 
Shaw,  Fairweather  and  Geraldson 
will  accept  member  newspaper  ques¬ 
tions  dealing  with  personnel,  employ¬ 
ment,  wage  and  benefit  issues,  car¬ 
riers  and  related  issues. 


“Seyfarth  Shaw  is  providing  this 
service  on  a  pro-bono  basis,”  Inland 
executive  director  Ray  Carlsen  said  in 
an  interview. 

Inland  newspapers  can  use  the  ser¬ 
vice  free  of  charge  or  obligation. 
Inland  said,  with  the  understanding 
that  the  service  is  limited  to  telephone 
consultation  only.  Newspapers  will 
be  required  to  pay  the  telephone 
charges  involved. 

“Actual  representation,  research, 
letters  or  other  attorney’s  services 


will  be  considered  ‘billable’  time,” 
the  Park  Ridge,  Ill. -based  association 
said. 

Seyfarth  Shaw  has  won  a  reputa¬ 
tion  in  the  newspaper  industry  for 
aggressively  representing  the  man¬ 
agement  side  on  personnel  issues, 
particularly  in  disputes  involving 
unions.  The  four  attorneys  involved 
in  the  new  hotline  all  work  almost 
exclusively  in  labor  law  and  employ¬ 
ment  litigation  for  newspapers. 
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Montana  Supreme  Court  orders  retrial  in  libel  case 

Says  Judge  gave  jury  improper  instructions  about 
the  standard  of  care  reporter  shouid  have  exercised 


By  M.L.  Stein 

A  jury  verdict  —  that  found  the 
Missoula  (Mont.)  Missouliun  and  a 
reporter  at  fault  in  a  libel  suit  but 
awarded  no  damages  to  the  plain¬ 
tiff  —  was  sent  back  for  retrial  by  the 
Montana  Supreme  Court. 

The  reporter,  Donald  Schwenne- 
sen,  contends  his  story  was  accurate 
and  the  newspaper's  attorney,  Harold 
Dye,  said  he  may  ask  the  U.S. 
Supreme  Court  to  review  the  case. 

Warren  Sible,  a  sheriff  s  depart¬ 
ment  lieutenant,  filed  the  suit  after  a 
1982  story  containing  an  allegation 
the  officer  had  stolen  a  $20  meat 
smoker  and  then  harassed  a  fellow 
officer  assigned  to  investigate  the 
incident. 

Sible  originally  sought  $30-million 
damages,  but  later  brought  the 
amount  down  to  $1.8  million. 

A  district  court  jury  found  the  story 
false  and  defamatory,  but  decided  it 
was  not  published  with  malice.  It 
awarded  no  damages  to  Sible,  who 
appealed. 

Supreme  Court  Justice  Frank  Mor¬ 
rison,  in  writing  the  unanimous  deci¬ 


sion,  declared  the  article  contained 
falsities  and  that  District  Judge 
Michael  Keedy  gave  the  jury 
improper  instructions  about  the  stan¬ 
dard  of  care  Schwennesen  should 
have  exercised. 

A  key  issue  was  the  reporter’s  fail¬ 
ure  to  interview  the  deputy  who 
investigated  the  theft.  At  the  trial,  the 
deputy  said  he  would  have  told 
Schwennesen  that  the  theft  allegation 
was  “without  merit.” 

Schwennesen  told  E&P  he  tried  to 
reach  the  officer  but  he  was  on  vaca¬ 
tion.  The  reporter  said  he  went  ahead 
with  the  story  on  the  basis  of  numer¬ 
ous  verifications  by  others. 

Justice  Morrison  also  criticized 
Judge  Keedy  for  allowing  Schwenne¬ 
sen  to  use  the  state  shield  law  to  with¬ 
hold  his  notes  during  his  testimony. 

According  to  Morrison,  the  news¬ 
man  waived  his  shield  privilege  when 
he  took  the  stand. 

“Upon  retrial,  the  notes  are  subject 
to  discovery  if  Schwennesen  testi¬ 
fies,”  the  justice  added. 

Justice  William  L.  Hunt  concurred 
in  the  opinion  but  broke  with  Morri¬ 


son  on  the  subject  of  the  notes. 

Said  Hunt:  “At  no  time  did 
Schwennesen  offer  to  introduce  any 
portion  of  his  notes  into  evidence,  nor 
did  he  refer  to  his  notes  in  his  testi¬ 
mony.” 

Therefore,  Hunt  concluded,  the 
reporter  did  not  waive  his  shield  priv¬ 
ilege. 

Schwennesen  said  he  was  upset  by 
both  the  original  verdict  and  the 
Supreme  Court  ruling. 

“It  (the  jury  verdict)  was  not  a 
clean  victory,”  he  said.  “What  I 
wrote  was  true.” 

According  to  Schwennesen,  Sible, 
in  a  telephone  conversation,  admitted 
having  the  meat  smoker  in  his  posses¬ 
sion  but  said  he  had  acquired  it  by 
means  other  than  theft. 

In  his  testimony,  Sible  said  he  had 
been  thinking  of  another  smoker 
when  he  talked  to  Schwennesen. 

“The  jury’s  finding  that  the  story 
was  false  was  convoluted  reasoning,” 
attorney  Dye  said. 

A  request  for  a  rehearing  by  the 
Montana  Supreme  Court  has  been 
denied. 


Setback  for  Murdoch’s  bid  to  acquire  Austraiian  papers 


News  Corporation  Ltd.,  the  Syd¬ 
ney-based  worldwide  media  con- 
glommerate  headed  by  Rupert  Mur¬ 
doch,  suffered  a  sudden  setback  in  its 
efforts  to  acquire  the  Melbourne- 
based  Herald  and  Weekly  Times  Ltd. 
when  another  company  entered  the 
fray  with  a  higher  bid. 

Murdoch’s  latest  offer  for  HWT 
was  $1.5  billion,  but  John  Fairfax 
Ltd.,  a  rival  newspaper  publishing 
company ,  topped  News  Corp.  with  an 
offer  of  $1.63  billion. 

Murdoch  seemed  near  victory 
when  he  struck  a  deal  with  another 
rival  bidder,  Robert  Holmes  a  Court, 
that  led  to  his  withdrawal  from  the 
bidding. 

The  deal  called  for  News  Corp. 
upon  completing  the  acquisition  to 
sell  to  Holmes  a  Court  HWT’s  two 
Perth  dailies  for  $130  million  and  its 
Melbourne  television  station  for  $170 
million. 


Holmes  a  Court  still  would  have 
realized  an  overall  profit  from  the  sale 
of  his  HWT  and  Queensland  Press 
Ltd.  holdings  to  Murdoch. 

Murdoch  also  intended  to  acquire 
the  24%  stake  in  HWT  held  by 
Queensland,  while  his  family  com¬ 
pany,  Cruden  Investments,  made  a 
separate  $700-million  offer  for  control 
of  Queensland. 

In  pressing  its  bid,  Fairfax  also 
asked  the  Supreme  Court  in  Victoria 
to  block  Murdoch  from  proceeding 
with  his  offer. 

The  court  challenge  centers  on  gov¬ 
ernment  rules  prohibiting  foreigners 
from  owning  more  than  15%  of  Aus¬ 
tralian  television  stations.  HWT  owns 
stations  in  Melbourne  and  Adelaide. 

Although  Murdoch  was  born  in 
Australia,  he  became  an  American 
citizen  in  1 985  in  order  to  meet  similar 
U.S.  regulations  on  television  station 
ownership  and  proceed  with  the 


acquisition  of  six  tv  stations  from 
Metromedia  Inc. 


150th  anniversary 
for  Patriot  Ledger 

The  Patriot  Ledger  of  Quincy, 
Mass.,  is  celebrating  its  150th  year  of 
publishing  in  1987. 

On  the  actual  anniversary  date, 
Jan.  7,  the  Patriot  Ledger  published  a 
72-page  supplement  entitled  “150 
Years  Old  .  .  .  New  Every  Day,” 
which  outlined  the  history  of  the 
paper  and  traced  today’s  production 
process  for  readers.  A  second  com¬ 
memorative  edition  will  be  published 
April  28.  Entitled  “Famous  Front 
Pages,”  the  section  will  be  a  compila¬ 
tion  of  newsworthy  front  pages  and 
prize-winning  photos  from  the  pa¬ 
per’s  history. 
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Protestors  get  violent  outside  Murdoch’s  London  plant 


Unions  picket  on  first  anniversary  of  pubiisher’s  move  from  Fieet  Street 
to  a  high-tech  piant  in  Wapping  and  a  50%  workforce  reduction 


Picketing  printers  and  their  sup¬ 
porters  threw  rocks  and  other  objects 
at  police  in  an  outbreak  of  violence  on 
Jan.  24  outside  News  International’s 
barbed  wire-enclosed  plant  in  the 
East  London  district  of  Wapping. 

More  than  12,000  demonstrators 
took  part  in  the  protest  marking  the 
first  anniversary  of  News  Internation¬ 
al’s  move  of  its  newspaper  operations 
from  Fleet  Street  to  its  high-technol¬ 
ogy  Wapping  plant. 

News  International,  a  subsidiary  of 
News  Corp.  Ltd.  headed  by  Rupert 
Murdoch,  publishes  the  Times  of 
London,  the  Sunday  Times,  News  of 
the  World  and  the  Sim. 

More  than  180  people,  including 
162  police  officers,  were  injured  in  the 
violence,  and  67  people  were  arrested 
for  obstruction  and  threatening 
behavior,  according  to  the  police 
department. 

The  violence  was  blamed  on  “out¬ 
side  agitators"  by  the  police,  who 
noted  that  only  13  of  those  arrested 
were  printers. 

After  News  International  moved  its 
operations  to  the  Wapping  plant  and  a 
satellite  facility  in  Scotland,  the  work 
force  of  NTs  four  newspapers  was 
reduced  by  over  50%,  from  7,000 
employees  to  about  3,000,  said  Bill 
O’Neill,  recently  appointed  managing 
director  at  Wapping.  He  declined  to 
give  a  specific  figure  on  the  cost  sav¬ 
ings  realized  from  the  force  reduc¬ 
tion. 

Dismissed  printers  and  other  trade 
unionists  have  been  involved  in 
almost  daily  protests  outside  the  plant 
since  it  opened  on  Jan.  25,  1986.  The 
printers  were  fired  by  News  Interna¬ 
tional  after  they  refused  to  accept  the 
introduction  of  new  technology  at  the 
Wapping  plant  which  would  have 
eliminated  numerous  jobs. 

Most  of  the  printing  jobs  at  the 
Wapping  plant  were  taken  over  by 
members  of  an  electricians’  union, 
which  enabled  the  four  newspapers  to 
continue  publishing. 

“We  recruited  a  number  of  people 
at  the  outset  (for  the  printing  jobs),’’ 
O’Neill  said,  “but  we  have  no  formal 
agreements  with  the  electricians’ 
union.” 

News  International  settled  “on  an 
individual  basis”  with  about  “34%  of 
those  dismissed,”  O’Neill  com¬ 
mented,  adding  that  the  company  is 
“finished”  with  severance  negotia¬ 


tions. 

“We  made  two  offers  and  they 
rejected  both,”  O’Neill  said.  “We’re 
not  proposing  any  new  initiatives.” 

O’Neill  remarked  that  “a  big  pro¬ 
portion”  of  the  dismissed  workers 
who  did  not  settle  included  mailers 
and  pressmen  who,  under  union  reg¬ 
ulations,  worked  at  more  than  one 
newspaper. 

“If  they  accepted  our  offer,  it 
would  put  their  other  jobs  in  jeop¬ 
ardy,”  he  said. 

News  International  constructed  the 
Wapping  plant  in  relative  secret, 
installing  a  new  front-end  system  by 
Atex  in  a  clandestine  operation  called 
Project  X.  The  company  also  said  its 
new  plant,  away  from  the  traditional 
publishing  area  of  Fleet  Street,  was  to 
be  used  for  the  launch  of  a  new  after¬ 
noon  daily  named  the  London  Post, 
which  has  never  appeared. 

“We  made  two  offers 
and  they  rejected  both,” 
O’Neill  said.  “We’re  not 
proposing  any  new 
initiatives.” 


A  number  of  reporters  and  editors 
left  News  International  for  jobs  at 
other  newspapers  in  protest  over  the 
company’s  tactics  leading  to  the  dis¬ 
missals. 

However,  to  entice  its  reporters 
and  editors  who  are  members  of  the 
National  Union  of  journalists 
to  work  at  the  new  plant,  N1  offered 
them  the  choice  of  free  medical  insur¬ 
ance  and  $2,700  annual  raises,  or 
being  fired. 

Most  NUJ  members  chose  to  aban¬ 
don  their  Fleet  Street  typewriters  and 
work  at  Wapping’s  new  Atex  termi¬ 
nals. 

The  NUJ’s  executive  committee,  in 
a  highly  controversial  action,  recently 
voted  10  to  9  to  fine  95  of  its  415 
members  working  at  Wapping  £1,000 
for  defying  the  union’s  ruling  that  its 
members  must  not  cross  the  printers’ 
picket  lines.  Those  fined  include 
Times  editor  Charles  Wilson  and  Sun 
editor  Kelvin  Mackenzie. 

The  320  other  NUJ  members 
working  at  the  Wapping  plant  were 
acquitted. 


The  executive  committee  rejected  a 
motion  for  the  95  members’  mass 
expulsion. 

Those  fined  have  vowed  not  to  pay 
and  are  contemplating  whether  they 
should  appeal  the  action  through  the 
NUJ’s  internal  mechanisms  or  take 
the  union  to  court.  The  Wapping  NUJ 
chapels  have  also  begun  withholding 
their  union  subscriptions,  or  dues, 
from  the  parent  body  —  a  move 
which  reportedly  could  financially 
cripple  the  NUJ. 

The  fines  also  led  to  rumors  that 
some  NUJ  members  want  to  form  a 
breakaway  union. 

The  controversy  surrounds  not 
only  the  imposition  of  the  fines,  but 
the  apparent  arbitrariness  of  the 
actions. 

“If  I  understood  it,  I  could  react  to 
it,”  stated  Dave  Connett,  an  NUJ 
member  at  the  Sunday  Times. 
“Approximately  42  of  us  who  went  to 
the  hearing  accepted  that  we  had 
crossed  the  picket  lines  and  presented 
a  blanket  defense.  Yet  only  some  of 
my  members  were  found  guilty  and 
fined.” 


Batten  to  step 
down  as  chairman 
of  Associated  Press 

Frank  Batten,  chairman  of  Nor¬ 
folk,  Va. -based  Landmark  Communi¬ 
cations,  plans  to  step  down  as  chair¬ 
man  of  the  Associated  Press  at  the 
news  cooperative’s  annual  meeting 
May  4  in  New  York  City. 

Batten,  who  became  AP  chairman 
in  April  1982,  will  be  succeeded  by 
chairman-elect  William  Keating, 
chief  executive  officer  of  the  Detroit 
Newspaper  Agency. 

The  DNA  was  set  up  to  operate  the 
joint  operating  agreement  between 
Gannett’s  Detroit  News  and  Knight- 
Ridder’s  Detroit  Free  Press  once  it  is 
approved  by  the  Justice  Department. 

Keating  is  a  former  publisher  of  the 
Cincinnati  Enquirer. 

Last  year  the  AP  board  created  the 
position  of  chairman-elect  in  order  to 
formalize  the  succession  process  to 
the  chairmanship. 
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force  wanted  to  look  at  the  total  compensation  package 
rather  than  just  the  salary  structure  and  wanted  to  cover 
salespeople  for  magazines  and  direct  mail. 

“One  point  that  comes  through  immediately  when  we 
look  at  the  responsibility  of  salespeople  in  different  media 
is  that  our  competitors’  salespeople  tend  to  be  more 
oriented  to  marketing,’’  Giuggio  said.  “They’re  trained  to 
think  in  terms  of  their  clients’  objectives.  And  they  are 
trained  in  the  use  of  research  to  provide  the  figures  on 
reach  and  frequency  and  cost-per-thousand  that  clients 
are  used  to  hearing  these  days.” 

In  addition,  Buchart  noted,  “advertisers  buying  other 
media  buy  them  in  a  palatable,  packaged,  convenient-to- 
use  form.  They’re  accustomed  to  thinking  in  terms  of 
network  buys,  and  they  want  to  be  able  to  use  newspapers 
in  the  same  way,  but  they  can’t. 

“Part  of  the  reason  is  that  when  newspapers  band 
together  to  offer  discounts  or  other  incentives  on  a  group 
basis,  they  do  so  in  terms  of  groupings  that  make  sense  to 
them  because  of  common  ownership  or  a  common  geo¬ 
graphic  location,”  Buchart  continued,  “but  that  doesn’t 
always  make  sense  to  an  advertiser  who  has  his  own 
notion  of  what  markets  and  what  papers  he  wants  to  use. 

“Moreover,  every  advertiser  has  a  different  list  of  pre¬ 
ferred  markets.  Procter  &  Gamble’s  top  ten  of  top  50  are 
different  from  General  Mills’  or  General  Motors’  or 
United  Airlines’  ”. 

Thus,  Guiggio  added,  newspaper  salespeople  need  to  be 
trained  in  “the  basics  of  advertising  and  marketing 
strategy  as  well  as  in  the  fundamentals  of  selling.” 

The  task  force  is  compiling  a  list  and  description  of 
training  programs  available,  he  added,  noting  that  recruit¬ 
ing  young  talent  is  also  important. 

One  solution  to  the  problem  of  mobilizing  resources  to 
work  on  behalf  of  the  entire  industry  rather  than  individual 
newspapers,  Buchart  said,  is  the  task  force’s  work  to 
organize  industry  sales  teams  to  tackle  key  target 
accounts. 

Sam  McKeel,  publisher  of  the  Philadelphia  Inquirer  and 
Philadelphia  New:,  and  a  subcommittee  chairman  of  the 
task  force  on  standardization,  reported  that  the  first  proj¬ 
ect  completed  by  his  group  is  the  standardized  invoice 
with  its  29  components. 

“It’s  important  to  get  your  billing  systems  in  place,”  he 
told  the  INAME  group.  “The  software  systems  people  are 
ready  and  there’s  no  problem  with  converting  the  new 
invoice  into  your  own  newspaper’s  computer  operations. 
We’ve  set  a  target  date  for  getting  all  newspapers  into  the 
procedure  by  the  end  of  1987,  but  I  think  we  can  beat  that. 

“The  most  important  project  that  we  have  going  right 
now  is  the  promotion  of  AD/SAT,”  McKeel  continued. 
“We  now  have  90  newspapers  in  67  plants,  with  a  daily 
circulation  of  almost  25  million,  committed  to  the  AD/SAT 
program,  and  we  are  well  on  our  way  toward  our  goal  of 
getting  the  100  biggest  papers  signed  up  ...  by  the  end  of 
the  year.” 

“Another  project  that’s  been  well  under  way  is  an 
attempt  to  standardize  definitions  that  we  use  in  our  busi¬ 
ness,”  he  added,  noting  that  Joe  Lafferty  of  Branham  Co. 
is  preparing  a  standard  glossary  of  terms,  which  should  be 
available  shortly. 

Other  projects  relate  to  color  policies  and  McKeel  said 
the  industry  should  agree  upon  standards  for  color  lead 
time  requirements. 

“Certainly  there’s  no  reason  for  a  lead  time  of  longer 
than  two  days  for  camera-ready  ads,  provided  there  is  an 


advance  of  seven  days,”  he  said. 

Other  standardization  projects  include  standard  con¬ 
tract  forms  and  tv  logs,  McKeel  reported. 

In  addition,  he  said,  the  task  force  subcommittee  on 
remote  entry  access,  which  is  particularly  important  to 
classified,  is  working  on  adopting  a  standard  language  so 
personal  computers  can  talk  to  each  other. 

In  other  areas  of  classified  which  fall  under  standardiza¬ 
tion,  McKeel  said  the  task  force  is  looking  at  the  possibil¬ 
ity  of  having  standard  classifications  for  newspapers 
around  the  country,  and  they  are  looking  at  creating  stan¬ 
dard  classified  formats,  similar  to  the  SAUs  used  for 
general  display. 

Anderson  reported  briefly  on  the  activities  of  the  other 
FOA  task  forces. 

The  task  force  on  reproduction  quality  has  produced  a 
guide  to  quality  reproduction  and  is  working  with  the 
ANPA  technical  committee  to  produce  a  how-to  manual 
for  newspapers  to  set  measurable  minimum  standards  for 
each  step  in  the  production  process. 

The  readership  task  force  has  produced  the  “Readers: 
How  to  gain  and  retain  them“  manual  and  it  is  launching 
experiments  to  test  different  circulation  sales  and  reten¬ 
tion  strategies. 

The  task  force  on  alternate  distribution  is  producing  a 
manual  for  daily  newspapers  on  how  to  establish  total 
market  coverage  products  and  programs  and  how  to  make 
existing  products  better. 

The  classified  advertising  task  force,  divided  into  five 
subcommittees,  is  expected  to  release  a  report  based  on 
interviews  with  advertisers  in  real  estate,  recruitment  and 
automotive  at  the  ANCAM  meeting  in  the  spring. 

The  task  force  on  marketing  data  has  recommended  the 
standard  definition  of  newspaper  marketing  areas,  a  stan¬ 
dard  format  for  retail  research  reports  and  a  standard 
newspaper  marketing  data  folder,  as  well  as  urged  the 
adoption  of  standard  advertiser  codes. 

The  task  force  on  promotion  has  commissioned  two 
public  relations  firms  to  develop  ideas,  and  will  be  retain¬ 
ing  firms  of  direct  mail  specialists  to  prepare  additional 
proposals  in  order  to  get  advertising  decision-makers  to 
redirect  their  thinking  toward  newspapers. 

Shapiro  turns  down 
UPl  sports  editor  post 

The  Washington  Post  deputy  sports  editor,  who  last 
week  had  been  announced  as  the  new  United  Press  Inter¬ 
national  sports  editor,  has  turned  down  the  job. 

Leonard  Shapiro  cited  personal  reasons  for  declining 
the  position. 

Last  week,  UPI  president  Milton  Benjamin  announced 
that  Shapiro  would  be  leaving  the  Post  to  succeed  David 
Tucker  as  sports  editor  of  the  wire  service.  Tucker  was 
promoted  to  assistant  managing  editor  for  news. 

Shapiro,  39,  said  his  wife  is  expecting  their  first  child 
soon  and  the  new  job  would  have  carried  heavy  travel 
responsibilities. 

“I  have  the  utmost  respect  for  UPI  and  was  anxious  to 
join  the  organization,”  Shapiro  said  in  a  statement 
released  by  UPI.  “However,  I  later  realized  that  because 
of  the  major  commitment  I  would  have  to  make,  it  would 
not,  at  this  point,  be  fair  to  my  wife  and  UPI.” 

Shapiro  was  in  Los  Angeles  covering  the  Super  Bowl  for 
the  Post  when  UPI  issued  the  announcement  that  he 
decided  against  taking  the  job. 

Benjamin  said  UPI  is  continuing  to  search  for  a  sports 
editor. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ BUSINESS _ 

FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


_ ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


_ COMIC  STRIPS _ 

ORIGINAL  COMIC  strip  art  and  related 
material  wanted.  Cash  paid  for  1  piece 
or  1,000.  John  C.,  PO  Box  805,  Arling¬ 
ton  Heights,  IL  60006.  (312) 
882-0839. 


BABY  BOOMERS 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


_ COMMENTARY _ 

COMMENTARIES  by  veteran  observer 
and  critic  (NY-Chicago,  1950-76); 
500-word  average,  up  to  3  times  week¬ 
ly,  syndicated  quality.  Meld  of  past, 
now  and  pending;  radar-range  from 
conservative-white  to  liberal-wry.  White 
Castle  to  White  House.  Samples  &  CV. 
104  Rustic  Ridge,  Severna  Park,  MD 
21146, 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ AGRICULTURE 

AGFORMATION,  a  weekly  news  and 
feature  column  on  Midwestern  agricul¬ 
ture  and  agribusiness,  covering  indivi¬ 
dual  states,  the  region  and  the  nation’s 
capi*ol.  For  more  information:  Agforma- 
tion.  Suite  204C,  500  N.  Robert  St,, 
St.  Paul,  MN  55101,  (612)  228-01 14. 


_ PUZZLES _ 

PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  ’em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


_ ASTROLOGY _ 

COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  Q  &  A  text  to  attract  new 
readers.  Enhances  your  present  astro- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 


_ SPORTS _ 

SNAPPY  WEEKLY  sports  column 
available.  Often  humorous,  always 
entertaining  and  informative.  Can’t  beat 
$50  monthly  price.  Free  samples.  Larry 
Schimkowitach,  7812  Express  Lane, 
Orange,  TX  77630. 


_ SOAP  OPERA _ 

Soap  Opera  Summaries:  most  accurate, 
up-to-date  and  inexpensive  weekly 
summaries  T.V.  Soaps,  3535  N. 
Fremont,  Chicago,  IL  60657,  (312) 
549-2643. 


_ HEALTH _ 

"HEALTH  PERSPECTIVES’’-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able,  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


ENTERTAINMENT 

A  NEW  YORK  COLUMN  APPEARING  IN 
59  WEEKLIES  COVERING  GOSSIP, 
THEATRE,  BOOKS,  RESTAURANTS, 
HUMOR,  MOVIES  &  PERSONALITY 
PROFILES  IS  AVAILABLE  TO  YOU 
GRATIS,  FREE,  WITHOUT  CHARGE. 
EXTRA  PLUS  FACTORS  EXPLAINED 
UPON  REPLY.  SAMPLES  SENT.  GARY 
STEVENS,  155  E.  38th  ST.,  NEW 
YORK,  NY  10016. 


BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 


COLUMNIST,  CARTOONISTS  wanted 
for  instructions  send  SASE  to  Washing¬ 
ton  Writer’s  Syndicate,  Suite  131, 
1377  K  St.,  NW,  Washington,  D(j 
20005. 


MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


RARE  OPPORTUNITY 
Editor  and  publisher  of  established 
trade  journal  seeks  working  partner. 
Minimal  investment  required  if  suffi¬ 
ciently  qualified.  Box  1721,  Editor  & 
Publisher. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


The  East’s  largest  newspaper 
production  conference.  .  , 

AMERICAN  EAST 


NEWSPAPtR  PRODUCTION  CONFfRfNCt 

March  25-27,  1987 
Hershey  Lodge  & 
Convention  Center 
Hershey,  Pa. 

Exhibitor  information  is 
available  by  calling 
717-234-4067  or 
2717  N.  Front  St. 
Harrisburg,  Pa.  17110 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
781 1  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ACQUISITIONS  &  MERGERS 
Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest, 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
_ (714)  626-6440 _ 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligations.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


E&P  CLASSIFIED 
ADVERTISING 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


FOR  SALE 

1.  Two  weekly  papers  in 
eastern  Canada. 

2.  Tax  losses  over  $1 
million. 

Box  1701 

Editor  &  Publisher 


PUBLISHER  RETIRING.  Monthly 
senior  newspaper  on  Florida’s  booming 
West  Coast.  Well  established.  Profit¬ 
able.  Tremendous  opportunity.  Write 
Box  1732,  Editor  &  Publisher. 


NEWSPAPER  PEOPLE 


TRUST  E&P 


CLASSIFIED 


ADVERTISING 


SOUTHERN  CALIFORNIA:  Shopper, 
rack  distribution,  14  years  old,  excel¬ 
lent  profit  history,  cash  flow  of 
$230,000  plus.  $850,000  total  price, 
$300,000  down,  terms. 

TENNESSEE:  Shopper,  carrier/mail, 
growing,  gross  of  $180,000,  price 
includes  $40,000  building  and  new 
McIntosh  Laser  system.  $125,000  with 
$35,000  down,  terms. 

KANSAS:  Daily  newspaper  with  shop¬ 
per,  web  press,  building,  stable  market, 
no  competition,  some  distress. 
$750,000  total  price,  $300,000 
down,  terms. 

John  T.  Cribb,  Cribb  Media  Service, 
Inc.,  Box  1220,  Townsend,  MT  59644, 
(406)  266-4223. 


The  Jewish  Post  of  New  York:  monthly; 
gross  sales  $150,000,  2nd  class 
privileges,  operating  since  1974,  Char¬ 
les  Roth,  57  E  11.  St.,  New  York,  NY 
10003,  (212)  420-0042. 


Twice  weekly  county  seat.  South  Texas. 
$595K,  owner  financing. 

East  Texas  weekly,  $45K  initial  invest¬ 
ment,  includes  real  estate.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FOR  SALE 

Two  weekly  paid-subscription  newspap¬ 
ers  located  in  south  central  PA.  110 
years  and  36  years  old.  6K  circulation, 
$100K  gross  sales.  Call  (717) 
540-7285  or  write  CIBB,  3540  N. 
Progress  Ave.,  Harrisburg,  PA  17110. 


A  SUPER  OPPORTUNITY  available  to 
acquire  a  leading  Senior  Citizen  news¬ 
paper  group  currently  licensing  proper¬ 
ties  across  Zone  9.  Tremendous  growth 
opportunity  as  well  as  tie-in  to  national 
ad  sales  organization.  Contact  W.B. 
Grimes  &  Co.,  7811  Montrose  Road, 
Potomac,  MD  20854.  (301) 
340-9654. 


NEWSPAPERS  WANTED 


ON  BEHALF  of  a  client  we  are  seeking 
to  acquire  a  profitable  daily  newspaper, 
a  controlled  circulation  publication  or  a 
radio  station  with  revenue  in  the  range 
of  $3  to  $50  million.  Contact  Faulk 
International,  2  Wall  St.,  New  York,  NY 
10005.  (212)  619-5666. 


PUBUCATIONS  FOR  SALE 


7,500  PAID  Arabian  Horse  publication. 
Growing  business.  Can  be  moved 
anywhere.  $800,00-terms. 

Business  Journal  in  mid  South.  Owner 
under  capitilazed.  Seeks  quick  sale. 
$30,000  down.  Terms. 

(jity  Magazine-major  league  market. 
Well  established  owner  wants  to  follow 
other  interests.  $795,000. 

Senior  Citizen  specialty  publication  in 
mid  South  region.  Growing  concern. 
Affordable. 

For  information  write 
JAMES  C.  STERLING 
Bolitho  Sterling 

PO  Box  492,  Bolivar,  MO  65613. 


EXCEPTIONAL  QUALITY  established 
periodical  first  time  offered.  Estab¬ 
lished  7  years.  Exclusive  in  its  region. 
Explosive  growth  area.  Southeast  Flori¬ 
da.  Statewide-regional  recognition  and 
linkages.  Some  paid.  Send  inquiries  to 
Box  1743,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PRO-MARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80's."  If  you’re  tired  of  the  same 
old  run  of  the  mill  promotions  with 
limited  success  in  your  circulation 
department  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge  backs 
professional  telephone  sales,  low  cost 
with  impeccable  references. 

(901)  761-1692 


WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


EDITORIAL  SERVICES 


GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 


MARKETING  SERVICES 


WANTED  ONE  DOM  casual  grid  font 
(115855-000)  for  a  CG  video  universal. 
(602)  997-5811. 


CONSULTANTS 


IN-PLANT  offset  training  to  reduce 
waste,  improve  quality  and  production 
by  experienced  trainer.  Garson  Wolitzky 
(516)  799-7448,  (212)  360-5740. 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


URRIliriG  -  . 
ST0P8USTER5 
RTUORK... 


•  SAVE  MORE  STOPS 

•  IMPROVE  CUSTOMER 
RELATIONS 

•  INCREASE 
PRODUCTIVITY 

THIS  STOPBUSTER-  SEMINAR 
TEACHES  YOUR  STAFF  TECHNIQUES 
TO  SAVE  MORE  STOPS.  AN  EFFECTIVE, 
DYNAMIC  PROGRAM  THAT  INCLUDES 
WAYS  TO  COMMUNICATE  MORE 
EFFECTIVELY  WITH  IRATE  CUSTOMERS 
SKILLS  TO  RE-SELL  «  SAVE  STOPS,  AND 
MUCH  MUCH  MORE. 

CALL  FOR  INFORMATION  TOOAY. 

‘The  name  Stopbusters  was  created  by  the 
Miami  Herald  CIS  Training  Dept. 

,s  w.fc.s  ifMivivr;  i:()\.si  ltaxts 

2281  Yucca  Ave. 
Hollywood,  Florida  33026 
(813)  957-5084 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


ROLL  THE  PRESSES! 

If  you  have  a  used  press 
(or  other  equipment) 
standing  idly  by,  put  it 
back  into  production! 
Perhaps  you  can’t  use 
that  particular  equip¬ 
ment — but  we’ll  bet  you 
could  sure  use  the 
space  it  occupies.  Con- 
sider  the  dozens, 
perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at 
the  space  occupied  by 
each  single  piece  of 
equipment  on  this  page! 
Space  is  money  — 
hundreds  of  dollars 
worth  of  your  space  can 
be  opened  up  for  as  lit¬ 
tle  as  $3.25  a  line  of  our 
space!  We’ll  put  that 
equipment  back  into 
production  for  you  in 
someone  else’s  plant — 
and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 

E&P 

CLASSIFIEDS 


_ COMPUTERS _ 

HARRIS  Editorial/Classified  front  end 
system.  2  Harris  1420  editing 
terminals-$2,000  each;  17  Harris 
Compuedit  terminals-$600.00  each;  5 
Harris  single-sided  Microstors-  $2,500 
each;  plus  some  parts  and  cables.  All 
prices  negotiable.  Contact  John 
O'Brien,  Publisher,  Somerset  Press 
Newspapers,  Somerville,  NJ 
08876.(201)  722-3000. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


HARRIS  Compuedit  terminals-14  avail¬ 
able.  All  in  working  order.  Only  $600 
each.  Call  Bob  Gemske,  The  Times, 
New  Milford,  CT.  (203)  354-2261. 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


1982  KANSA  320  inserter,  5  into  1. 
Good  condition.  Available  for  inspec¬ 
tion.  $15,000.  David  or  Chuck  Dix. 
(216)  296-9657. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
convevor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $8,500.  Call  Bill 
Schneider  (414)  784-0110. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


SIGNODE  MODEL  MA  plastic  strap¬ 
pers,  Stobb  PB  26  inches  wide  horizon¬ 
tal  stacker  bundler,  Baldwin  stackovey- 
or  12  by  12  inches.  Call  Damco  (212) 
769-2880. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  .i7th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

AM  VARITYPER.  Two  CompSet 
3510/508  typesetters,  five  5404  termi- 
nals,  processor,  large  selection 
tvDefaces 

Gary  Cantrell  (919)  828-7393. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

CG  ADVANTAGE  III,  $8250; 
UNISETTER  HR,  $3750; 
TRENDSETTER  88HR,  $3250; 

BOB  WEBER  (216)  831-0480. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC 
EQUIPMENT 
FOR  SALE 

2  Comp  IV’s  TG,  HR  both  with  MCS  5 
interface,  one  has  spare  parts  kit. 

. ea.  $4,000 

9  MDT’s,  2  with  phone  interface 

. ea.  $800 

1  Trendsetter  812,  HR,  Spare  parts 
. $5,000 

1  Unisetter,  HR  spare  parts,  MDT  i-ead- 

er . $4,000 

2  7200’s  HR,  spare  parts  kit 

. ea,  $1,000 

1  4-disk  Mini  Wire  Recorder 

. $500 

1  2941  Spare  Parts  kit,  MDT  reader 

. $500 

1  Comp  I,  spare  parts . $700 

All  in  working  condition,  replaced  by 
new  system. 

Contact:  Mike  Lindsey,  Lindsey 
Publishing  Company,  Box  1054, 
Torrington,  WY  82240.  (307) 
532-7097. 


COMPUGRAPHIC  UNIVERSAL  7900,  2 
MDT 

350’s,  Editwriter  750,  processor  for 
sale.  Excellent  condition.  Call  Steve 
Robertson,  (803)  248-6671.  Asking 
$9,500. 


COMPUKWIK  I  PROCESSOR.  New 
$800;  CG  SELECTLINE  PERMAKWIK 
PROCESSOR  w/DRIER,  New  $2650; 
Both  with  90  Day  Warrantee; 

TEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $4500. 

BOB  WEBER  (216)  831-0480. 


GIMBELS  IN  NYC  has  closed,  and  their 
MCS  typesetting  system  is  for  sale.  Sale 
price  is  55,000  and  includes  MCS 
8,400  HS  with  65  fonts,  3  MCS-lO's,  2 
MCS-5’s,  7  MCS-4’s,  Previewer,  Diablo 
printer  and  Zebra  2,400  processor  and 
dryer.  This  system  is  less  than  2  years 
old.  For  details,  call  Gary,  (716) 
385-3027. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  216831-0480. 


UNISETTER  Low  range  with  DEK.  64 
fonts.  Work  horse.  $5,000,  best  offer. 
Call  Robert  Utter  (401)  596-7791. 


VIDEOSETTER  UNIVERSAL  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


PRESSES 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro,  23  9/16”,  9  units,  4  decks 
Cosmo,  22  3/4",  5  units 
Urbanite,  11  units,  1984 
Urbanite,  10  units,  1970-84 
Urbanite,  10  units,  1977-82 
Urbanite,  7  units,  3-color, 
1975-82 

Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  megs 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community  add-on  units 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
V25,  6  units,  JF25,  1981 
VI 5A,  4  units,  JF4,  1980 
King,  Color,  5  units,  KC6,  1978 
Color,  6  units  KJ8.  1981 
News,  5  units,  KJ6,  1973-85 
News,  6  units,  KJ6 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  COR P/ ATLANTA 
(404)  458-9351  TLX  700563 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
2  News  King  floor  postion  add-on  units 
2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

6  Unit  SSC,  1983,  22‘/2”,  4-high 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  19893,  22'/2",  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


7  UNIT  COLOR  King  with  KJ8  and  KJ6 
folders  and  8  50”  stacked  roll  stands 
with  air  shaft  and  chain  hoists. 
$125,000.  See  it  running  at  The  Destin 
Log  in  Destin,  Florida  or  call  Jack  Beck- 
lund  at  (904)  837-2828. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING  PRESS 
J-8  FOLDER  ON  OUR  FLOOR 
Reconditioned  COLOR  KING 
22-3/4x36,  5  Unit  web  offset  perfector. 
Equipped  with  4  Roll  controls  and  air 
system,  heavy  duty  KJ-8  Folder,  75 
H.P.  motor  drive  and  Baldwin  Count-0- 
Veyor.  This  press  is  extremely  low 
priced  and  can  be  purchased  as  is  or 
including  delivery  and  installation.  Box 
1726,  Editor  &  Publisher. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 


KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
3  Butler  Pasters 

1  Guilmont  1/4  folder  &  trimmer 
Urbanite  skip  slitter  upper  formers 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  V  700,  5  units,  JF  10  folder, 
Harris  V15-A,  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  upper  former 

GOSS 

Goss  Suburban,  6  unit  1000  series 
with  1500  series  folders 
Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  1000  series  stacked  unit 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 


HELP 

WANTED 


ACADEMIC 


ANTICIPATED  OPENING  for  9/1/87 
Director  of  Journalism  teach  5  classes 
per  year.  Advised  student  newspaper 
and  year  book.  MA  required  Ph.D 
preferred.  Low  $20’s.  Send  tetter, 
resume,  transcripts  and  3  references  to 
Patricia  Jefferson,  Department  of 
Communications,  University  of  Indiana¬ 
polis,  Indianapolis,  IN  46227.  Dead¬ 
line  March  1,1987.  EEO. 


EDITOR-IN-RESIDENCE 
The  School  of  Journalism  at  Michigan 
State  University  seeks  nominations  and 
applications  for  an  editor  in  residence. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 


WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


URBANITE  1/4-  folders.  One  700-ser¬ 
ies,  one  500  series.  Both  in  excellent 
condititon.  Make  an  offer.  Contact  Bob 
Bowyer  at  (805)  252-7397  or  John 
Tygretat  (805)388-1951. 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(J  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  halt  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


beginning  September  1987.  This  is  a 
distinguished  Visiting  Lecturer  position 
tor  a  nationally  recognized  journalist. 
Previous  teaching  experience  desirable 
but  not  required.  Applicants  must 
present  evidence  of  desire  to  teach  and 
to  support  the  highest  goals  in  journal¬ 
ism  education.  Responsibilities  include 
teaching  upper-level  reporting  courses, 
engaging  in  public  service,  and  writing 
occasional  articles  on  journalism  and 
public  affairs  issues.  Salary  competi¬ 
tive;  benefits  included.  Appointment 
may  be  extended  for  up  to  three  years. 
Deadline:  April  15,  1987.  Credentials 
to:  Prof.  Boyd  Miller,  Search  Commit¬ 
tee,  School  of  Journalism,  Michigan 
State  University,  East  Lansing,  Ml 
48824-1212.  MSU  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 

Position  Number:  CAS  242. 


JOURNALISM:  Head,  Department  of 
Journalism:  Butler  University  seeks  a 
department  head  who  is  committed  to 
undergraduate  journalism  education  in 
a  liberal  arts  context,  and  who  can 
demonstrate  the  potential  to  lead  a  five' 
person  department.  The  successful 
candidate  will  have  had  previous  teach¬ 
ing  experience,  will  have  an  interest  in 
working  with  other  communications 
programs  in  the  University,  and  will  be 
capable  of  establishing  and  maintaining 
working  relationships  with  the  profes¬ 
sional  media  in  this  state  capital  and 
thriving  urban  center.  Candidates 
should  demo.istrate  a  level  of  excel¬ 
lence  in  scholarly  or  professional  activi¬ 
ty  and  teaching  consistent  with  a  tenur- 
able  appointment  at  the  rank  of  profes¬ 
sor  or  associate  professor,  and  should 
have  expertise  in  one  or  more  of  the 
following  areas:  newswriting  and  report¬ 
ing,  editing,  or  mass  communications 
in  society.  The  Ph.D.  is  preferred  news 
experience  is  required.  Salary  and 
benefits  are  competitive. 

Review  of  applications  will  begin  on 
February  20,  1987.  Send  letter  of 
applications,  CURRICULUM  VITAE, 
and  names,  addresses  and  telephone 
numbers  of  three  references  to  Mr. 
James  Neal,  Interim  Head,  Department 
of  Journalism,  Butler  University,  4600 
Sunset  Avenue,  Indianapolis,  IN 
46208.  Butler  University  is  an  Affirma- 
tive  Action'Equal  Opportunity 
Employer. 
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A  News  center  in  its  own  rigiit...the 
Ciassified  Pages  of  EDITOR  & 
PUBLISHER  where  thousands  of 
newspaper  people  get  together 
every  week! 

Editor  &  Publisher 
Classified  Advertising 

NORTHEAST  INDUSTRIES,  INC.  I 
(213)  256-4791 

EDITOR  &  PUBLISHER  for  January  31,  1987 


HELP  WANTED _ 

_ ACADEMIC _ 

JOURNALISM  Two  tenure-track  posi¬ 
tions  in  news-editorial  sequence.  I 
Associate-full  professor  to  teach 
history,  law,  media  in  society.  Salary 
mid  $30’s.  Ph.D.  required  and  relevant 
professional  experience.  II  Assistant 
professor  to  teach  writing,  copy  editing, 
layout.  Salary  mid  $20’s.  Ph.D. 
preferred,  master’s  required,  and  relev¬ 
ant  professional  experience.  Knowledge 
of  computer  a  plus  for  both  positions. 
Send  letter  of  application,  vita,  3  letters 
of  reference  and  evidence  of  teaching 
effectiveness.  Dan  P.  Millar,  Depart¬ 
ment  of  Communication,  Indiana  State 
University,  Terre  Haute,  IN  47809. 
Materials  received  after  March  14, 
1987,  cannot  be  guaranteed  considera¬ 
tion.  AA  EOE. 


MASS  COMMUNICATIONS  Emory  & 
Henry  College  seeks  person  with  Ph.D. 
for  full-time  position  in  two  person 
department.  Ability  to  teach  theory, 
newswriting  and  copy  editing.  Rank  and 
salary  open,  tenure  track  with  possibili¬ 
ty  of  immediate  tenure,  depending  on 
qualifications.  Apply  with  letter, 
CURRICULUM  VITAE,  and  three  letters 
of  reference  to  Richard  Pfau,  Dean  of 
the  Faculty,  Emory  &  Henry  College, 
Emory,  VA  24327. 


M.S.— Journalism 

The  College  of  Communications  at  The 
University  of  Tennessee  invites  applica¬ 
tions  from  experienced  journalists  for 
its  graduate  program  in  media  manage¬ 
ment.  This  unique  M.S.  program  is 
designed  for  professionals  desiring 
advanced  training  in  journalism. 
Graduate  assistantships  available. 
Contact  Dr.  H.H.  Howard,  Communica¬ 
tions,  University  of  Tennessee,  Knoxvil¬ 
le,  TN  37996.  Completed  applications 
for  fall  1987  due  March  1.  GRE 
required.  Minorities  and  women  are 
especially  urged  to  apply. 

PHOTOGRAPHY  POSITION:  The 
University  of  Central  Florida  in  Orlando 
is  seeking  a  candidate  able  to  teach 
both  darkroom  and  lecture  courses  in 
photography.  Applicants  must  have 
significant  professional  newspaper 
experience.  M.A.  and  teaching  experi¬ 
ence  required.  Ph.D.  preferred.  Compe¬ 
titive  salary  depending  on  degree  and 
experience.  Deadline:  April  15.  Write  to 
James  Welke,  Chairman,  Department  of 
Communication,  University  of  Central 
Florida,  Orlando,  32816.  An  Equal 
Opportunity  Employer. 

JOURNALISM:  Assistant  professor 
(tenure  track)  to  teach  copy  editing  and 
layout,  news  editing,  public  relations, 
and  other  courses.  Graduate  degree(s) 
desirable;  terminal  degree  in  journalism 
or  related  field  and/or  outstanding 
professional  accomplishments 
preferred.  At  least  three  years  profes¬ 
sional  experience  and  evidence  of 
successful  teaching  preferred.  Salary 
competitive.  By  March  1,  send  applica¬ 
tion  letter,  resume,  publications 
samples,  and  reference  letters  to  Dr. 
Nancy  Topping  Bazin,  Chair;  English 
Department;  Old  Dominion  University; 
Norfolk,  VA  23508.  AA/EOE. 


TEACHING  ASSISTANTSHIPS 
will  be  available  for  experienced 
journalists  to  pursue  graduate 
study  beginning  in  August  1987. 
Please  contact  the  Graduate 
Coordinator,  Department  of 
Journalism,  University  of  Alaba¬ 
ma,  PO  Box  1482,  Tuscaloosa, 
AL  35487-1482. 
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HELP  WANTED _ 

_ ACADEMIC _ 

PUBLIC  RELATIONS-Business,  tenure- 
track,  full-time  faculty  position  avail¬ 
able  September  1987  at  Mount  Mercy 
College.  Requirements  include  master's 
degree  and  strong  background  in  writ¬ 
ing;  experience  in  marketing,  sales,  and 
teaching  preferred.  Responsibilities 
include:  teaching  courses  in  public 
relations  and  marketing  and/or  sales; 
supervision  of  public  relations  intern¬ 
ships;  academic  advising.  Teaching 
schedule  varies  with  day,  evening,  and 
weekend  classes.  Mount  Mercy  College 
is  an  independent  liberal  arts  college 
with  strong  professional  programs, 
located  in  Cedar  Rapids.  Iowa.  Send 
letter  of  application,  resume,  and 
names  of  three  references  by  February 
27,  1987  to:  Dr.  James  Grove,  Chair, 
English/Public  Relations,  Mount  Mercy 
College,  1330  Elmhurst  Dr,  NE,  Cedar 
Rapids.  lA  52402.  EOF/AA. _ 

ADMINISTRATIVE 

AGGRESSIVE  AD  manager  wanted  for 
small  daily,  to  direct  four  person  staff 
and  to  sell  major  accounts.  Send 
resume  and  salary  history  to  Ad  Mana¬ 
ger,  PO  Box  619,  Leesville,  LA  71446. 

CLASSIFIED/CIRCULATION  GENIUS 
NEEDED 

Creative,  aggressive,  hands-on  classi¬ 
fied  manager  genius  needed  to  build 
and  run  classified  department  at  grow¬ 
ing  group  of  3  paid  weeklies  and  1 
shopper  in  quaint  region  1  community. 
Successful  candidate  will  have  proven 
track  record  of  classified  sales  growth. 
Ability  to  hire,  train  and  motivate  tele¬ 
marketers  a  must.  Circulation  experi¬ 
ence  and  computer  familiarity  a  plus. 
Rush  resume,  cover  letter,  and  salary 
expectations  to  Box  1735,  Editor  & 
Publisher. _ 

GENERAL  MANAGER  for  Pennsylvania 
suburban  daily.  Advertising  and 
management  experience  required.  This 
under  10,000  daily  is  in  a  growing  farm 
and  tourist  area  within  20  minutes  of 
two  metro  areas.  Apply  to  Gary  Dalton, 
Tribune-Democrat,  PO  Box  340,  Johns- 
town,  PA  15907. _ 

PRESS  ASSOCIATION  MANAGER  for 
community  newspapers  of  Washington 
State  (WNPA).  Salary  D.O.E.,  benefit 
package.  Send  complete  resume  to: 
Box  1636,  Editor  &  Publisher. 

GENERAL  MANAGER  Bi-weekly  in 
southside  Virginia  is  looking  for  a  gener¬ 
al  manager  with  strong  background  in 
sales  and  some  editorial  experience. 
Energetic,  innovative,  hard  working 
person  wanted.  Pay  $20,000  and  up. 
Send  application  to  Publisher,  PO  Box 
667,  Halifax,  VA  24558. 

PUBLISHER 

Start-up  weekly  newspaper  circulation 
45,00(3,  in  California's  central  valley 
needs  publisher  to  make  this  well 
funded  plan  a  reality.  Drive  and  sales/ 
marketing  experience  essential.  Good 
chance  for  current  number  2  to  move 
up.  Salary  $28,000  to  $34,000.  Send 
letter,  resume  and  salary  expectations 
to  consultant.  Tim  Clark,  2160  Sterling 
Ave,  Menlo  Park,  CA  94025. 

_ ADVERTISING _ 

SALES-  Advertising  sales  manager  for 
weekly  shopper  chain.  Zone  9.  TMC 
publication  with  180,000  circulation. 
Must  have  shopper  experience.  Excel¬ 
lent  salary,  plus  bonus.  Send  resume  to 
Box  1668,  Editor  &  Publisher. 

CAREER  OPPORTUNITY 
Outstanding  opportunity  for  career 
minded  individual  as  retail  advertising 
manager  of  medium  sized  daily  in  Zone 
3  (university  community).  Top  perfor¬ 
mance  can  lead  to  number  1  ad  slot  or 
publishership  at  one  of  the  many 
community  weeklies  and  dailies  in  our 
group.  Box  1745,  Editor  &  Publisher. 


HELP  WANTED _ 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Excellent  opportunity  to  join  The  New 
Jersey  Heralri  as  our  number  two  adver¬ 
tising  executive.  Must  be  a  seasoned 
advertising  professional  who  can  moti¬ 
vate  and  train  sales  staff  in  all  advertis¬ 
ing  departments.  We  offer  a  competitive 
compensation  and  fringe  benefit  pack¬ 
age.  Send  resume  and  salary  history  to 
James  W.  Collins,  General  Manager, 
The  New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 

ADVERTISING  MANAGER 
New  Zone  3  weekly.  Strong  in  account 
sales,  personnel  training,  classifieds. 
For  right  candidate,  top  pay  and  bene¬ 
fits.  Send  resume  and  salary  history  to 
Box  1718,  Editor  &  Publisher. 

ADVERTISING  MANAGER  with  excel¬ 
lent  planning,  motivational  and  leader¬ 
ship  skills  needed  by  weekly/daily  news¬ 
paper  group  in  Zone  2  (ciruculation 
150,000).  Competitive  mid  to  high 
income  suburban  growth  area.  Respon¬ 
sibilities  include  sales,  art  and  classi¬ 
fied  departments.  Experience  in  both 
weekly  and  daily  sales  preferred.  Salary 
plus  commmission  including  excellent 
benefit  package.  Send  cover  letter  and 
resume  to  Box  1722,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  needed  to 
manage  a  staff  of  about  25,  including  a 
classified  department  and  a  telemarket¬ 
ing  operation  at  mid-20’s  circulation, 
7-day  newspaper  in  extremely  competi¬ 
tive  market.  Must  be  willing  to  compete 
for  major  accounts  as  well  as  carefully 
service  small  businesses.  Fitting  in  with 
existing  mangement  team  is  mandatory. 
Newspaper  is  part  of  a  group  in  Zone  8. 
Advancement  very  possible.  Excellent 
salary  and  benefits.  Reply  to  Box  1742, 
Editor  &  Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments,  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


MAJOR  regional  weekly  newspaper 
chain  seeks  experienced  advertising 
manager  with  solid  track  record.  A 
background  that  includes  aggressive 
sales  and  management  of  a  large  staff  is 
a  requirement.  This  high  profile  posi¬ 
tion  is  in  a  major  growth  market  and 
with  a  dynamic  company.  Write  stating 
full  qualifications  and  compensation 
requirments.  Zone  1.  Box  1709,  Editor 
&  Publisher. 


CAREER  OPPORTUNITY 
Outstanding  opportunity  for  career 
minded  individual  as  retail  advertising 
manager  of  medium  sized  daily  in  Zone 
3  (university  community).  Top  perfor¬ 
mance  can  lead  to  number  1  ad  slot  or 
publishership  at  one  of  the  many 
community  weeklies  and  dailies  in  our 
group.  Box  1745,  Editor  &  Publisher. 


HELP  WANTED _ 

_ ADVERTISING _ 

QUALITY  real  estate  tabloid  located 
San  Diego,  California  is  looking  for  a 
well  groomeo  individual  with  strong 
advertising  sales  background.  Potential 
for  advertising  director  position.  Candi¬ 
date  to  sell  major  accounts,  have  crea¬ 
tive  marketing  skills,  be-hard  charging 
with  a  can-do  attitude.  Unlimited 
opportunities  for  advancement.  Send 
cover  letter,  resume  and  salary  history 
to  Attention:  Publisher,  Today’s  Home, 
2785  Kurtz  St.,  Suite  10,  San  Diego, 
CA  92110. _ 

RETAIL  ADVERTISING  MANAGER  for 
50,000  daily  and  Sunday.  Prior  adver- 
tising  management  experience 
required.  Competitive  benefits.  Detail 
your  accomplishments  to  Gary  Dalton, 
Tribune-Democrat,  PO  Box  340,  Johns¬ 
town,  PA  15907. 

RETAIL  ADVERTISING  MANAGER 
Award  winning  18,000  circulation 
daily,  located  in  San  Francisco’s  beauti¬ 
ful  East  Bay  area,  seeks  finest  available 
retail  ad  manager. 

If  you  have:  solid  sales  track  record  in  a 
competitive  market. 

Exceptional  knowledge  of  modern  mark- 
eting  and  sales  management 
techniques. 

Infectious  ability  to  communicate 
these  to  others  and  inspire  them. 

We  offer:  top  salary,  incentive  plan  and 
benefit  package. 

Rapid  advancement  opportunity  within 
our  organization. 

Send  resume  and  salary  requirements 
to:  Lesher  Communications,  Personnel 
Dept.,  2640  Shadelands  Dr.,  PO  Box 
5088,  Walnut  Creek,  CA  94596-1088. 


ASSISTANT  CLASSIFIED 
MANAGER 

The  Fort  Worth  (Texas)  Star-Telegram 
(260,000  daily,  315,000  Sunday 
circulation)  is  looking  for  a  bright, 
aggressive  individual  with  3-5  years 
experience  as  CAM  or  Assistant  CAM 
with  a  solid  background  in  Classified 
advertising. 

This  position  needs  the  directional 
experience  that  a  dedicated  pro  can 
offer.  If  you’re  ready  for  a  new  challenge 
with  excellent  growth  opportunity, 
please  send  your  resume  including  past 
and  present  salary,  in  strictest  confi¬ 
dence,  to  Bill  Horton,  CA(D,  Star- 
Telegram,  400  West  7th,  Fort  Worth, 
TX  76102;  or  call  (817)  390-7530. 

A  Capital  Cities  Communications 
Property 

CLASSIFIED  ADVERTISING  MANAGER 
The  Santa  Cruz  Sentinel,  in  Santa  Cruz, 
California,  is  looking  for  an  experienced 
Dassified  Advertising  Manager.  Posi¬ 
tion  is  open  due  to  retirement.  Individu¬ 
al  should  have  competitive  market 
experience,  full  knowledge  of  classified 
systems,  telemarketing  and  outside 
sales  experience,  enthusiasm,  and  new 
ideas.  Staff  consists  of  a  supervisor, 
eight  telephone  ad  visors,  and  two 
outside  salespersons.  We  offer  a 
competitive  salary  and  full  benefits. 
Send  resume  and  salary  requirements 
to:  Scott  Haskins,  Advertising  Director, 
Santa  Cruz,  Sentinel,  207  Church 
Street,  Santa  Cruz,  California,  95060. 


To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 

EDITOR  &  PUBLISHER  for  January  31.  1987 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  SALES  MANAGER  for 
competitive  Gulf  Coast  daily.  Position 
requires  proven  motivator  with  aggres¬ 
sive  marketing  skills.  Excellent  salary 
and  benefit  package.  Send  resume  and 
salary  history  to  Box  1697,  Editor  & 
Publisher. 


CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver,  37365  Central 
Mont  Place,  Fremont,  CA, 94536. 


DISPLAY  ADVERTISING  MANAGER 
Zone  9  daily  offers  challenging  new 
opportunity  for  experienced  advertising 
and  sales  management  professional. 
Reporting  to  the  vicepresident  of  adver¬ 
tising  responsibilities  foucs  on  budget¬ 
ing,  revenue  growth,  planning  strate¬ 
gies,  and  coordinating  field  sales.  Send 
resume,  cover  letter  and  salary  history 
to  Box  1739,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  INSTALLATION-  Project 
Manager  creative  data  systems,  a  high 
growth  Kansas  City  based  software  firm, 
marketing  nationally  to  the  publishing 
industry,  seeks  a  proven  results 
oriented  individual  to  assume  the  posi¬ 
tion  of  project  manager.  This  position 
reports  directly  to  the  Vice  President- 
Circulation  Metro  Newspapers  of  the 
company.  Responsibilities  include 
project  installation  management  and 
development  of  system  installers.  Posi- 
ton  would  require  travel.  The  ideal 
candidate  must  have  the  ability  to 
manage  long  term  projects  and  commu¬ 
nicate  effectively  at  the  publisher  level. 
Salary  and  bonus  incentive  are 
commensurate  with  experience  level 
and  performance.  Please  send  a  resume 
with  qualifications  and  salary  require¬ 
ments  to  Creative  Data  Systems  Inc., 
9300  West  110  St.,  Suite  150,  Over¬ 
land  Park,  KY  66210. 


SALES  MANAGER  CIRCULATION  MANAGER  We’re  look- 

If  you  are  sales  oriented,  competitive, 

creative  and  energetic  with  strong  ofiepfed  person  for  30,000  daily.  Orie 
people  skills,  you  may  be  just  the  who  is  prOTOtion  conscious  and  people 
person  we  need  as  sales  manager  of  the  Good  opportunity  for  an  exper- 

Daily  Journal.  Our  newspaper  is  located  1®’’®®°,  o 

in  a  highly  competitive,  exciting,  centr- 

al  Indiana  metro  area  (Zone  5).  If  you  ton,  NO  2/215 _ 

have  the  above  qualifications,  send  your  CIRCULATION  DIRECTOR 

resume  to  (llorida  Stonecipher,  Adver-  ggy  ^jgHy  geeks  aggressive,  hands- 

on  service  oriented  circulation  director 


con-r  11-  IM/1C101  on  service  oriented  circulation  director 

699,  Franklin,  IN  46131. _  highly  competitive  market.  Candi- 

TELEPHONE  SALES  SUPERVISOR  ^®^®  f®®st  be  results  oriented  and  know- 
70,0000  circulation  Zone  2  New  York  ledgeable  in  all  phases  of  service,  sales. 
City  PMSA  Metro  Daily  needs  a  take  and  collectiori  techniques.  Must  be  a 
charge  telephone  sales  professional  leader  and  able  to  immediately  take 
with  excellent  sales,  administrative  control  to  produce  results.  Send 
training  and  organizational  skills  to  resume,  cover  letter  and  Mlary  history 


supen/ise  a  ten  person  staff. 


to:  Times  Tribune,  245  Lytton  Ave., 


Your  abilities  are  more  important  to  us 

than  your  experience.  Send  resume  and  Hdf®an  Resources.  EUE. 

salary  history  to:  Box  1682,  Editor  &  _ 

Publisher. _  DISTRIBUTION  MANAGER 

VP  SALES  Current  and  future  openings  for  DM  in 

The  Tucson  division  of  a  Fortune  500  ^^®  following  markets:  San  Diego, 
communications  company  has  an  i 

immediate  opening  for  a  VP  sales.  The 

candidate  must  have  at  least  5  years  of  Memphis.  Monthly  publication, 
outside  sales  management  experience  5-day  work  week.  Day  time  schedule, 
with  strengths  in  planning,  budgeting,  you  will  supervise  2  to  4  carriers.  No 
recruiting,  training  and  motivating  the  Salary  $16,000  to 

sales  force.  Please  send  resume  and  $19,000  a  year  plus  generous  auto 
salary  history  to  H. FI. D.M. /Tucson,  allowance  and  full  company  benefits. 
Attention  President,  1861  West  Grant  ^®®®*  resurrie  immediately  to: 


Road,  Tucson,  AZ  85745. 


ARTIGRAPHICS 


ARTIST  NEEDED  for  sophisticated 
informational  graphics  at  growing 
medium  sized  daily  in  NY  metropolitan 
area.  Speed  and  color  experience 
important.  Macintosh  know-how  desir¬ 
able.  Call  (914)  694-5055. 


Tom  K.  Scardino 
National  Circulation  Director 
Flaas  Publishing  Company 
3119  Campus  Dr. 
Norcross,  GA  3007 1 
EOE 


HOME  DELIVERY  DIVISION  MGR. 
Looking  for  a  step  up?  This  competitive 
metro  in  Zone  9  currently  has  several 
ASSISTANT  ART  DIRECTOR  positions  available  for  home  delivery 
If  you  can  design  interesting  pages,  division  managers.  These  positions  are 
know  news  when  you  see  it,  know  how  to  responsible  for  the  direct  supervision  of 
find  good  photographers  and  good  our  home  delivery  independent 
photographs  around  the  country,  can  contratctors.  Must  be  street  wise  in 
work  well  with  editors  and  production  sales,  se'vice  and  collections,  and  know 
people  and  aren't  too  proud  to  do  your  how  to  run  a  dealership.  Knowledge  of 
own  mechanicals  if  perfection  is  what  comput^irized  circulation  functions 
you  want,  then  this  weekly  4-color  helpful.  Send  full  resume  of  back- 
newspaper  position  IS  for  you.  And  if  ground  and  experience,  including 
you're  really  good,  you'll  assist  art  direc-  salary,  sizes  of  newspapers  worked  for 
tor  in  projects  ranging  from  special  and  type  of  operation  to  Box  1740, 
sections  to  slick  magazines.  We  need  Editor  &  Publisher 
someone  with  experience,  so  send 

me'nuo  c'L.Tufrie'?  1  lllh  AvrSulfe  SOUTH  ER  N  CALI  FOR  N I A  c^ 


900  New  York  NY  10011  newspaper  interested  in  interviewing 

9UU,  iNew  YorK,  INT  luuii. _  aggressive  sales  oriented  Circulation 

CIRCULATION  Manager  of  8-15,000  daily.  In  the 

process  of  implementing  new  and  inno- 
CIRCULATION  DIRECTOR  vative  Circulation  program.  We  are  a 

The  Butler  Eagle  Circulation  Director  is  member  of  a  nationwide  chain  of  news- 
retiring  after  32  years.  Great  opportuni-  papers  that  would  offer  above  average 
ty  for  hands-on  manager  who  can  oper-  opportunity  to  individual  chosen.  Excel- 
ate  a  tight  department  for  31,000  daily,  lent  benefit  plan.  Salary-Commission 
Mail  resume  in  confidence  with  experi-  Open.  Send  complete  resume  or  letter 
ence,  salary  requiremets  to  V.  Wise,  of  introduction  tO:  Box  1741,  Editor  & 
Butler  Eagle,  Butler,  PA  16003.  Publisher. 

EDITOR  &  PUBLISHER  for  January  31,  1987 


HELP  WANTED 


ARE  YOU  GOOD?  Small  New  Jersey 
daily  in  very  competitive  market  needs 
aggressive  and  talented  Sunday  editor 
to  help  us  shape  up  our  Sunday  pack¬ 
age.  The  person  we’re  looking  for  must 
know  news-  how  to  find  it,  assign  it,  edit 
it,  design  it,  lay  it  out,  and  move  it. 
Must  have  track  record  in  working  with 
reporters.  Excellent  layout  skills  imper¬ 
ative.  Good  opportunity  for  skilfull  copy 
editor  at  midsize  daily  or  city  editor  at 
small  daily  to  move  up.  Position  also 
requires  doing  a  regular  special  section 
and  occasionally  helping  out  on  copy 
desk.  Nine  to  fiver’s  need  not  apply. 
Salary  mid,  $20’s.  Send  resume,  refer¬ 
ences  and  three  tearsheets  of  layouts  to 
Box  1670  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
We're  looking  for  a  top  flight  assistant 
city  editor  at  this  4  editon  all  day  paper 
with  a  circulation  of  125,000  and  the 
ninth  highest  metro  area  penetration. 
We’re  located  in  scenic  Blue  Ridge 
Mountain  area  with  a  moderate  climate 
and  the  second  lowest  cost  of  living 
among  major  markets.  5  years  of  report¬ 
ing  and  or  editing  experience  is  desired, 
but  most  of  all  we’re  looking  for  some¬ 
one  with  exceptional  skills,  a  person 
who  has  imaginative  ideas  and  knows 
how  to  develop  them  into  stories,  some¬ 
one  who  can  lead  reporters  and  edit 
aggressively,  and  someone  who  can  run 
the  city  desk  with  little  or  no  supervi¬ 
sion.  Send  a  resume,  clips,  1  page 
autobiography  to:  William  K.  Warren, 
Managing  Editor,  Roanoke  Times  and 
World  News,  PO  Box  2491,  Roanoke, 
VA  24010.  An  equal  opportunity 
employer. 


ASSOCIATE  EDITOR 
Challenging  opportunity  to  write  about 
farm  business  for  up  and  coming 
national  magazine.  Competitive  salary. 
Send  resume,  clips  to  Claudia  Waterloo, 
FarmFutures,  330  E.  Kilbourn,  Milwau¬ 
kee,  Wl  53202. 


ASSOCIATE  EDITOR 
Good  writer  with  experience  needed  for 
fast-growing  monthly  newspaper  on 
woodworking  for  the  professional  and 
hobbyist.  Must  have  the  ability  to 
generate  and  pursue  story  ideas,  and 
write  well-rounded  hard  news  and 
features  with  flair.  Woodworking  know¬ 
ledge  a  plus.  Competitive  salary.  Send 
resume  and  clips  to;  Editor,  Woodshop 
News,  Soundings  Publications,  Pratt 
Street,  Essex,  CT  06426. 


BUSINESS  WRITER 
We’re  looking  for  a  talented,  productive 
business  writer  to  join  the  business 
section  of  the  200,000  circulation 
Dayton  Daily  News  and  Journal  Herald, 
This  is  a  job  for  a  hot  shot;  an  exper¬ 
ienced  professional  who  can  do  daily, 
Sunday  and  project  work;  who  can  write 
with  authority  and  power;  who  can  dig 
below  events  to  explain  their  signifi¬ 
cance  to  readers;  who  wants  to  be  part 
of  a  team  building  a  leading  business 
section.  Send  resume  and  clips  to  Jon 
Talton,  Business  Editor,  Dayton  Daily 
News,  and  Journal  Herald,  4th  and 
Ludlow  Sts.,  Dayton,  OH  45402.  Equal 
Opportunity  Emplover. 

ASSOCIATE  EDITOR,  REPORTERS 
Sought  by  upstate  New  York  business 
paper  recently  acquired  by  American 
City  Business  Journals,  the  nation’s 
leading  business  weekly  group.  Daily 
experience  required;  business  back¬ 
ground  preferred.  Excellent  pay,  bene¬ 
fits.  Send  resume,  clips  to  Paul  Eric- 
son,  Editor,  Rochester  Business  Jour¬ 
nal,  55  St.  Paul  St.,  Rochester,  NY 
14604. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR  Central  New 
York’s  leading  newspaper  seeks  an 
assistant  city  editor  with  reporting  back¬ 
ground,  editing  skills  and  the  ability  to 
supervise  daily  copy  and  major  projects. 
Respond  with  letter,  resume  and 
samples  of  your  work  to  Mark  Libbon, 
City  Editor,  The  Post-Standard,  PO  Box 
4818,  Syracuse,  NY  13221. 


BUSINESS  JOURNALISTS 
New  York  City  based  financial  services 
daily  seeks  to  fill  the  following  editorial 
positons: 

ASSISTANT  FEATURE  EDITIONS 
EDITOR 

We  need  a  self  starter  who  can  take 
process  from  concept  through  printed 
page. 

COPY  EDITOR 

MORTGAGE  FINANCE  REPORTER 
BANK  AUTOMATION  REPORTER 
WASHINGTON  REPORTER 
Please  specify  position  you’re 
interested  in.  Send  resume,  cover 
letter,  and  salary  history  to:  Box  1725, 
Editor  &  Publisher, 


BUSINESS/GENERAL  Assignment 
Reporter  for  growing  exciting  17,000 
daily.  Experience  and  interest  in  busi¬ 
ness  preferred.  Send  resume  and  clips 
by  February  18,  to  Dan  Dillon,  City 
Editor,  Grants  Pass  Daily  Courier,  PO 
Box  1468,  Grants  Pass,  OR  97526, 


CENTRAL  FLORIDA  16-20  page  weekly 
has  news-feature  opening  for  all  around 
experienced  reporter.  Enjoy  Florida 
living  while  working  on  a  prize  winning 
newspaper.  Send  complete  resume, 
housing  needs  and  salary  expectations 
to  Lake  Wales  NEWS,  PO  Box  31,  Lake 
Wales,  FL  33859-0031. 


BUSINESS  REPORTER:  we’re  looking 
for  an  aggressive,  thorough  reporter  who 
will  help  expand  coverage  of  business 
issues  at  a  growing  northern  New 
England  statewide  daily.  Send  resume, 
clips  to  Box  1744,  Editor  &  Publisher. 


FREELANCE  WRITERS  tor  award 
winning  trade  magazine  serving  compu¬ 
ter  dealers.  Must  know  products  and 
industry.  Send  resume,  clips  to  Tom 
Farre,  PO  Box  1952,  Dover,  NJ  07801. 

FREELANCE  WRITERS  and  photogra¬ 
phers  In  every  state.  Articles  on  the 
alcohol  beverage  industry  for  trade 
newspaper.  Resume,  clips  to  Jean 
Marie  McKowen,  Box  283,  Wayne,  NJ 
07470. 


FREELANCING— 
The  First  30  Days 

Start  your  freelance  career  pro¬ 
fitably.  Work  how  you  want, 
when  you  want,  right  from  the 
beginning.  210  page  book  tells 
how  to  find  clients,  win  assign¬ 
ments  and  make  big  profits  right 
from  the  start.  Author  started  in 
1980,  became  profitable  in  two 
weeks,  now  makes  six-figure  in¬ 
come.  Book  tells  you  everything 
you  need  to  know.  No  wasted 
chapters  on  grammar,  office  de¬ 
cor,  etc.  Nothing  but  the  techni¬ 
ques  you’ll  need  during  the  first 
30  days  of  freelancing  (and  the 
next  30  days  after  that  and  the 
next  and  the  next).  Money-back 
guarantee,  so  tear  out  this  ad 
now  and  order  your  copy  today. 
Send  $14.95  to  Bill  Coan,  606 
Kessler  Drive,  Neenah,  Wl 
54956. 


HELP  WANTED 


EDITORIAL 


CHANCE  TO  GROW.  Join  a  bright 
friendly  staff  in  pleasant  region  with 
access  to  recreation  and  capital  areas. 
Reporter  in  first  2-3  veal’s  of  experience 
can  develop  here.  Resume,  references, 
clips  to  Mai  Provost,  Managing  Editor, 
The  Recorder,  1  Venner  Rd.,  Amster¬ 
dam,  NY  12010. 


CITY  DESK  Do  you  believe  a  daily  news 
budget  is  a  work  of  art?  Are  you  relent¬ 
less  in  anticipating  and  chasing  the 
news?  Can  you  assign  and  edit  stories 
well  enough  to  earn  the  admiration  of  a 
talented  staff?  Good.  You’re  the  one  we 
want.  Send  letter,  resume  and  clips  to 
Phil  Gruis,  Deputy  Managing  Editor, 
The  Spokesman  Review  and  Spokane 
Chronicle,  PO  2160,  Spokane,  WA 
99210. 


CITY  EDITOR  &  COPY  EDITOR 
The  Miami  Herald’s  daily  Spanish- 
language  AM  newspaper,  El  Miami 
Herald,  needs  two  experienced  journ 
alists  with  excellent  command  of  writ¬ 
ten  and  spoken  Spanish,  well  versed  in 
Latin  American  affairs,  to  immediately 
join  our  staff  of  20  in  Miami,  Florida  as, 
respectively.  City  Editor  and  Copy 
Editor.  Letter,  resume,  and  salary 
sought  to:  Angel  Castillo,  Jr.,  Assistant 
Managing  Editor/News,  One  Herald 
Plaza,  Miami,  EL  33132-1693. 


COME  HOME  TO  MAINE.  We  seek  two 
reporters  for  weekly  papers  in  the  lakes 
and  mountains  of  Maine  and  New 
Hampshire.  Send  resume  and  clips  to 
Julie  Hamlin,  Personnel  Director, 
James  Newspapers,  Norway,  ME 
04268.  (207)  743-7011. 


EDITORIAL  PAGE  editor  for  small  7  day 
AM  in  mid  South.  University  town.  Near 
metro  area.  Want  lucid,  polished  writer, 
solid  thinker.  Moderate  view.  Daytime 
hours,  M-F.  Box  1711,  Editor  & 
Publisher. 


EDITORIAL  PAGE  EDITOR 
The  Southern  Illinoisan  needs  someone 
with  fire  and  new  ideas  to  continue  a 
tradition  of  community  and  regional 
leadership.  We  offer  lots  of  work— this 
is  a  one-man-band  job  writing  and 
laying  out  6  pages  weekly— in  a  beauti¬ 
ful  university-city  location.  Excellent 
pay  and  benefits  as  part  of  a  well-run 
newspaper  group.  Resume,  salary 
history  and  a  dozen  recent  clips  (editor¬ 
ials  and  other  opinion  writings)  to  Peter 
Selkowe,  Editor,  The  Southern  Illinoi¬ 
san,  PO  Box  2108,  Carbondale,  IL 
62901. 


EDITORIAL  PAGE  EDITOR  quality  daily 
and  Sunday  in  Zone  2  needs  a  creative 
editor  and  writer.  We  are  strong  in  local 
comment,  but  you  will  also  be  writing 
on  subjects  from  Washington  to 
Warsaw.  Send  letter  outlining  your 
interests  and  strengths,  a  resume  and 
clips.  Box  1726,  Editor  &  Publisher. 


EDITOR-PUBLISHER  for  a  twice  weekly 
North  Georgia  community  newspaper 
with  daily  potential.  Modern  offices  no 
production  responsibility.  One  hour 
from  Atlanta.  Please  send  resume  to 
Box  1686,  Editor  &  Publisher. 


EDITOR 

Ten  year  old,  rapidly  growing  weekly 
news  and  lifestyle  tabloid  magazine  has 
an  opening  for  an  editor  who  can  write 
and  edit  as  well  as  manage  a  staff  of 
four  reporters  and  numerous  free¬ 
lancers.  Strong  tradition  for  hard  hitting 
reporting.  Circulation  50,000.  Strong 
use  of  process  color.  Join  our  fast  grow¬ 
ing  publishing  company  can  be  respon¬ 
sible  for  not  only  our  news  weekly  but 
for  editorial  direction  on  our  other  publi¬ 
cations.  Competitive  salary,  experience 
required.  Send  resume  and  samples  to 
Christopher  Nesbitt,  Publisher,  Nova 
Publishing  Co.,  PO  Box  1000,  Worces¬ 
ter,  MA  01614, 

52 


HELP  WANTED 


EDITORIAL 


EDITOR  PROGRESSIVE  Zone  2  weekly 
proup  seeking  an  editor  for  100  year  old 
flagship  paper.  Manage  a  staff  of  18. 
Candidate  should  have  excellent  editing 
and  layout  skills,  superb  news  judg¬ 
ment,  must  motivate  and  reward  staf¬ 
fers.  Community  involvement  a  must!  If 
local  journalism  is  your  life,  we  want 
you.  This  is  an  excellent  opportunity  to 
join  a  progressive,  growing  company  in 
a  top  position.  Write  to  us  explaining 
why  you  are  the  right  person.  Box  1724, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR-  Zone  2,  south 
western  Pennsylvania  newspaper  (with 
a  circulation  28,600  daily  29,600 
Sunday)  is  seeking  an  aggressive  highly 
skilled  editor  who  has  a  thorough  know¬ 
ledge  of  all  facets  of  the  news  depart¬ 
ment,  including  general  news,  sports, 
features,  business  and  layout.  Candi¬ 
date  must  have  excellent  management 
and  communication  skills,  and  a 
commitment  to  excellence.  Send  a 
detailed  resume  and  salary  require¬ 
ments  to  Box  1664,  Editor  &  Publisher. 


EXECUTIVE  SPORTS  EDITOR 
THE  CHARLESTON  GAZETTE  seeks 
person  to  manage  sports  department, 
not  cover  big  game.  Should  be  strong  on 
planning,  layout,  motivation,  and 
believer  that  in  principle  sports  is  news. 
Staff  of  six.  Seven-day  publication. 
Competitive  salary  and  benefits.  Write 
Don  Marsh,  Gazette,  Box  2993,  Char¬ 
leston,  WV  25330. 


FEATURES  EDITOR  The  Bradenton 
Herald  on  the  west  coast  of  Florida  is 
looking  for  a  person  who  can  translate 
our  lifestyle,  the  agony  and  the  ecta- 
sies,  into  good,  readable  stories  and 
well  designed  sections.  This  idea 
person  will  supervise  7  people.  Experi¬ 
ence  necessary.  Write  to  The  Bradenton 
Herald,  102  Manatee  Ave,  Attention 
Personnel,  Bradenton,  FL  33505.  A 
Knight-Ridder  Newspaper. 

EOE  MFHV 


GOVERNMENT  JOBS  $16,040- 
$59,230'yr.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


EDITOR/WRITER  Dynamic  and  expand¬ 
ing  business  publisher  seeks  editor  for  a 
16  page  monthly  publication  for  mana¬ 
gers.  Must  be  able  to  research,  write, 
and  edit  the  entire  publication.  Thour- 
ough  knowledge  of  business  and  experi¬ 
ence  in  business  publications  indis¬ 
pensable.  Job  requires  total  dedication 
and  long  hours  under  pressure  of  dead¬ 
line.  A  9  to  5  person  would  not  survive 
here.  We  offer  competitive  salary  and 
benefits,  and  opportunity  to  advance  in 
a  rapidly  expanding  publishing  enviro- 
ment.  Send  resume  and  your  best  writ¬ 
ing  and  editing  samples  to  Paul  Jacob, 
Business  Research  and  Communica¬ 
tions,  203  Calle  Del  Oaks,  Monterey, 
CA  93940. _ 

MANAGING  EDITOR  tor  75,000  circu¬ 
lation  Waterbury  Sunday  Republican. 
Strong  editing  and  layout  skills 
required.  Must  have  familiarity  with 
entire  Sunday  package.  Excellent  salary 
and  fringe  benefits.  Send  responses  to 
Personnel  Manager,  PO  Box  2090, 
Waterbury,  CT  06722. 

MEDICAL  WRITER  Aggressive  creative 
reporter  sought  for  rapidly  expanding 
medical  beat  at  Nashville’s  PM  news¬ 
paper  with  70,000  circulation.  Beat 
includes  coverage  of  medical  research 
at  the  city’s  two  medical  schools,  health 
news  at  15  area  hospitals,  major  health 
management  companies  and  health 
policy  set  at  the  state  capital.  Also  will 
work  with  senior  medical  writers  on 
investigative,  in-depth  projects.  Not  an 
entry  level  position.  Send  resume  and 
appropriate  clips  to  Joe  Worley,  Execu¬ 
tive  Editor,  Nashville  Banner,  1100 
Broadway,  Nashville,  TN  37202. 


HELP  WANTED _ 

_ EDITORIAL _ 

GROW  IN  THE  SUN 
Aggressive  dailies  want  a  copy  editor 
with  strong  layout  interest  and  potential 
plus  a  desire  to  grow.  Excellent  salary 
and  fringes.  Contact  Baxter  Omohun- 
dro,  Ledger-Enquirer,  Box  711,  Colum¬ 
bus,  GA  31994. 

JEWISH  WEEKLY  NEWSPAPER  in 
Washington,  D.C.  seeks  energetic, 
experience  editor  to  lead  talented  team 
of  writers.  Must  have  solid  journalism 
and  management  skills,  ability  to  over¬ 
see  layout  and  design,  news  judgment, 
and  a  thorough  knowledge  of  American 
Jewish  community,  Israel  and  national 
politics.  Send  resume,  references  and 
clips  to  Box  1734,  Editor  &  Publisher. 

METRO  EDITOR  for  a  "growing  fast" 
Chicago  suburban  daily.  Need  someone 
who  can  work  with  copy  and  people. 
Lead  and  teach.  Daily  emphasizes 
community  news  but  with  full  line  of 
news  and  features.  We’re  good  but  want 
to  get  better.  Position  requires  strong 
people  skills.  Tell  us  how  you  do  it. 
State  salary  needs.  The  Daily  South- 
town,  a  Pulitizer  Community  newspap¬ 
er,  5959  South  Harlem,  (Chicago,  IL 
60638. _ 

MILLIONAIRE 
SUCCESS  TECHNIQUES 
Millionaire,  a  new  national  magazine, 
needs  experts  to  contribute  to  a  regular 
feature  on  success  techniques  written 
for  a  sophisticated  audience.  Strong 
writing  skills  and  solid  credentials 
required.  Send  resume  and  samples  to 
Millionaire,  PO  Box  2903,  West  Palm 
Beach,  FL  33402. 

MILLIONAIRE 

PERFORMING  ARTS 
Millionaire,  a  new  national  magazine, 
needs  writers  to  contribute  to  a  regular 
feature  on  the  performing  arts.  Candi¬ 
dates  should  be  well  versed  on  their 
chosen  subject  and  able  to  establish 
credentials  in  one  of  the  performing 
arts.  Send  resume  and  samples  to 
Millionaire,  PO  Box  2903,  West  Palm 
Beach,  FL  33402. 

MILLIONAIRE 

FREE  ENTERPRISE 
Millionaire,  a  new  national  magazine, 
need  experts  to  contribute  to  a  regular 
feature  on  the  economy.  Candidates 
should  have  solid  professional  and  writ¬ 
ing  credentials  and  be  able  to  address  a 
sophisticated  audience.  Send  resume 
and  samples  to  Millionaire,  PO  Box 
2903,  West  Palm  Beach,  FL  33402. 

NEWS  EDITOR  sought  for  20,000 
circulation  daily  in  Western  Massa¬ 
chusetts  with  40-plus  staff  and  reputa¬ 
tion  for  strong  community  coverage. 
Requirements  include  experience  as  a 
reporter  and  editor,  ability  to  delegate 
and  communicate,  good  graphics  and 
copy  editing  skills.  Will  coordinate  day- 
to-day  newsgathering  and  supervise 
copy  desk.  Reply  to' James  Foudy, 
Editor,  Daily  Hampshire  Gazette,  PO 
Box  299,  Northampton,  MA  ()1061. 

NEWS  EDITOR  for  6,000  six-day  after¬ 
noon  daily  in  Zone  7.  VDT,  AP  fast  wire, 
laser  printer.  Experience  a  plus.  Send 
full  resume  with  salary  requirements  to 
Box  1720,  Editor  &  Publisher. 

NEWS  EDITOR  Challenging  opportunity 
with  growing  daily  in  region  7  College 
City.  Need  aggressive  newsperson  with 
at  least  4  years  reporting  and  copy  desk 
experience  to  lead  young  news  staff. 
Good  weekly  journalist  will  be  consid¬ 
ered.  Midwesterners  preferred.  Paper 
emphasizes  heavy  local'regional  cover¬ 
age  and  news  editor  will  be  responsible 
for  developing  assignments  to  meet  this 
demand.  Some  writing  and  desk 
included.  Please  send  salary  require¬ 
ments,  letter,  resume  and  clips  to  Box 
1710,  Editor  &  Publisher. 

EDITOR  & 


_ HELP  WANTED _ 

_ .EDITORIAL _ 

ENTRY  LEVEL  Reporting  position  avail¬ 
able.  Chance  to  work  on  award  winning 
community  weekly  in  southeastern 
Arizona.  Friendly  rural  atmosphere. 
Position  involves  news  and  feature  writ¬ 
ing.  Layout  and  photography  skills 
required.  Send  responses  to  Debbie 
Romano,  Editor,  Eastern  Arizona  Cour¬ 
ier,  PO  Box  N,  Safford,  AZ  85548. 

NIGHT  EDITOR  needed  for  19,000 
circulation  AM  daily  in  Central  Mary¬ 
land,  Must  be  skilled  at  layout  and 
managing  people.  Must  work  well  under 
deadline  and  have  demonstrated  ability 
to  make  solid  news  judgments  and 
production  decisions  quickly.  Send 
layout,  writing  samples  and  salary 
requirements  to;  Editor,  Caroll  County 
Times,  PO  Box  346,  Westminster,  MD 
21157. 

PHOTO  ASSIGNMENT  EDITOR  for  a 
major  metropolitan  daily.  Photographic, 
picture  editing  and  photo  assignmient 
experience  preferred.  Photo  depart¬ 
ment’s  number  two  position.  Strong 
people  and  management  skills  that 
enable  one  to  work  effectively  with 
photographers,  reporters  and  other 
editors  required.  Seeking  mature, 
dependable,  organized  and  hardworking 
candidates.  Apply  in  writing  only  to: 
Judith  Calson,  Director  of  Photography, 
The  San  Francisco  Examiner,  PO  Box 
7260,  San  Francisco,  CA  94120. 

PICTURE  EDITOR 
The  Orange  County  Register 
We  are  searching  for  a  picture  editor 
with  proven  experience.  Someone  who 
has  excellent  editing,  supervisory  and 
organizational  skills.  The  person  should 
have  had  shooting  experience  and  be 
able  to  earn  the  respect  of  a  Pulitzer 
Prize  winning  photo  staff.  We  encour¬ 
age  women  and  minorities  to  apply. 
Send  cover  letter,  resume  and  portfolio 
to  Mike  Whitehead,  Assistant  Managing 
Editor,  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701. _ 

REPORTER 

Needed  for  an  upstate  South  Carolina 
semi-weekly,  currently  a  national  blue 
ribbon  newspaper.  Applications  invited 
from  EXPERIENCED  reporters  ready  to 
start  up  the  ladder  to  editor  of  this 
award  winning  newspaper.  Give 
complete  information  as  to  experience, 
education  and  salary  expected.  Top 
entry  level  reporters  also  invited  to 
apply.  Box  1707,  Editor  &  Publisher. 

REPORTER  for  weekly  Connecticut 
legal  newspaper,  part  of  national  chain. 
Wide  variety  of  news  and  features, 
including  legal  trends,  law  firm  news, 
legislative  issues,  trials.  Creative,  high¬ 
ly  talented  staff.  Strong  writing  style,  2 
plus  years  reporting  experience  and  law 
degee  a  must.  Send  clips  and  resume 
to:  Senior  Editor,  Connecticut  Law 
Tribune,  Stamford  Landing,  62  South- 
field  Ave,,  Stamford,  CT  06902. 

REPORTER  for  government,  trials,  cop 
beats.  Salary  $10,400.  Cover  letter, 
resume,  references,  3  clips  to  Alan 
Blanchard,  Managing  Editor,  Clovis 
News-Journal,  Clovis,  NM  88101. 

REPORTER 

American  Banker,  the  daily  financial 
newspaper,  seeks  aggressive  reporter  to 
cover  Washington  scene.  Experienced 
banking  writer  to  report  on  regulatory 
agencies,  congress  as  part  of  5  person 
bureau.  Salary  commensurate  with 
experience.  Resume,  clips  to  R.T., 
American  Banker,  911  National  Press 
Building,  Washington,  DC  20045.  No 
calls. 

REPORTER  WANTED  for  Los  Angeles 
bureau  of  national  television  industry 
trade  newspaper.  Send  resume  to 
Editor,  Multichannel  News,  300  S. 
Jackson  St.,  Denver,  Co  802(39. 

PUBLISHER  for  January  31,  1987 


HELP  WANTED 


_ EDITORIAL _ 

NATIONAL  SALES  Representative 
needed  to  sell  syndicated  fashion  and 
craft  feature  to  newspapers.  Requires 
high-energy  person  who  enjoys  travel. 
Send  resume  to  Mr.  Edward  Zeik,  Read¬ 
er  Mail  Inc.,  62-10  Northern  Blvd., 
Woodside,  NY  11377. 


REPORTER 

Small  Texas  daily  seeks  reporter  who 
wants  to  prove  talent  and  then  advance. 
Show  us  you're  a  quality  producer  and 
we  will  see  that  you  advance.  Bright 
recent  graduates  will  be  considered. 
Call  Darrell  Berkheimer,  Managing 
Editor,  Big  Spring  Herald,  (915) 
263-7331. 


REPORTER  WANTED  for  Texas  Gulf 
Coast  daily  (circulation  8.000)  will  cover 
beats  and  write  features.  Entry  level  will 
be  considered.  Send  clips,  resume  to 
Box  1551,  Bay  City,  TX  77414. 


HELP  WANTED 


EDITORIAL 


REPORTER 
WITH  EXPERIENCE 
A  monthly  business  magazine  in 
southern  New  Hampshire  seeks  a  writer 
with  strong  journalism  credentials  who 
can  cover  complex  issues  and  write  an 
occasional  feature  with  flair.  Applicants 
must  have  a  minimum  of  3  years  experi¬ 
ence.  Please  submit  samples  of  written 
work  that  emphasize  your  versatility.  Do 
not  call.  Send  correspond¬ 
ence  to:  Editor,  Business  N  H,  177  E. 
Industrial  Dr.,  Manchester,  NH  03103. 


"TOP  GUN"  Experienced  news  reporter 
to  handle  tough  assignments  on  our 
16,000  pm  7  day  paper  in  South  West 
Louisiana.  Minimum  3  years  profes¬ 
sional  experience  required. 
$15-$20,000  to  start.  The  Daily 
Iberian,  PO  Box  1270,  New  Iberia,  LA 
70561. 


HELP  WANTED 


EDITORIAL 


SPORTS  COLUMNIST  needed  to  do 
weekly  sports  column  on  freelance  basis 
for  central  Massachusetts  weekly.  Box 
1723,  Editor  &  Publisher. 


MAILROOM 


MAILROOM 

ASSISTANT  MANAGER 
We  need  an  assistant  for  the  mailroom 
manager  of  this  medium-size  morning 
daily/Sunday  newspaper  in  one  of  the 
most  desirable  living  locations.  North¬ 
ern  California. 

We  have  a  brand  new  facility  with  state- 
of-the-art  Ferag  mailroom  packaging 
and  inserting  equipment.  The  person 
we  are  looking  for  will  be  a  strong  line 
foreman  who  has  the  ability  to  assist  the 
large,  sophisticated  mailroom 
operation. 


HELP  WANTED 


_ PRESSROOM _ 

PRESSMAN  full  time  for  early  morninig 
paper.  Needs  at  least  2  years  experi¬ 
ence  on  WEB  offset.  Harris  press  know¬ 
ledge  preferred.  Excellent  pay  and 
benefits.  Send  resume  to  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach,  FL  32961. _ 


THE  INDUSTRY‘S 
MEETING  PLACE 
Classified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


SMALL  NORTHERN  New  England  daily 
needs  a  top-flight  shooter  to  direct  a  3 
1/2-person  department.  We’re  looking 
for  an  energetic  leader  with  experience 
in  color  and  layout.  Salary  in  mid  $20's. 
We  have  our  own  scanner  and  color 
processor.  Send  resume  and  clips  to 
Box  1696,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  daily  with  a 
circulation  of  85,000  seeks  art  critic  to 
join  10-member  feature  staff.  Success¬ 
ful  applicant  will  have  several  years 
experience  covering  the  arts  including 
plays,  art  exhibit  and  classical  music. 
Solid  reporting  skills  a  must.  Salary 
commensurate  with  experience,  up  to 
about  $600.00  per  week.  Send  resume 
and  sample  clips  to  Kathryn  Frank, 
Accent  Editor,  Bakersfield  Californian, 
PO  Bin  440,  Bakersfield,  CA  93302. 

SPORTS  COPY  EDITOR 
In  booming  area  of  Southern  California, 
our  140,000  morning  paper  needs  an 
aggressive  editor  who  can  polish  staff 
copy,  sharpen  wire  stories  and  write 
headlines  that  grab  the  reader.  Because 
we  have  ordered  state-of-the-art  color 
presses,  layout  skills  also  desirable. 
Send  resume  and  other  supporting 
material  to  John  Garrett,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


SPORTS  COLUMNIST,  desk  chief, 
reporter.  We’re  beefing  up  sports 
section.  Phoenix  area  AM  daily,  60,000 
and  growing.  Arizona  State  Pac-10, 
NBA,  Spring  training.  Send  resume, 
work  samples,  references  to  Dave 
Lumia,  Tribune  Newspapers,  120  West 
First  Ave.,  Mesa,  AZ  85202. 


Sports  Editor 
Feature  Editor 
Deputy  Metro  Editor 
JOB  BANK  has  immediate  openings  for 
above  positions.  Applicants  must  have 
5  years  of  daily  newspaper  experience. 
If  you  are  interested  in  these  jobs  please 
send  your  resume  to  JOB  BANK,  2615 
River  Road,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  Director  Debra  Bissinger 
at  (609)  786-1910.  There  are  no  refer¬ 
ral  fees  if  you  qualify  for  the  above 
positions. 


THE  MIAMI  NEWS  is  looking  for  an 
experienced,  versatile  reporter  who 
knows  how  to  dig  in  a  major  metro  mark¬ 
et.  Send  resume  and  clips  in  overnight 
mail  to:  Paul  Kaplan,  City  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


THE  TRIBUNE,  San  Diego's  Pulitzer 
Prize-winning  newspaper,  seeks  an 
experienced  visual  arts  writer,  preferab¬ 
ly  with  art  history  education,  to  cover 
growing  arts  community  in  a  competi¬ 
tive  news  city.  Must  have  solid  experi¬ 
ence  in  both  visual  arts  reviewing  and  in 
reporting.  Please  send  letter,  resume 
and  clips  to  Barbara  Herrara,  Assistant 
Managing  Editor,  PO  Box  191,  San 
Diego,  CA  92112. 

EDITOR  &  PUBLISHER  for  January  31,  1987 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 


WIRE/NEWS  EDITOR.  Zone  4.  Mini¬ 
mum  3  years  experience  a  must. 
Supervise/motivate  Copy  Desk  Person¬ 
nel.  Duties  include  but  not  limited  to: 
layouts,  wire  editing,  critiquing,  &  sche¬ 
duling.  Should  possess  ability  to  write 
great  headlines.  Box  1688,  Editor  & 
Publisher. 


Zone  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  10- 
number  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  445(31-0780. 
No  phone  calls,  please. 


All  replies  strictly  confidential.  Please 
send  cover  letter  and  resume  to:  Box 

PUBLIC  RELATIONS 

1733,  Editor  &  Publisher. 

DIR.  OF  COMMUNICATIONS;  Womens 

FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 

International  Tennis  Assoc.  Executive 
position.  Extensive  experience, 
contacts  and  credibility  in  sports  media 
required.  Publication  and  ad  experience 
desirable.  Salary  negotiable.  Send 
resume,  references  and  salary  history  to 
WITA,  Box  47,  2665  S.  Bayshore  Dr., 
Miami,  FL  33133. 

inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 

PR/MARKETING  Director 

Experienced  writer.  Responsibilities: 
media  contacts;  production  of  newslet¬ 
ter,  museum  and  tour  brochures,  direct 
mail  packet;  marketing  of  tours.  Know¬ 
ledge  of  architecture/museums  a  plus. 
Resumes  to:  PR,  Chicago  Architecture 
Foundation,  1800  S.  Praire,  Chicago, 
IL  60616. 

SENIOR  PUBLICIST 

Write  The  Magic 

Disneyland  is  currently  seeking  a  Senior  Publicist  who  can  report 
magical  happenings  with  pizzazz.  Your  writing  skills  will  carry  you 
across  the  Magic  Kingdom,  requiring  a  creative  mind  and  an 
energetic  spirit. 

To  qualify  for  this  high-visibility  position,  you  should  have  4-6  years 
of  news  media  experience,  in  both  print  and  television,  and  a  college 
degree  in  Communications  or  a  related  area.  A  willingness  to  handle 
everything  from  menial  tasks  to  exciting  assignments,  which  may 
include  working  extra  hours  and  traveling,  is  also  required.  This  fast- 
paced  environment  calls  for  imagination,  solid  journalistic  writing 
skills,  and  the  ability  to  cope  with  deadlines. 

If  you  are  a  hands-on  writer/reporter  with  experience  in  taking  a 
project  from  start  to  finish,  please  send  your  resume,  along  with 
salary  history  (your  talents  cannot  be  considered  without  salary 
information)  to; 

Disneyland 

Professional  Staffing 
Dept.  P-08-87 
1313  Harbor  Blvd. 
P.O.  Box  3232 
Anaheim,  CA  92803 
An  equal  opportunity  employer 
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PRODUCTION 

Comp  Rm  Mgr  to  $50,000 
Immediate  opening  in  the  Midwest 
for  college  degreed  manager  who 
knows  hi-tech  equipment.  VVill 
supervise  sixty  in  all  composing 
room  operations. 

Prod  Dir  to  $45,000  +  bonus 
An  Eastern  75,000  daily  has  an 
immediate  need  for  P.D.  to  super¬ 
vise  25  full-time  plus  part-time 
employees.  Strong  leadership 
required.  Will  develop  own  produc¬ 
tion  team,  then  be  responsible  for 
commercial  sales. 

Pressroom  Mgr  to  $45,000 

Our  Midwest  client  runs  four  lines  of 
Goss  Headliner  press.  Looking  for 
an  individual  with  mutli-line  press 
experience  and  experience  in 
managing  a  union  shop.  Will  super¬ 
vise  100  through  eight  middle 
managers.  Client  will  move  to  new 
plant  over  next  few  years  and  will 
convert  all  lines  to  offset. 

Prod  Mgr  to  $40,000 

For  a  15,000  New  England  daily. 
College  degree  required.  To  super¬ 
vise  fifty  production  personnel. 
Commercial  experience  and  three 
shift  experience  required.  News¬ 
paper  and  web  experience  a  plus. 

Press  Rm  Mgr  to  $40,000 

Our  client  in  the  East  requires  an 
individual  with  heavy  maintenance 
and  repair  experience  to  supervise 
fifteen  through  two  foreman  on 
Goss  Headliners.  Responsibilities 
also  include  inventory  and  ordering 
all  supplies  including  newsprint, 
quality  control,  training,  and 
evaluation. 

Press  Foreman  to  $40,000 

An  Eastern  50,000  daily  desires  a 
night  side  press  foreman  with  Goss 
Metro  experience. 

Press  Supervisor  to  $39,000 

A  Midwest  metro  daily  is  looking  for 
a  night  side  press  supervisor  with 
offset  and  management 
experience 

Prod  Mgr  to  $35,000 

Major  plant  expansion  means  a 
great  need  for  a  mature  manager 
with  total  line  experience  to  super¬ 
vise  twenty  in  photocomp,  camera, 
plate  and  press.  College  degree 
preferred.  This  is  a  growth 
opportunity. 

Pressroom  Mgr  to  $30,000 

An  East  Coast  75,000  daily  is  look¬ 
ing  for  a  pressroom  manager  to 
supervise  a  union  crew  of  fourteen. 
Goss  experience  -  prefer  Metro. 
Pressman  $25,000 

Our  Eastern  client  has  an  immedi¬ 
ate  need  for  a  pressman  who  is 
experienced  with  very  large 
commercial  runs.  This  newspaper 
plant  also  produces  commercial 
work  in  the  range  of  7,000  camera 
pages  per  month.  Goss  Community 
presses  occupy  a  new  plant  in  a 
company  where  hard  work 
produces  rapid  salary  increases 
and  promotions. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 

Vince  Maiocco 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 

Post  Office  Box  905 
Media,  Pennsyivania  19063 

(215)  565-0800 


HELP  WANTED 


_ PRODUCTION _ 

COMPOSING  ROOM  MANAGER  for  a 
progressive  15,000  circulation  daily  in 
scenic  western  Massachusetts.  We 
need  a  team  player  with  excellent  orga¬ 
nizational  and  people  skills  to  manage 
our  composing  room.  Come  and  enjoy 
the  quality  of  life  that  can  only  be  found 
in  a  small  but  beautiful  New  England 
town.  Send  resume  or  contact  Doug 
Hillman,  Director  of  Operations,  The 
Recorder,  14  Hope  Street,  Greenfield, 
MA  01301.  (413)  772-0261. 


THE  WATERTOWN  DAILY  TIMES,  a 
42,000  circulation,  7  day  newspaper, 
located  in  northern  New  York  near  the 
beautiful  1,000  Islands  is  seeking  a 
qualified  production  director  who  will 
have  full  charge  of  pressroom,  pre¬ 
press,  composing  room  and  mailroom. 
New  7  unit  M. A. N. -Roland  double 
width  press  installed  in  9/86.  Help  us 
plan  new  mailroom  during  1987.  Send 
detailed  resume  including  salary 
requirements.  All  inquiries  held  in  strict 
confidence.  Reply  to  Kenneth  A.  Hollo¬ 
way,  General  Manager,  Johnson  News¬ 
paper  Corporation,  260  Washington 
St.,  Watertown,  NY  13601,  No  phone 
calls,  please. 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


_ RESEARCH 

MARKETING  SERVICES  MANAGER 
This  major  western  newspaper  is  seek¬ 
ing  an  experienced  person  to  manage 
our  marketing  services  department. 
You’ll  direct  the  development  and 
analysis  of  market  data  to  support  our 
competitive  sales  in  marketing  efforts. 
You’ll  coordinate  the  development  of 
data  bases  on  the  marketing  activities  of 
major  advertisers  and  competing 
media,  track  market  trends  and  help 
establish  marketing  strategies  and 
goals.  To  qualify,  you  must  have  a 
degree  in  marketing  and  a  minimum  of 
5  years  experience  in  research  or  mark¬ 
eting.  In  addition  an  exciting  and  chal¬ 
lenging  work  enviroment,  we  will  offer  a 
highly  competitive  salary  and  benefit 
package,  along  with  excellent  growth 
opportunities.  Please  submit  resume 
and  confidential  salary  requirements  to 
Box  1737,  Editor  &  Publisher. 


RESEARCH  MANAGER 
Southern  California  100,000  plus 
circulation  daily.  Versed  in  all  facets  of 
media  research  and  its  use.  Rush 
resume,  salary  requirements  to  Box 
1632,  Editor  &  Publisher. 


_ LIBRARY _ 

CHIEF  LIBRARIAN 

Hands-on  administrator  for  extensive, 
much-used  clipping  files.  Staff  of  4. 
Salary,  $20,000  range.  Write  Jim 
Kevlin,  Assistant  Managing  Editor, 
Watertown  Times,  Watertown,  NY 
13601,  or  call  (315)  782-1000  week¬ 
days,  l:30-2;3(3  p.m. 
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CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1987 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


t  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  Issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  lor  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-i,m. 
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HELP  WANTED 


SALES 


ADVERTISING  SALES 
Here  is  an  excellent  opportunity  for 
qualified  energetic  person  who  is  willing 
to  work  for  an  excellent  return.  Must 
have  good  sales  ability,  be  self  moti¬ 
vated,  reliable,  and  willing  to  take  on 
responsbility.  Layout  skills  helpful. 
Possibility  for  advancement  into 
management  with  nationwide  company 
having  many  regional  offices.  Excellent 
income  ($35  to  $40,000)  and  benefits. 
Zone  2.  Please  send  letter  and  resume 
to  Box  1738,  Editor  &  Publisher. 


LOCAL  DISPLAY  SALES  MANAGER 
Mid  sized  Zone  2  daily  Sunday  seeks  an 
aggressive  marketing  oriented  manager 
to  challenge  and  lead  experienced  local 
sales  staff  of  15  to  reach  the  potential. 
Must  demonstrate  leadership  abilities 
and  possess  excellent  human  relation¬ 
ship  skills.  The  ideal  candidate  will  be 
strong  in  ideas,  planning  and  follow- 
through  and  a  major  contributor  to  our 
sales  management  team.  Live  in  a  clean 
and  progressive  community  and  enjoy 
an  excellent  compensation  and  benefit 
package.  Send  resume  and  salary 
history  to  Box  1683,  Editor  & 
Publisher. 


PROMOTION 


PROMOTION  MANAGER 
The  Princeton  Packet  Inc.,  has  an  excit¬ 
ing  opening  for  a  hands-on  promotion 
manager.  This  position  will  require  the 
development  and  execution  of  promo¬ 
tional  plans  for  all  Packet  newspapers 
interfacing  with  circulation,  editorial 
and  advertising.  The  candidiate  will  be 
required  to  work  some  evenings  and 
speak  before  business  and  community 
organizations.  High  level  of  creativity 
and  energy  a  must.  At  least  2  years 
working  within  a  promotion  department. 
'Sales  experience  a  plus.  Join  one  of  the 
fastest  growing  suburban  newspapers 
serving  one  of  the  best  markets  in  the 
country  .  Please  send  resume  and  salary 
requirements  to  John  O'Rourke,  The 
Princeton  Packet  Inc.,  PO  Box  350, 
Princeton,  NJ  08542. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CORPORATE  CONTROLLER/Chief 
Financial  Officer;  extensive  group  finan¬ 
cial  management  experience;  financial 
systems,  budgeting,  computer  applica¬ 
tion,  taxes.  (813)  530-4892  or 
530-4557. 


POSITIONS  WANTED 


ADMINISTRATIVE 


NEED  A  GENERAL  MANAGER  WHO 
MANAGES?  A  leader  with  an  insatiable 
desire  to  succeed?  I’ve  13+  years 
experience  with  weekly  groups.  Proven 
track  record  of  building  ad  sales  (my 
forte)  and  training/motivating  staff. 
Broad  background  in  most  phases  of 
newspaper  publishing,  including  offset 
printing  sales.  Effective  communicator/ 
innovator.  Good  planner  follow-through. 
Problem  solver.  Seeking  career  commit¬ 
ment  in  Zones  2,  3,  1.  Box  1703, 
Editor  &  Publisher. 


E&P 

CLASSIFIED 


It’s  your  peopie-to- 
people  meeting  place! 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 

(212)  675-4380 


PUBLISHER-GENERAL  MANAGER 
Experienced  daily  TMC  and  weekly... 
Excellent  management  and  people 
skills...  Seek  #1  or  #2  position...  Also 
excellent  references...  Zone  9,  8,  6. 
But  would  consider  other  zones.  Avail¬ 
able  after  Feb.  1,  1987. 

(702)  873-3936  Dale  Musick. 


FINANCIAL  OPERATIONS  DIRECTOR  ience  in  sale 
...15  years  financial  experience. ..Last  Seeking  poi 
5  years  at  200,000+  newspaper,  opportunitie 
Initiated  extensive  improvements  thru  (206)  695-5 
creative  system  changes  and  revised  ■ 
workflow  organization  and 
control. ..Expertise  in  Budgeting/ 

Planning. ..Responsible  for  Internal  DO  YOU  NEE 
Auditing/Billing/Credit/Collections/  stories?  I  cai 
Personnel.  Have  coordinated  develop-  based  in  Tar 
ment  of  major  Advertising/Financial/  League  game 
Cost  systems.  Call  Mike  Reibling  at  Jenks  at  (8 
(817)  249-2434..  272-7852. 
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ADVERTISING 


ADVERTISING  MANAGER,  14  year 
sales/management  background  involv¬ 
ing  major  metro  dailies,  smaller  dailies, 
weeklies  and  a  shopper  seeks  a  Retail  or 
Classified  Manager  position  with 
40,000-circulation  or  larger  daily  or  Ad 
Director  position  with  25,000-circula¬ 
tion  or  larger  group-owned  daily  in 
zones  7,  8,  9.  Ken  Stuart,  (916) 
583-1115. 


"SEASONED"  advertising  director 
seeks  new  challenge  with  daily  in  Zones 
4,  3  or  5.  Staff  motivation.  Promotions 
and  building  ad  sales  are  my  forte.  Box 
1714,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  I  can  make 
an  immediate  and  effective  contribu¬ 
tion  to  your  circulation  department. 
Computer  knowledge.  Box  1699,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR 
An  aggressive  marketing  oriented  circu¬ 
lation  executive  seeks  director’s  posi¬ 
tion  with  a  20M  to  40M  daily. 

Skilled  in  all  facets  of  circulation 
management  including  ABC  audit,  IBM 
computer  applications,  DM  training, 
budgeting,  and  designing  sales 
campaigns. 

Team  leader  with  effective  management 
style.  Prefer  Midwest.  Outstanding 
references  and  background  credentials. 
College  trained.  Box  1715,  Editor  & 
Publisher. 


DISTRICT  MANAGER  B.S.  Business 
Administration.  Solid  circulation  exper¬ 
ience  in  sales,  leadership  and  training. 
Seeking  position  with  advancement 
opportunities.  Contact  Marvin  Clapp 
(206)  695-5989. 


POSITIONS  WANTED 


AWARD  WINNING  editor  seeks  position 
with  weekly  or  daily  in  Zone  5.  Over  20 
years  experience.  Exceptional  reporter, 
writer,  editor  and  leader.  Call  -  Bruce 
Harrison  (815)  232-2258. 


AWARD-WINNING  sports  writer  seeking 
new  challenges.  7  years  experience 
covering  preps,  college  and  pros.  Strong 
column  and  feature  writer.  All  Zones. 
Available  immediately.  Contact  C.  Carl¬ 
son,  13814  NE  11th,  #L-9,  Bellevue, 
WA  98005.  (206)  643-0784. 


CARRY  ME  BACKtoold  VIrginny-orthe 
Carolinas,  Maryland  or  D.C.  Reporter 
copy  editor  (six  years  experience)  look¬ 
ing  for  spot  in  metro  or  features.  Box 
1719,  Editor  &  Publisher. 

DEFENSE  ORIENTED  news  bureau  will 
provide  Washington  congressional 
coverage  for  your  publication.  Fee 
contingent  on  coverage  desired.  Write 
Capitol  Hill  Defense  Digest,  PO  Box 
44801,  Washington,  DC  20026-4801 
or  call  (202)  387-6704. _ 

ASSIGNMENT  EDITOR,  Major  metro, 
36,  family  man,  14  years  experience, 
seeks  new  position,  steady  record  of 
advancement.  Box  1727,  Editor  & 
Publisher. 

EDITOR/REPORTER.  10  years  experi¬ 
ence  as  news,  feature,  editorial  and 
column  writer  ability.  (804)  797-3604, 
(804)  288-2434. 

NEWS  EDITOR  seeks  position  on 
100,000-plus  daily.  Top  writing,  edit¬ 
ing,  layout,  supervisory  skills.  10  years 
experience.  Responsible  for  20-30 
pages  nightly,  page  1  and  12-person 
desk.  Box  1730,  Editor  &  Publisher. 


SCIENCE/BIOMEDICAL  magazine 
senior  editor;  15  years  publishing 
experience  plus  M.A.  journalism.  Seek 
magazine,  PR,  or  newspaper  acquisi¬ 
tions,  copyediting,  rewrite  background. 
Box  1729,  Editor  &  Publisher. 


TOP  NEWS  POST  sought  by  award¬ 
winning  20  plus  years  experience 
editor-writer.  Box  1728,  Editor  & 
Publisher. 


EXPERIENCED  NEWSMAN  wants 
Texas  Gulf  Coast  or  Texas.  Copy  desk/ 
layout,  news  bureau,  courts,  police, 
federal.  Uses  camera.  Six  years  weekly 
publisher.  I  do  what  I  say  I  can.  Open  to 
right  offer.  R.A.  Kemp,  Rt.  Z,  Box  544, 
Fayetteville,  TN  37334. 


EXPERIENCED  SPORTS  Writer  heading 
out  to  Arizona  in  late  March  for  a  week 
of  baseball  spring  training.  Get  those 
hard  to  reach  Arizona  clubs  with  first 
class,  detailed  coverage  responding  to 
your  own  needs.  Call  RICHARD  FINN 
(212)  772-9761. 


POSITIONS  WANTED 


EDITOR  WITH  8  years  experience  and 
strong  management  skills  seeks  posi¬ 
tion  with  politics/arts/'lifestyle  weekly. 
Zones  1,  2  or  5  preferred.  Contact  John 
Dougan  (617)  522-2372. 


FLORIDA  WRITER  covers  baseball  in 
spring,  misses  it  in  summer.  Eager  to 
tackle  full-time  coverage  of  your  major 
league  team.  lO-year  veteran,  happy  to 
relocate.  Box  1716,  Editor  &  Publisher. 


PROFESSIONAL,  seasoned,  energetic 
circulator  seeking  challenge.  PO  Box 
4231,  Santa  Ana,  CA  92701. 


PUBLICATIONS  MAJOR,  21,  seeks 
Summer  work.  Zones  1-7,  Business 
Department.  Will  work  cheaply  for 
experience.  Reply  PO  Box  954,  J- 
Chronicle,  5600  Baum  Blvd.,  Pitts¬ 
burgh,  PA  15206. 


REPORTER  WITH  financial  experience 
seeks  similar  or  general  assignment 
spot  on  daily  in  Zone  2.  Box  1700, 
Editor  &  Publisher. 


SEASONED  PROFESSIONAL  with  rich, 
deep  background  in  newsroom  manage¬ 
ment  seeks  position  of  editor  at  a 
community  newspaper  in  Zones  9  or  8. 
Will  also  consider  positions  of  managing 
editor  and  editorial  page  editor.  Box 
1706,  Editor  &  Publisher. 


SPORTS  VETERAN 

Zones  3-4  preferred.  Laid  off  after  13 
plus  years  as  successful  P.M.  sports 
editor.  Wants  work  for  sports  field.  Good 
clips  and  references.  No  photography. 
Dan  Richards  (704)  256-7796  or  leave 
message,  (704)  256-5063. 


SPORTS  WRITER  with  three  years 
experience  seeks  position  on  small  or 
midsize  daily  with  heavy  emphasis  on 
sports.  Contact  Gene  Stahiman  (616) 
637-1811. 


SUCCESSFUL  12-year  veteran  editor  of 
top-notch  metro  seeks  management 
position  with  mid-size  daily.  Have 
supervised  production  and  news¬ 
gathering  staffs  for  8  years.  Willing  to 
relocate.  Available  in  January.  Box 
1705,  Editor  &  Publisher. 


PHOTOJOURNALISM 


CREATIVE  PHOTOJOURNALIST  seeks 
staff  position  with  weekly  or  daily  news¬ 
paper.  Internship,  college  and  freelance 
experience.  Feature  writing  experience. 
Willing  to  relocate.  Nov.  21,  1986 
graudate.  Jannet  Walsh,  PO  Box  905, 
Litchfield,  MN.  (612)  693-8972, 


PRESSROOM 


PRESSROOM  SUPERVISOR-13  years 
newspaper,  3  years  commercial.  Quality 
minded.  Just  laid  off.  Need  work!  Will 
relocate.  (303)  936-7262. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  'Odicote  location 
without  specific  identification 


DO  YOU  NEED  baseball  spring  training 
stories?  I  can  help.  Florida  journalist, 
based  in  Tampa,  can  cover  Grapefruit 
League  games  and  do  features.  Call  Jim 
Jenks  at  (813)  831-4645  or  (813) 
272-7852. 


/ 


SHOP  TALK  AT  THIRTY - 

Fighting  censorship  in  South  Africa 


By  Harvey  Tyson 

To  misquote  the  titles  of  two 
famous  books  about  South  Africa: 
My  beloved  country  has  a  very 
strange  society. 

•  Strange  because,  while  it  pro¬ 
duced  apartheid  and  legalized  racial 
discrimination,  it  also  produced,  as  a 
founding  member  of  the  United 
Nations,  one  of  the  first  drafts  of  a 
Charter  on  Human  Rights. 

•  Strange  because,  though  it  has  a 
rich  mix  of  peoples,  huge  natural 
resources,  and  the  traditions  of 
democracy  handed  down  from  Britain 
and  Europe,  it  is  deliberately  endan¬ 
gering  its  own  existence  and  the 
priceless  heritage  it  was  given. 

•  Strange  because,  though  it  won 
press  freedom  more  than  150  years 
ago  and  possesses  a  fiercely  indepen¬ 
dent  press  which  still  constantly 
attacks  apartheid  and  authoritarian¬ 
ism,  South  Africa  has  more  than  100 
laws  curbing  freedom  of  informa¬ 
tion  — and  is  into  its  third  state  of 
emergency  in  less  than  three  years. 

It  is  from  this  peculiar  background 
of  a  traditional  free  press  fighting 
ambivalent  but  multifarious  author¬ 
itarianism  that  1  am  able  to  suggest 
some  practical  ways  of  combating 
censorship. 

Some  of  these  points  are  basic  to 
the  protection  of  human  rights  every¬ 
where. 

Some  are  peculiar  to  the  political 
and  legal  environment  in  which  the 
media  must  try  to  survive  —  and  all 
of  us  must  accept  that  a  homogeneous 
nation  at  peace  with  itself  has  very 
different  concerns  from  those  of  a 
society  with  violently  clashing  ideolo¬ 
gies  and  cultures. 

The  first  rule  in  combating  censor¬ 
ship  is  to  survive.  All  of  us  are  occa¬ 
sionally  tempted  to  take  the  easy  and 
gratifying  route  of  defiance  and  mar¬ 
tyrdom  for  the  cause  of  a  free  press. 
But  such  simplistic  heroics  result  only 
in  the  closure  of  the  paper  followed  by 
the  silence  of  the  dead  and  the  total 
triumph  of  those  who  seek  to  black 
out  news. 

The  second  rule  is  to  try,  I  repeat 
try,  to  remain  within  the  law.  Once 
you  deliberately  defy  the  law  you 
destroy  your  own  operating  base,  as 


(Tyson  is  editor  in  chief  of  The  Star  in 
Johannesburg,  South  Africa.  This  is  an 
address  he  made  to  the  World  News 
Media  Action  Conference  in  London 
on  Jan.  17) 


well  as  the  foundation  on  which  press 
freedom  is  built.  If  you  abandon  that 
principle,  you  become  part  of  the 
chaos  that  is  totalitarianism. 

The  third  rule  is  to  insist  that  every 
reporter,  wherever  he  may  be  in  the 
world,  continues  to  report  to  his 
newspaper  regardless  of  all  censor¬ 
ship  laws.  This  is  to  ensure  that  there 
is  no  self-censorship. 

The  decision  to  publish  should  not 
be  affected  by  political  intimidation. 
It  should  be  decided  by  a  newspaper’s 
editors  who  will  work  out  how  far 
they  can  go  in  testing  the  law  short  of 
defiant  contravention. 

It  is  also  necessary  that  the  newspa¬ 
per  should  be  able  to  indicate  to  its 
readers  how  much  of  the  picture  it  is 
prevented  from  giving  them. 


The  fourth  rule  is  never  to 
acquiesce  to  censorship,  but  con¬ 
stantly  to  test  every  draconian  clause 
to  its  limit. 

My  colleague  in  Cape  Town,  Tony 
Heard  of  the  Cape  Times  was 
testing  —  not  defying  —  one  of  our 
laws  when  he  deliberately  quoted  the 
ANC  President  Oliver  Tambo 
recently.  (Ironically,  1  was  prose¬ 
cuted  and  found  guilty  for  quoting 
Oliver  Tambo  by  mistake!) 

Right  now  my  newspaper  is  spend¬ 
ing  hundreds  of  hours  of  editorial 
effort  and  thousands  of  dollars  in  legal 
opinions  to  test  the  censorship  laws 
several  times  a  day.  I  shall  come  back 
to  our  specific  anti-censorship  tech¬ 
niques  in  a  minute. 

The  fifth  universal  rule  for  an  inde¬ 
pendent,  moderate  paper  is  that,  not 
only  must  the  newspaper  have  the  will 
to  fight  censorship  to  the  death,  it 
must  seek  and  deserve  the  support  of 
its  readers  in  doing  so.  It  must  try  to 
maintain  accurate,  balanced  report¬ 
ing  even  when  political  conflict  seeks 
to  deny  it  this  right. 

A  major  newspaper  under  siege  — 
as  that  late,  great  La  Prensa  of  Argen¬ 
tina  in  the  1950s  discovered  — must 
maintain  its  moderate  principles  (and 
thus  its  readership  support)  to  the 
bitter  end.  Shouting  and  protesting 
are  not  enough.  One  has  to  demon¬ 


strate  the  press’s  dedication  to  fair¬ 
ness  and  to  averting  violence.  One 
has  to  be  satisfied  that  one’s  newspa¬ 
per  can  validly  reject  the  inevitable 
accusations  that  it  is  encouraging 
murder  —  either  by  “inciting  revolu¬ 
tionaries’’  on  the  one  hand  or  con¬ 
doning  official  brutality  on  the  other. 

In  short,  democratic  newspapers 
need  to  remain  democratic,  even  in 
combating  extremism. 

But  let  me  get  down  to  specifics: 

One  of  the  greatest  threats  to  news¬ 
men  in  South  Africa  is  that  they  may 
become  so  battered  and  bewildered 
by  successive  waves  of  regulations 
that  they  cease  to  fight  or  uphold  their 
standards. 

Our  first  anti-censorship  step  was 
taken  years  ago,  therefore,  with  this 


pressure  and  erosion  in  mind.  The 
[Johannesburg]  Star  created  a  Code 
of  Standards  which  we  promised 
publicly  to  aspire  to  at  all  times  —  or 
to  tell  our  readers  when  we  could  not. 

Recently  we  had  publicly  to  strike 
from  our  code  the  clause  which  said 
that  we  would  tell  readers  how  and 
where  we  were  censored;  the  regula¬ 
tions  specifically  forbid  us  from  doing 
so.  We  also  named  six  of  our  other 
principles  which  were  in  jeopardy 
through  censorship.  These  included 
balance,  fairness,  and  our  promise  to 
uphold  the  rights  of  those  who  were 
denied  the  vote. 

This  move  had  two  effects.  It  shar¬ 
pened  the  awareness  of  our  journal¬ 
ists  about  the  dangers  they  must  com¬ 
bat.  It  jolted  our  readers  —  some  of 
whom  were  very  angry,  not  with  the 
government  but  with  us,  for  rocking 
the  boat. 

The  second  step  was  to  challenge  in 
court  the  state’s  regulations.  Fortu¬ 
nately  South  Africa  still  has  remnants 
of  a  very  sound  judiciary,  combining 
the  best  of  British  precedents  and 
Roman-Dutch  traditions. 

For  nearly  three  decades  judges 
tended  to  take  the  side  of  the  state  in 
conflicts  over  individual  rights,  but 
this  has  been  replaced  in  some 
supreme  courts  by  an  activist  protec- 
(Continued  on  page  32) 


The  decision  to  pubiish  should  not  be  affected  by 
political  intimidation.  It  should  be  decided  by  a 
newspaper’s  editors  who  will  work  out  how  far  they 
can  go  in  testing  the  law  short  of  defiant 
contravention. 
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Whatever  the  season — ^there’s  no 
place  like  New  England  for  feasting 


NEW  ENGLANDERS  HAVE  ALWAYS  SET  A  GOOD  TABLE 

since  the  days  when  the  Pilgrims  invited  the  Indians  to  the 
first  Thanksgiving.  Things  are  no  different  now,  as  new'  1987  esti¬ 
mates  show. 

WE’LL  SPEND  17%  MORE  PER  HOUSEHOLD  ON  FOOD 

than  the  U.S.  average,  and  retail  sales  are  expected  to  top 
the  national  per-household  average  by  better  than  11%  in  New 
England. 


NEW  ENGLAND  MARKETS 
FOR  1987  AT  A  GLANCE* 


TOTAL 
FOOD  SALES 


TOTAL 

RETAIL  SALES 


$18,660,270,000 

$94,880,150,000 


NEW  ENGLAND  NEWSPAPER  COVERAGE  CLOSE  TO  TOPS 

in  the  nation  means  your  advertising  here  goes  straight  to  the 
homes  of  your  best  customers. 


TOTAL 

INCOME 


$87,336,380,000 

'1987  Editor  &  Publisher  Market  Guide  Estimates 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&S)  The  Advocate  (Stamford)  (AD&S)  The  Newport  Daily  News  (E) 

Maine  Weekend  Boston  Herald  (M&S)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

The  Lewiston  Daily  Sun  (M)  Cape  Cod  Times  (Hyannis)  (M&S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

Lewiston  Journal  (E)  The  Enterprise  (Brockton)  (E&S)  Greenwich  Time  (AD&S)  The  Westerly  Sun  (E) 

Sunday  Sun-Journal  (S)  The  Daily  Transcript  (Dedham)  (E)  Hartford  Courant  (M&S) 

Maine  Sunday  Telegram  (S)  Gardner  News  (E)  Manchester  Journal  Inquirer  (E) 

Portland  Press  Herald  (M)  The  Lowell  Sun  (E&S)  Meriden  Record-Journal  (M&S) 

Portland  Express  (E)  Daily  Evening  Item  (Lynn)  (E)  Middletown  Press  (E) 

The  Middlesex  News  (E&S)  New  Britain  Herald  (E) 

NEW  HAMPSHIRE  The  Patriot  Ledger  (Quincy)  (E)  New  Haven  Journal-Courier  (M) 

Salem  Evening  News  (E)  New  Haven  Register  (E&S) 

Concord  Monitor  (E)  Springfield  Daily  News  (E)  New  London  Day  (E&S) 

Union  Leader  (M)  Springfield  Union  (M)  Waterbury  American  (E) 

Nashua  Telegraph  (E&S)  Springfield  Republican  (S)  Waterbury  Republican  (M&S) 

New  Hampshire  Sunday  News  (S)  The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E)  VERMONT 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E)  Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


'  ‘Congress  shall  make  no  law. . .  abridg¬ 
ing  the  freedom  of  speech,  or  of  the 
press...” 

The  Edward  Willis  Scripps  Award  is 
given  in  honor  of  one  of  the  giants  of  Amer¬ 
ican  journalism  and  the  founder  of  Scripps 
Howard  Newspapers.  It  recognizes  the 
newspaper  that  has  best  defended  the 
First  Amendment  guarantee  of  a  free  press 
during  1986.  The  winner  will  receive  a 
bronze  plaque  and  a  $2,500  cash  prize. 

Judges  are  Louis  D.  Boccardi,  president 
and  general  manager.  The  Associated 
Press;  Alvah  Chapman,  chairman  and 
chief  executive  officer  of  Knight-Ridder, 
Inc.  and  president  of  the  American  News- 

AWARDS  AND  DEADLINES 

The  Walker  Stone  Award/Editorial  Writing:  Feb.  2, 1987 

The  Edward  J.  Meeman  Awards/Conservation  Journalism:  Feb.  8, 1987 


paper  Publishers  Association;  Michael 
Gartner,  editor  of  the  Courier- Journal  & 
Louisville  Times  and  president  of  the 
American  Society  of  Newspaper  Editors; 
and  Maxwell  McCrohon,  former  president 
of  United  Press  International. 

For  entry  information,  write  to  Scripps 
Howard  Foundation,  1100  Central  Hust 
Tower,  Cincinnati,  OH  45202.  No  work  will 
be  accepted  after  deadline.  Each  entry 
must  be  accompanied  by  a  completed 
entry  blank. 

Enter  to  meet  the  mark. 

™  SCRIPPS  HOWAED 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  18, 1987 
The  Edward  Willis  Scripps  Award/FirstAmendment:  Feb.  19, 1987 


